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NEWYORKSTATE-THE  MARKET 


Over  ten  million  people  to  sell  to. 

One-tenth  the  population  of  the  United  States. 

Three  cities  of  over  200,000  population. 

All  represented  in  this  list. 

Two  cities  100,000  to  200,000  population. 

Both  represented  in  this  list. 

Five  cities  50,000  to  100,000. 

Four  represented  in  this  list. 

Twelve  cities  25,000  to  50,000. 

Seven  represented  in  this  list. 

Sixteen  cities  15,000  to  25,000. 

Six  represented  in  this  list. 

There  are  12  morning  newspapers  represented 
here,  the  combined  circulation  being  1,472,814 


There  are  26  evening  newspapers  represented 
here,  the  combined  circulation  being..  .2,112,582 

There  are  3  morning  and  evening  combination 
newspapers  represented  here,  the  circulation 
being  . 108,982 

This  makes  a  total  of  41  morning  and  evening 
newspapers  with  a  combined  circulation  of 

4,912,833 

The  combined  agate  line  rate  for  the  morning 
newspapers  is . $2,905 

The  combined  agate  line  rate  for  the  evening 
newspapers  is . $4.55 

The  combined  agate  line  rate  for  the  morning 
and  evening  combination  papers  is . 23 

The  combined  agate  line  rate  for  the  morning 
and  evening  newspapers  all  together  is.  .  .$7,685 

There  are  12  Sunday  newspapers  represented 
here,  the  combined  circulation  being. .  .2,691,269 

The  combined  agate  line  rate  for  the  Sunday 
newspapers  is . $4.57 
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♦Albany  Knickerbocker  Press . 
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Niagara  Falls  Gazette. 
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After  being  refused  a  pass  by  the  Soviet  au¬ 
thorities,  J.  Herbert  Duckworth,  N.  E.  A.  staff 
writer,  crawled  into  Russia  at  night  under  a  barb¬ 
wire  fence,  traversed  five  provinces,  went  to  Mos¬ 
cow,  was  captured  and  thrown  into  a  dungeon  and 
eventually  deported.  He  is  the  first  American  or 
foreign  newspaper  man  to  bring  out  absolutely  un¬ 
censored  news,  and  his  amazing  cable  stories  about 
the  failure  of  Bolshevism  and  the  dreadful  condition 
of  the  Russian  people  were  contained  in  the  N.  E.  A. 
services  of  lune  2-5-14.15-16. 


Wriie  or 

NEV5PAPER  ENTERPRI5E  AS^CJATON 

SERVICE-NOTA  SYNDIOATE 

CLEVELAND,  OHIO. 


\ 


Editor  &  Publisher  for  June  26,  1920 


PHILADELPHIA 

The  Mother  City  of  the  United  States 
The  World’s  Workshop----The  City  of  Homes 

Address  by  Horace  Groskin  of  the  Philadelphia  Real  Estate  Board  delivered  at  the  convention  of 
the  National  Association  of  Real  Estate  Boards  at  Kansas  City,  Mo.,  on  June  3rd.  Speakers  from 
all  parts  of  the  United  States  presented  in  five  m  nute  addresses  the  merits  of  their  communities. 
Forty  orators  competed  and  the  silver  cup  offered  for  the  contest  was  awarded  to  Mr.  Groskin, 
award  being  made  on  the  basis  of  context  of  address. 


“Mr.  Chairman  and  Friends: 

“Back  144  years  ago  this  great  nation,  the  United  States  of  America, 
was  born  in  my  City  of  Philadelphia,  and  so  it  is  quite  natural  that  a 
city  having  such  a  historical  record  should  have  that  strong  American 
spirit  that  has  not  only  made  it  the  greatest  industrial  center  of  this 
country,  but  also  one  of  the  largest  and  most  beautiful  cities  in  the  whole 
world. 

“Philadelphia  has  a  population  of  over  2,000,000  of  people  and  our  city 
has  an  area  that  is  equal  to  the  combined  size  of  Milwaukee  and  Boston, 
Paris  and  Berlin,  Snd  out  of  our  130  square  miles  of  territory  we  have 
given  up  nearly  8,000  acres  of  our  best  land  for  the  recreation  and  pleasure 
of  our  people,  and  the  right  kind  of  an  environment  that  belongs  to  every 
decent  American. 

“Philadelphia  is  not  only  a  large,  clean  and  beautiful  city,  but  it  is 
also  known  everywhere  as  the  great  “workshop  of  the  world,”  and  the 
reason  it  is  called  the  “workshop  of  the  world”  is  because  we  have  a 
vast  army  of  over  400.000  people,  employed  in  9200  industrial  establishments, 
that  turn  out  $100  0  0  worth  of  useful  commodities  everv  ten  minutes  in 
the  working  day,  and  according  to  Doctor  Eidward  James  Cattell,  statistician 
of  the  city  of  Philadelphia,  there  is  no  city  in  this  country  that  equals 
Philadelphia  in  the  production  of  woolen  goods,  knit  goods,  leather  goods, 
textiles,  felt  hats,  hardware,  tools,  chemicals,  storage  batteries,  steel 
ships  and  a  great  many  other  things. 

“We  build  a  railroad  locomotive  every  two  hours,  day  and  night,  and 
more  than  one-half  the  people  in  this  great  country  ride  in  street  cars 
made  in  the  city  of  Philadelphia.  We  make  1000  cigars  every  minute;  and 
last  year,  in  our  115  hosiery  mills,  we  made  two  pairs  of  stockings  for 
every  man,  woman  and  child  in  this  country. 

“We  make  more  carpets  and  rugs  than  all  of  Great  Britain  and  Ireland 
combined,  and  in  fact  our  total  business  is  so  stupendous  that  our  bank 


clearings  last  year,  amounting  to  $37,000,000,000,  would  have  paid  for  every 
Liberty  Bond  issued. 

“But,  friends,  while  we  are  very  proud  of  our  wonderful  industrial  prog¬ 
ress,  and  while  we  are  also  very  proud  of  being  one  of  the  largest  medical, 
art  and  educational  centers  in  the  country,  yet  we  feel  a  still  greater  pride 
in  the  fact  that  we  have  more  individual  homes  in  the  city  of  Philadelphia 
than  there  are  in  any  other  city  in  the  entire  world.  In  Philadelphia 
we  have  397,000  separate  homes,  and  if  these  homes  were  placed  on  25-foot 
lots,  side  by  side,  in  one  single  row,  that  row  would  reach  all  the  way 
from  Philadelphia  clear  thru  to  this  convention  hail  in  Kansas  City,  and 
then  on  to  Denver,  a  distance  of  1881  miles. 

“But,  friends,  what  I  want  to  call  your  special  attention  to  is  the  signifi¬ 
cance  of  the  fact  that  tens  of  thousands  of  these  homes  are  owned  and 
occupied  by  the  working  people  of  our  city,  and  when  a  man  owns  the 
ground  upon  which  he  stands  and  the  roof  over  his  head  there  is  no 
I.  W.  W.  argument  ever  presented  that  would  infect  that  man  with  those 
imported  diseases  known  as  socialism  and  Bolshevism. 

“Philadelphia  is  not  a  fertile  soil  for  European  anarchy,  because  our 
homes,  our  educational  institutions  and  our  gigantic  industry  have  been 
produced  by  that  true  American  spirit  that  was  born  in  our  city,  and  is 
a  heritage  from  our  forefathers. 

“Philadelphia  is  the  mother  city  of  this  great  country,  and  the  very 
fountainhead  of  American  liberty.  It  is  the  city  where  the  first  American 
flag  was  made;  it  is  the  city  where  the  first  Congress  of  the  United  States 
met;  it  is  the  city  where  the  Declaration  of  Independence  was  signed;  it 
is  the  city  where  that  best  loved  relic  in  America,  the  Liberty  Bell,  has 
inspired  tens  of  thousands  of  our  men,  women  and  children,  so  that  we 
believe  we  have  a  sacred  mission,  which  is  not  to  worship  the  golden  calf, 
but  to  spread  the  American  spirit,  and  to  keep  the  fires  of  freedom  burning, 
so  that  with  God’s  permission,  the  government  of  Washington,  Lincoln 
and  Theodore  Roosevelt  may  be  an  inspiration  to  all  humanity.” 
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SPACE-STEALING  DONE  BY  THE  INSIDE  MAN 


The  Half-Reporter,  Half-Publicity- Writer  Forms  a  Direct  Pipe-Line  for  Publicity  Grafting  —  A 
Practice  Debasing  and  Deadening  to  the  Profession  of  Journalism 

By  FREDERIC  H.  STERNBENZ 


Editorial  Note. — Mr.  Sternbcnz  is  a  reporter  and  at  present  is  a 
tnemper  of  the  staff  of  the  Huntington  (W.  Va.)  Herald  Dispatch.  He 
deals  in  this  artiele  unth  an  evil  that  is  even  encouraged  in  some  news¬ 
paper  offices.  Editor  &  Publisher  invites  communications  from  its  readers 
on  the  subject  treated  here. 


it'pHE  trouble  with  this  paper,”  re- 
marked  the  telegraph  editor  of  a 
Louisville  paper  recently,  “is  that  vir¬ 
tually  all  of  the  members  of  the  staff 
are  part-time  workers.  They  spend 
most  of  their  time  and  most  of  their 
efforts  in  doing  other  work.” 

Telegraph  editors  have  a  habit  of  be¬ 
ing  pessimistic,  it  has  been  reported 
anon,  but  the  pessimism  of  this  tele¬ 
graph  editor  was  well  founded.  Walk 
into  that  office  at  9  o’clock  in  the  morn¬ 
ing  and  look  around.  In  one  corner  a 
reporter  is  hammering,  two-finger  fash¬ 
ion.  on  a  typewriter.  Near  at  hand 
another  is  shuffling  pages  of  copy  which 
apparently  have  no  bearing  on  current 
news. 

“Down  a  little  early?”  you  ask  one  of 
the  reporters  present. 

“Yes,”  he '  replies,  “but  I  have  some 
publicity  work  to  handle  and  it  requires 
much  of  my  time.  You  see  I  am 
handling  the  publicity  for  a  church 
drive ;  ten  weeks  at  $35  a  week ;  isn’t 
bad,  is  it?” 

Then  follows  a  sj’mpathy-provoking 
(?)  cry  pertaining  to  the  number  of 
hours  the  reporter  has  worked,  the 
length  of  time  it  has  been  since  he  has 
had  any  good  sleep. 

The  other  reporter  also  has  some  pub¬ 
licity.  It  seems  that  another  church 
has  decided  on  a  drive  to  counteract 
the  publicity,  given  the  one  church,  and 
is  willing  to  pay  $40  a  week  for  that 
purpose. 

A  roll  call  of  publicity  indicated  that 
another  reporter  in  the  establishment 
was  handling  the  publicity  for  a  pub¬ 
lic  service  corporation,  for  the  neat  sum, 
as  he  expressed  it  in  his  bromidic  way, 
of  $50  a  week.  Another — but  the  har¬ 
rowing  details  of  this  reporter-publicity- 
agent  stricken  newspaper  well  may  be 
omitted.  Virtually  every  reporter  on 
the  staff  has  a  publicity  situation  if  he 
can  get  one.  The  various  desk  men  are 
rushed  with  correspondence,  which, 
while  legitimate  news,  takes  from  the 
time  available  for  constructive  news 
work  for  the  paper  on  which  they  are 
employed. 

“Hurrah”  News 

The  result,  of  course,  is  indifferent 
work  and  an  indifferently  gotten  up 
newspaper,  despite  its  crow,  not  cackle, 
that  it  is  the  best  newspaper  in  ever- 
so-large  a  territory.  Perverted,  one¬ 
sided  news,  and  material  which  has  no 
place  in  the  news  columns,  half  column 
hurrah  yarns  and  plain  ordinary  propa¬ 
ganda  appear  in  that  paper  and  in  too 
many  of  the  remaining  more  or  less 
metropolitan  newspapers. 

One  need  not  stop  with  the  instance 
just  cited.  In  this  case  publicity  side¬ 
lines  were  indulged  in  because  of  the 


toleration  of  the  department  head.  In 
other  cases,  where  the  practice  is  for¬ 
bidden,  as  it  should  be,  seme  reporters 
work  clandestinely  at  publicity,  having 
either  office  room  in  some  downtown 
building,  or  desk  room  in  the  office  of 
the  corporation,  organization  or  theatre 
for  which  they  are  working. 

In  small  towns,  where  the  evil  is 
greatest,  it  is  becoming  quite  the  thing 
for  organizations  of  the  so-called  civic 
variety,  willy  nilly,  to  appoint  reporters 
to  office.  This,  of  course,  because  of 
their  ability  to  have  published  what 
other  members  of  the  organization  could 
not.  This  is  particularly  true  of  auto¬ 
mobile  organizations  and  business  men’s 
clubs. 

The  effect  of  the  reporter-publicity 
agent’s  work  readily  may  be  seen.  It 
detracts  from  the  work  of  conscientious 
reporters,  who  are  in  the  profession  for 
the  love  of  the  work  and  whose  opin¬ 
ions  may  not  be  bought.  It  is  respon¬ 
sible  for  the  reporter  losing  caste.  Mr. 
Brant  has  written  of  the  publicity  agent 
losing  caste :  the  publicity  agent  can  be 
cared  for.  It  is  the  loss  of  caste  of  the 
conscientious  news  writer,  due  to  the 
work  of  the  publicity  agent,  that  should 
worry  members  of  the  profession. 

Prepared  Statement  Brings  Distrust 

Reporters  for  a  paper  which  publishes 
the  propaganda  of  press  agents  and  the 
prepared  statements  of  persons  to  whose 


interests  it  is  to  have  the  statements  pre¬ 
pared,  are  not  received  well  by  discern¬ 
ing  persons.  They  represent  the  paper, 
and  since  the  paper  does  not  print  un¬ 
biased  versions  of  news,  since  much  is 
printed  as  news  which  ought  to  be  in 
advertising  columns,  the  reporter  often 
is  held  as  the  reprehensible  agent  of  the 
propagators.  Much  of  the  “capitalistic 
press”  cry  is  due  to  the  prepared  state¬ 
ment.  Much  of  the  “newspapers  lie” 
cry  is  due  to  the  work  of  publicity 
agents,  .^nd,  most  of  the  trials  of  re¬ 
porters  are  due  to  both  of  the  crimes 
just  mentioned. 

When  by  the  dint  of  shrewd  inter¬ 
viewing  a  reporter  has  gotten  a  good 
story,  not  altogether  to  the  satisfaction, 
of  the  person  interviewed,  he  has  gotten, 
mayhap,  a  bit  of  constructive  news 
.  .  .  news  which  may  work  for  the 

betterment  of  society.  But  when  that 
reporter  returns  to  his  office  and  finds 
behind  the  platen  of  his  typewriter  a  pre¬ 
pared  statenfent  with  instructions  to 
write  a  lead  and  run  the  statement  word 
for  word,  that  reporter  loses  faith.  He 
knows  that  the  story  is  wrong.  He 
knows  that  it  will  not  be  as  easy  to  meet 
the  same  man  another  hme.  He  feels 
that  his  efforts  to  present  unbiased  news 
are  futile.  That  reporter  does,  in  time, 
one  of  three  things  :  leave  the  profession, 
seek  another  situation,  or  become  a  con¬ 
vert  to  the  reporter-publicity-agent  idea. 


It  is  the  last  named  with  which  the  pro¬ 
fession  must  deal.  The  first  named  the 
profession  must  strive  to  keep  in  its 
ranks :  his  ideals  are  worthy  of  the  pro¬ 
fession. 

Praises  A.  J.  A. 

The  remedy,  as  the  writer  sees  it,  is 
with  the  various  news  writers’  associa¬ 
tions  which  are  springing  up  over  the 
country.  The  St.  Louis  .Association  of 
Journalists,  o^anized  a  year  ago,  has, 
as  its  annouirced  platform,  principles 
which  deserve  the  attention  of  all  news- 
paperdom.  Betterment  of  the  profes¬ 
sion,  high  ideals,  higher  standard  of 
workers  and  discouragement  of  persons 
whose  educational  attainments  do  not 
fit  them  for  good  news  work  lead  in  the 
principles  of  the  organization.  It  is  not 
a  union ;  four  of  the  five  newspapers 
published  in  St.  Louis  at  the  time  the 
organization  was  formed  indorsed  the 
idea,  which  now  is  spreading  over  the 
country.  It  is  an  organization  of  pro¬ 
fessional  men  who  meet  on  professional 
terms. 

When  the  existing  news  writers’  or¬ 
ganizations,  and  those  of  tomorrow  of¬ 
ficially  drown  upon  repeirter-publicity 
agents  and  ultimately  debar  them  from 
membership  in  their  organizations  half 
of  the  battle  against  publicity  will  be 
won.  The  reporters  of  today  are  the 
executives  of  tomorrow.  Those  execu¬ 
tives  may  well  be  expected  to  live  up 
to  the  ethics  of  the  profession  once  the 
issue  is  made.  The  final  effect  will  be, 
after  a  hot  controversy  of  course,  di¬ 
vorcement  of  the  news  columns  from 
the  advertising  columns. 

Stop  Reporter  Publicity 

If  a  physician  advertises,  his  un¬ 
ethical  conduct  is  cause  for  eviction 
from  the  organization  of  which  he  is  a 
member.  If  the  physician  performs  an 
illegal  operation  he  forfeits  his  license 
and  often  is  punished.  The  same  rule 
may  well  apply  to  the  news  profession. 

The  propaganda  fight  begins  at  home. 
Let  the  newspapers  make  the  reporter- 
publicity-agent  impossible.  Let  the 
news  writers’  organizations  make  pub¬ 
licity  writing  unethical.  That  is  the  big 
step.  With  this  decided,  the  simon-pure 
publicity  agent  will  be  on  his  way.  With 
this  step  taken,  the  newspaper  executives 
will  find  it  ea.sy  to  cope  with  the  paid 
propaganda,  the  prepared  statement  and 
the  remainder  of  the  evils  which  beset 
the  present-day  newspaper.  Do  not  put 
the  horse  behind  the  carriage :  that  is 
what  is  being  done  when  the  free  lance 
publicity  agent  is  attacked  while  the  in¬ 
side  publicity'  agent  works  merrily  on 
his  way. 

The  part-time  reporter  must  go.  If 
(Continued  on  Page  18) 


THE  BEST  BRAINS  IN  ADVERTISING 

^HREE  hundred  live  wires,  charged  with  a  full  current  of  pep,  vim  and 
skill  in  newspaper  advertising,  are  to  converge  in  EDITOR  &  PUB¬ 
LISHER’S  new  Departmental  Page  to  he  called  the 

ADVERTISING  MANAGERS’  ROUND  TABLE 

This  page  will  he  the  Central  Station  for  the  exchange  of  hunches,  new 
or  tested;  kicks,  mild  or  fierce;  opinions,  conservative  or  radical,  and  all 
ideas  in  advertising  for  which  advertising  men  want  an  outlet- -or  an  inlet. 

A  CLEARING  HOUSE  FOR  ADVERTISING  IDEAS 

This  new  page  will  be  conducted  under  the  auspices  of  the  Newspaper 
Department  of  the  Associated  Advertising  Clubs  of  the  World  and  will  be 
its  official  medium.  The  department’s  membership  now  includes  300  lead¬ 
ing  advertising  men  and  will  rapidly  increase.  Every  ad  man,  member  or 
not,  has  a  bid  to  the  Round  Table. 

Fred  Millis,  Secretary-Treasurer  of  the  Newspaper  Department,  .Asso¬ 
ciated  Advertising  Clubs  of  the  World,  will  edit  this  page,  starting  in 

EDITOR  &  PUBLISHER  NEXT  WEEK 
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SHIP  BOARD  ACCEPTS 
AGEOTS*  PLAN 

Herman  Laue  Named  Adrertiaiac  Di¬ 
rector  of  Four-Fold  Campaign — Set 
Aside  $50,000  for  Preliminary 
Surrey 

(By  Telegraph  to  Editor  &  Publisher) 

Washington,  D.  C..  June  23. — The 
United  States  ShippiiiR  Board  today  ac¬ 
cepted  the  recommendations  for  an  ad¬ 
vertising  campaign  suggested  by  a  com¬ 
mittee  of  prominent  advertising  agents 
which  embodies  the  following  proposals : 

.\ppointment  of  Herman  Laue.  pub¬ 
licity  man  for  the  Shipping  Board,  as 
director  of  advertising. 

complete  advertising  survey  to 
properly  plan  and  serve  the  needs  of 
the  Shipping  Board. 

.Appropriation  of  $50,0(X)  to  cover  the 
cost  of  the  survey.  This  sum  to  be 
disbursed  under  the  direction  of  the 
director  of  advertising. 

.Admiral  .William  S.  Benson  chairman 
fo  the  Shipping  Board,  who  attended  to¬ 
day’s  conference  assured  the  advertising 
men  present  that  they  had  the  right  idea 
and  said  that  the  suggestions  made  by 
them  would  be  officially  approved  at  the 
next  meeting  of  the  Ixiard. 

Today’s  action  was  in  effect  an  in¬ 
dorsement  of  the  decisiinis  reached  by 
tlie  advertising  agents  at  a  meeting  held 
in  Xew  York  last  week,  noted  in  Editor 
&  Pi  Bi.isHER  of  June  19,  with  Mr.  Laue. 
.At  that  time  it  was  explained  that  the 
Shipping  Board  intended  to  enter  into 
a  campaign  for  the  disposal  of  large 
st<x-ks  of  surplus  material  accumulatea. 
due  to  the  cancellation  of  contracts  ana 
ves.sels  which  are  to  be  sold  under  tlie 
terms  of  the  Merchant  Marine  .Act. 

The  advertising  men  also  discussed  the 
best  tneans  of  placing  before  the  public 
the  service  that  the  Shipping  Board  has 
to  sell  in  tlie  way  of  passenger  and  trade 
routes. 

O.  H.  Blackman,  of  the  Blackman 
Company,  chairman  of  the  .Advertising 
Men’s  .Advisory  Committee,  in  discus¬ 
sing  the  situation  at  the  meeting,  said 
that  his  thought  was  to  create  a  body 
for  the  purpose  of  surveying  the  whole 
field  in  order  that 

“We.  as  technical  advertising  men, 
might  suggest  the  application  of  adver¬ 
tising  if  it  were  warranted,  so  that  the 
money  we  spent  would  lie  economically 
spent.” 

The  problem,  he  explained,  was  con¬ 
sidered  in  four  major  divisions  : 

The  question  of  selling  ships. 

The  sale  of  surplus  materials. 

Securing  a  cargo. 

The  sale  of  passenger  accommodations. 

The  advertising  men  present  at  the 
conference  were:  Mr.  Blackman,  chair¬ 
man;  William  H.  Johns,  George  Batten 
Company,  Inc.;  Stanley  Resor,  J.  Wal¬ 
ter  Thompson  Company;  Frank  Pres- 
brey,  Frank  Presbrey  Company ;  Collin 
Armstrong.  Collin  .Armstrong,  Inc.; 
Wendell  P.  Colton.  Wendell  P.  Colton 
Company ;  Robert  Herman,  Albert 
Frank  &  Company;  Thomas  F.  Logan, 
Thomas  F.  Logan,  Inc.;  Walter  R.  Hine, 
Frank  Seaman,  Inc.;  Robert  Tinsman, 
Federal  .Advertising  Agency,  Inc. ;  Paul 
E.  Faust,  Mitchell-Faust  Company ; 
John  P.  Hallman,  The  H.  K.  M^ann 
Company;  James  O’Shaughennesy,  Ad¬ 
vertising  Agencies  Corporation  and  .A. 
A.  A.  A. 


Sherman  Daily  Democrat  I*  Sold 

Sherman,  Tex.,  June  18. — Announce¬ 
ment  is  made  today  by  the  Sherman 
Daily  Democrat  that  it  will  change  own¬ 
ership,  effective  July  1.  G.  O.  and  E.  C. 
Hunter,  who  with  their  mother;  the  late 
Mrs.  McPherson,  founded  the  paper  40 


years  ago,  will  relinquish  control  to  a 
stock  company  which  will  be  incorpor¬ 
ated  for  $125,000.  K.  K.  Hooper,  now 
a  member  of  the  editorial  staff  of  the 
Dallas  Morning  News,  will  be  editor  and 
manager.  The  telegraphic  service  of  the 
paper  will  lie  enlarged  and  considerable 
new  equipment  wil^be  in^lled.  ,  . 

o;  .*E  ^  a:  N 

Benefit  Concert  for  Nellie  Rerell 

Nellie  Revell,  former  newspaper 
woman,  who  for  the  past  year  has 
been  confined  to  fier  bed  in  St.  Vin¬ 
cent’s  Hospital,  New  York,  as  the  re¬ 
sult  of  a  serious  injury  to  her  spine, 
will  be  tendered  a  testimonial  con¬ 
cert  on  July  11  at  the  Cohan  &  Harris 
Theatre.  Miss  Revell  was  born  on 
the  Barnuni  &  Bailey  circus  lot,  and 
after  following  the  circus  life  for 
years,  took  up  newspaper  work  and  be¬ 
came  famous  as  a  reporter.  In  later 
years  she  handled  the  advertising  for 
John  Cort,  theatrical  producer.  Those 
in  charge  of  the  benefit  hope  to  raise 
$20,000. 

Republic  Men  to  Organize 

St.  Uiris,  Mo. — Former  employees  of 
the  Reiniblic.  which  susnended  publica¬ 
tion  last  December,  will  organize  it  was 
announced  here,  following  a  meeting  of 
more  than  100  ex-Republic  men.  The 
plan  provides  for  the  automatically  tak¬ 
ing  into  membership  in  the  organization 
every  one  who  ever  worked  for  the 
paper,  from  editor  to  office  boy.  It  will 
hold  a  banquet  next  December,  at  a  date 
as  near  the  actual  suspension  of  the 
paper  as  possible.  .A  call  was  sent  out 
to  all  former  employees  of  the  paper  to 
send  their  names  to  Miss  Mary  B.  Irwin, 
Title  (iuaranty  Trust  building,  St.  Louis. 


Price  Reiset  in  Pennsylvania 

Scranton,  Pa. — The  Scrantonian,  a 
Sunday  newspaper,  will  sell  for  10  cents, 
a  jump  of  three  cents,  and  the  Sayre 
(Pa.)  Times-Record  will  be  advanced 
from  two  to  three  cents  a  copy.  Tlie 
advance  in  the  price  of  the  Scrantonian 
is  the  third  to  be  made  within  the  past 
two  years.  For  over  15  years  it  sold 
for  5  cents.  Then  it  was  increased  to  5 
cents,  and  a  year  ago  advanced  to  7. 

The  Portland  vOre.)  News  increased 
its  price  from  1  to  2  cents,  effective 
June  1.  It  was  one  of  the  last  papers 
in  the  country  to  hold  to  the  penny  price. 

Palmer  Sells  Stroudsburg  Paper 

Strocdsbcrg,  Pa. — .Attorney  General 
.A.  Mitchell  Palmer  had  sold  his  paper, 
the  Stroudsburg  Times-Democrat.  Nel- 
.son  .A.  Frantz,  manager  of  the  Record, 
took  charge  of  the  Times-Democrat  on 
June  21. 


‘DIRECT  ACTION”  GETS 
PAPER,  SAYS  ROGERS 

Publishers’  Buying  Corporation  Has 

Many  Offers  of  Plank  apd  Materials 
and  Sees  Canadian  Export  Price 
srs  Future  Leva!  (■j-j 

/‘VVe  are  solving  the  print  paper  situa¬ 
tion  for  the  Smaller  newspapers  of  the 
country  by  direct  actioii.  Over  one  hun¬ 
dred  newspapers  have  signified  their  de¬ 
sire  to  become  members  of  the  Publish¬ 
ers'  Buying  Corporation,”  said  Jason 
Rogers,  publisher  of  the  New  York 
Globe  and  chairman  of  the  executive 
committee  of  the  new  buying  corpora¬ 
tion,  to  a  representative  of  Editor  & 
Publisher. 

“\Ve  are  offered  millions  of  cords  of 
pulp  wood,  scores  of  saw  mills,  and  many 
paper  mills.  V\'e  will  seek  to  buy  supply 
of  print  paper  for  our  members  Irom 
mills  and  jobbers  at  fair  prices,”  con¬ 
tinued  Mr.  Rogers. 

“We  believe  that  we  can  buy  collec¬ 
tively  more  advantageously  than  the  de¬ 
tached  small  purchaser,  and  will  seek  to 
stabilize  the  price  of  paper  to  the  average 
paid  for  all  tonnage  under  all  contracts 
with  members. 

“If  those  at  present  manufacturing  and 
stlling  print  paper  are  unwilling  to  do 
business  with  us  at  fair  prices,  they  will 
have  no  one  else  to  blame  but  themselves 
for  forcing  individual  publishers  into  the 
manufacturing  business. 

“We  are  inviting  all  manufacturers  and 
jobbers  to  quote  us  prices  for  tonnage 
and  figures  that  when  fully  organizea  we 
will  be  the  largest  single  purchaser  of 
newsprint  in  the  United  States,  with 
financial  backing  entitling  us  to  the  very 
lowest  prices. 

“There  are  signs  that  some  of  the 
larger  newspapers  are  becoming  inter¬ 
ested  in  our  efforts,  but  our  policy,  so 
far  as  1  can  influence  it,  will  be  primarily 
directed  toward  papers  without  contracts 
or  assurance  of  supply. 

“Judging  from  information  coming  to 
me  during  the  past  week.  I  am  sure  that 
we  are  going  to  buy  paper  for  our  mem¬ 
bers  at  better  prices  than  the  present  spot 
market,  and  after  January  1,  1921,  at 
substantially  the  Canadian  Export  price. 

“We  will  buy  from  reputable  mills  or 
jobbers  operating  on  a  fair  margin  of 
profit,  but  will  hvoid  those  who  are  seek¬ 
ing  to  plunder  the  innocents.  Our  news- 
pai>ers  must  seek  to  hold  down  consump¬ 
tion  to  the  lowest  point  and  have  confi¬ 
dence  in  our  ability  to  buy  just  as 
cheaply,  on  a  pinch,  as  the  speculators 
through  whom  they  have  bought  in  the 
past. 

“My  time  is  fully  occupied  with  the 
work  of  the  new  organization,  which  I 


WHAT  ABOUT  POUTICAL  ADVERTISING? 

11  ON.  GUY  U.  HARDY,  Colorado  editor  and  congressman,  pre- 
“  septed  in  Editor  &  Publisher  last  week  some  vigorous  opinions 
on  political  advertising,  which  every  publisher  and  editor  ought  to 
carefully  read  and  thoroughly  digest. 

“In  recent  years,”  says  Mr.  Hardy  in  part,  “my  papers  have  taken 
no  money  from  any  candidate  except  for  clean-cut  advertising  space. 
My  papers  accept  advertising  from  all  candidates  and  political  parties 
on  the  same  basis  and  at  the  same  rate  we  charge  merchants  for 
space.” 

What  do  YOU  say  about  it? 

Do  you  accept  political  advertising  from  your  opposition,  or  do 
you  decline  it?  If  you  decline  it,  why? 

If  you  accept  it  do  you  charge  a  special  high  rate  or  take  it  on 
a  regular  commercial  basis? 

Every  publisher  and  editor  in  the  country  is  interested  in  this 
matter,  in  view  of  the  volume  of  political  advertising  that  is  to  be 
offered  from  both  sides  in  the  coming  campaign. 

Let  us  have  a  free  exchange  of  vigorous  opinions  on  this 
question. 

WRITE  TODAY  EDITOR  &  PUBLISHER 


am  confident  is  going  to  produce  ffects 
unattainable  through  any  other  process 
than  co-operation,  with  all  hands  work¬ 
ing  for  the  good  and  benefit  of  all 
others.” 

SOUTHAM  BUYS  WINNIPEG  PAPER 

M:  EitNichoU  Will  Be  Managing  Di¬ 
rector  of  Tribune  After  July  1 

Winnipeg,  Man. — William  Southam  & 
Sons,  Inc.,  owners  of  several  Canadian 
dailies,  have  purchased  the  Winnipeg 
Tribune.  .Associated  with  the  Southam 
interests  is  M.  E.  Nichols,  who  will  be 
managing  director  of  the  Tribune  after 
July  1.  The  Southams  own  the  Hamil¬ 
ton  Spectator.  Ottawa  Citizen,  Calgary 
Herald  and  Edmonton  Journal.  The 
Tribune  was  founded  in  1890  by  R.  L. 
Richardson,  M.P.,  and  is  one  of  the  old¬ 
est  dailies  in  Western  Canada.  Mr. 
Richardson  retains  an  interest  in  the 
paper  and  will  be  vice-president  of  the 
publishing  company. 

Mr.  .Nichols,  the  new  managing  direc¬ 
tor,  is  well  known  in  Winnipeg,  wher,:  he 
edited  the  Telegram  for  eight  years.  He 
WHS  director  of  information  for  one  of 
the  Canadian  departments  during  the 


Atlanta  Preparea  for  A.  A.  C.  W. 

.Atlanta,  Ga. — Preliminary  plans  are 
already  under  way  for  the  entertain¬ 
ment  in  .Atlanta  of  the  1921  conven¬ 
tion  of  the  .Associated  Advertising 
Clubs  of  the  World.  J.  Sherrode 
Kennedy,  Thomas  H.  Daniel  and 
Frank  E.  Lowenstein  will  have 
charge  of  the  preliminary  work  until 
January  of  next  year  when  executive 
officers  of  the  international  organiza¬ 
tion  will  come  here  for  the  final  ar¬ 
rangement  of  the  program. 

Maine  Mill  Goes  on  Newsprint 

Buffalo. — The  Maine  Pulp  and  Paper 
Company,  recently  incorporated  here  foi' 
$350,0(X),  has  purchased  the  Savage 
Manufacturing  Company’s  plant  at 
Skowhegan,  Maine,  and  will  convert  the 
company’s  mill,  engaged  since  1908  in  the 
manufacture  of  crepe,  tissue,  book  and 
colored  papiers  into  a  newsprint  mill. 
The  present  capacity  of  fourteen  tons  a 
day  will  be  doubled. 

Evansville  Papers  Raise  Price 

Evansville,  Ind. — The  Evansville 
Press  has  raised  its  price  from  12  cents 
a  week  to  15  cents  a  week,  and  the  price 
of  single  copies  from  2  cents  to  3  cents. 
The  Evansville  Journal  will  increase  its 
subscription  rates  from  12  to  15  cents  a 
week,  with  20  cents  a  week  for  the  daily 
and  Sunday  issues.  The  Sunday  paper 
will  be  sold  for  7  cents  and  the  daily  i.s- 
sues  for  3  cents,  instead  of  2  cents. 

Paper  Goe*  Fast  by  Canal 

.Albany,  N.  Y. — Two  cargoes  of 
newsprint  paper  reached  New  York  last 
week  from  Three  Rivers,  Que.,  making 
the  state  canal  journey  of  452  miles 
in  less  than  six  days.  L’nder  ordinary 
conditions  the  shipment  would  take  from 
seven  to  nine  days  by  rail,  but  with  the 
present  traffic  congestion,  a  transit 
period  of  six  weeks  might  be  expected. 

Invite  Arkansas  Editors 

Caruther.sville,  Mo. — Northeast  Ar- 
kan.sas  editors  have  been  invited  to  at¬ 
tend  the  annual  summer  meeting  of  the 
Southeast  Missouri  Editorial  Assi'cia- 
tion  here  July  9-10. 


Danbury  News  Three  Cents 

Danbury,  Conn. — The  News.  nly 
daily  in  the  city,  has  gone  to  three  cents, 
due  to  white  paper  expenses. 


SEIBOLD  IS  PROUD  OF  THE  TITLE  OF  REPORTER 


presidential  Interviewer’s  Life,  Love  and  Play  Is  Politics — Came  Up  from  OfRce-Boy  and  Still  Coming 
it  Strong — Trained  in  the  Woolly  West — Big  Beats  to  His  Credit 


By  CHARLES  GRANT  MILLER 


work  to  a  position  of  commanding  im-  “To  get  the  facts  and  write  them.”  proteuion  tnan  u- 

por.ance.  Even  before  his  latest  brilliant  Modestly  and  simply  he  thus  states  his  revolver.  He  ran  up  the  c.rculat.on  s  achitvemcnts  have  given  him  the 

Iriumph  Louis  Seibold  held  rank  as  one  own  ideas  of  his  mission.  He  never  has  f  pi  ‘  ^  ° 

of  the  greatest  political  reporters  in  seemed  to  seek  the  sensational  for  the  ‘^.t  at  a  rchkI  proht.  Then  he  turned  he  is  extrcmedy  modest  and  asserts  him 

America.  sake  of  sensation.  His  characteristics  in  ^  ,  w/!  H  i  vS' 

..  T-v  /  w  1  •.  u  *  A  Kvcnini'  Post,  a  fiill-flcdRcd  jour-  U  would  seem,  is  absorbed  in  the  Wbrld. 

President  Wilson,  Mrs.  W  ilson,  r.  ac -see  i  ig  ^^e  ones  y  an  courage,  i|p  absolutely  devoted  to  his  paper 

Grayson  and  Secretary  Tumulty  have  and  these  coupled  with  intelhp-nce  and  personality  is  literally  a  part  of 

long  personally  known  and  liked  Set-  a  fervor  for  accuracy  form  the  frame-  ^  ,  it.  In  his  presidential  interview  the 

bold.  Hut  this  personal  liking  alone  did  work  of  his  success.  hrom  the  time  he  was  a  cub  reporter  "Seibold,”  occurs  three  times 

not  win  the  interview  ;  the  President^  Seibold  broke  into  the  newspaper  on  the  Rocky  Mountam  News,  ’way  u.sed  by  the  President  in  talking  to  him! 
faith  in  Seibold  s  integrity  and  thorough-  game  as  an  office  boy  on  the  Star  in  his  followed  his  predilec-  ^eiliold  left  his  name  out  of  his  copy 

going  accuracy  in  truth-telling  brought  native  city,  Washington,  D.  C,  in  the  Hnn  for  iKilitics.  A.s  New  York  corre-  inserted  in  the  President’s 

if  about.  middle  ’^s.  He  was  a  redheaded,  ■'’pondent  of  the  t  hicago  Evening  Post  handwriting. 

_  freckled,  alert  kid,  ambitious  for  a  dealt  mostly  with  |)olitics.  Twenty-  -i  t  » 

"run”  on  a  reporter’s  route.  His  chance  years  ago  the  New  \  ork  W’orld  .  wic  e  acq  lain  ance  is  a  arge  par 

A  formal  interview  with  the  President  ^^^^how  employed  him  on  local  politics  and  later  *  capital,  and  he  draws  from  it  con- 

is  a  lireak  from  the  most  .sacred  tradi-  made  him  for  many  years  Albany  corre- 

tions  and  observances.  It  has  been  an  Joseph  McCullagh,  whose  fame  he  sixmdent.  where  again  it  was  politics.  ‘  ■  ' 

unwritten  rule  at  the  White  House  from  He  outgrew  Slate  politics  and  took  to 

the  lieginning  that  the  President’s  utter-  ..  renorter  ”  he  hlnrte.l  Kcneral  politics.  At  various  periods  he  ^ibold  and  would  rather  give 

ances  to  newspaper  men  were  never  to  L  gi^Lt  editor  has  been  stationed  at  Washington.  For  him  than  to  any  other  news- 

lie  ptit  in  quotation  marks,  but  always  74  .-ears  he  has  iK-en  at  the  national  ’’aper  man  in  town.  Many  of  his  big- 

fhat  whatever  he  might  permit  to  be  at-  "Well,  why  not?”  asked  McCullagh,  parties  writing  the  "hose 

tributed  to  him  must  be  written  in  the  sizing  up  the  bold,  bright  lad  and  esti-  ,  ,  •  vVherever  the  political  ac-  acquaintance  he  has  long  and  patiently 

third  person.  This  rule  has  been  ob-  mating  his  possibilities.  tivity  iTs  beergrea^lst  there  Seibold  ‘^“'‘ivated. 

served  with  rare  exceptions,  and  these  “Will  you  hire  me?”  turned,  as  the  magnetic  needle  turns  His  is  a  serene,  lucid,  perfectly  nor- 

exceptions  discreditable.  It  had  to  be  “Yes.”  to  the  lodestone.  He  has  loved  politics,  mal  mind  that  refuses  to  get  excitid 

observed,  because  correspondents  and  lived  for  it  apd  has  mastered  its  main  imder  any  circumstances.  He  coolly  and 

editors  themselves  have  enforced’ it.  It  ^  feverish  desire  to  see  more  of  the  forces.  "To  get  the  facts  and  write  calmly  sizes  up  men  and  facts,  unin- 

is  all  the  more  striking  an  innovation,  j^^^p  ,hem”  is  all  he  concerns  himself  with.  Huenced  by  prejudice  or  feeling  of  his 

then,  that  a  reporter  should  be  able  to  3,,  Francisco.  There  He  is  absolutely  free  from  partisanship;  own. 

arrange  a  formal  interview  with  the  ^  reporter  on  the  Chronicle,  he  has  no  leaning  to  one  side  or  the  In  all  his  record  up  to  date  there  is 

other.  He  knows  all  the  leading  natiot^l  not  one  “fake”  charged  against  him  and 

politicians  iiersonally  and  is  saturated  no  interview  he  ever  wrote  has  been 

with  facts  of  their  careers,  their  opin-  repudiated.  Politicians  know  that  when 

ions,  their  ambitions  and  their  con-  they  talk  to  Louis  Seibold  they  will  not 

nectit  ns.  be  misquoted  or  in  any  way  misrep- 

-  resented. 

He  takes  pride  in  the  title  "reporter,” 

V  Inch  he  has  helped  to  render  illustri¬ 
ous.  Having  no  taste  for  executive 


The  story  of  Seibold’s  career  is  made 
up  of  a  long  series  of  “beats.”  He  has 
no  life  apart  from  his  work.  Wherever 
he  turns  he  finds  friendly  sources  of 
political  information.  He  is  said  to  know 
more  public  men  well  and  to  be  able  to 
get  more  information  out  of  ^them  than 
any  other  newspaper  reporter  in  New 
York  city. 

.Among  his  latest  “beais”  was  the 
Wood  campaign  fund.  He  gave  the 
facts  to  Senator  Borah,  and  in  the  Sen¬ 
ate  investigation  was  an  early  and  im¬ 
portant  witness.  He  declined  to  give 
the  source  of  ,his  information,  on  the 
ground  that  a  newspaper  man  has  a 
right  to  protect  his  news  source;  and 
the  Senate  Committee  respected  his 
attitude. 

Seilxild  was  the  first  to  tell  of  the 
break  between  Wilson  and  House.  He 
was  the  first  to  mention  Coolidge  for 
the  presidency.  He  led  in  the  New 
Haven  Railroad  exposures  and  followed 
that  investigation  to  the  end. 

In  Germany  when  war  threatened, 
Seibold  said  to  his  Wends  “Let’s  get 
out,”  and  they  laughed  at  him.  Piut  he 
hurried  his  party  to  Brussels  and  on  to 
Luidon  and  had  their  checks  ca^ed  in 
gold.  Coming  out  of  the  bank,  they 
heard  that  war  was  declared.  When  a 
month  later  he  escap^  British  censor¬ 
ship^  ^nd  reached  New  Yoik,  he  gave 
out  the  first,  g^gat,  beat,  of  the  war — 
the  transfer  of  1^[),0(X)  British  troops  to 


He  never  finds  time  for  play.  Golf, 
tennis  and  other  out-door  recreations 
are  to  him  mere  names.  .Among  his  in¬ 
numerable  acquaintances,  he  has  few 
intimates,  but  these  are  warmly  attached 
to  him. 

His  social  life  is  mostly  in  the  clubs 
and  even  there  he  is  always  in  eager 
Search  of  facts.  He  frequents  the  Man¬ 
hattan  Club,  where  democratic  politi¬ 
cians  gather.  He  belongs  to  the  Andiron 
Club,  where  newsiiaper  men,  politicians, 
actors,  lawyers  and  all  sorts  of  gofid 
fellows  meet.  He  is  a  charter  member 
of  the  .Amen  Corner,  an  anmtal  dinner 
organization  in  which  only  rarest  souls 
are  included.  His  recreation  is  found  in 
these  places.  A  careful  canvass  of  a 
dozen  men  who  know  him  liest  discloses 
but  one  weakness— dominoes. 

Ill  Washington  he  is  sometimes  mis¬ 
taken  for  Chief  Justice  White — they 
look  so  much  alike. 

.Although  he  has  been  in  the  news- 
liaper  game  for  a  good  many  years  he 
is  still  counted  a  yonn.gster  and  is  as 
lively  and  fresh  a.s  the  youngest. 

Not  all  the  credit  of  his  brilliant 
career  t>elongs  to  him  alone,  for  j'ennie 
Hopkins,  was  a-  'winning  newspaper 
iwomAPo'*'  l)enver  when  Seibold  marrterl 
her,  and  she  has  helped. 


T  OUIS  SEIBOLD  says 
^-^and  his  success  illus¬ 
trates  that  the  reporter’s 
mission  is  “to  "et  the  facts 
and  write  them.”  Facts  to 
the  true  reporter  mean  all 
the  facts  —  the  full, 
straight,  ungarbled,  uncol¬ 
ored  facts.  Not  for  him 
are  the  subtle  arts  of  sup¬ 
pression,  insinuation  or 
exaggeration,  but  a  fervor 
and  habit  for  truth. 
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CUT  SPACE  TO  SAVE  PAPER  AND  COST 
NATIONAL  ADVERTISERS  SAY 

Dominance  a  Matter  of  Relevance,  Resolves  A.  N.  A.,  Con¬ 
fronted  by  Rising  Costs  and  Failing  Response 
to  Magazine  Copy 

By  JOHN  SULUVAN 

Secretary-Treasurer,  Association  of  National  Advertisers 


'T’  HE  semi-annual  meeting  of  the  As- 
sociation  of  National  Advertisers, 
held  recently  at  Hedford  Springs  Hotel, 
Bedford,  Pa.,  was  “different.”  Taking 
it  by  and  large,  there  is  usually  con¬ 
siderable  similarity  in  convention  pro¬ 
grams — not  because  progress  is  not 
made  in  successive  conventions,  but  be¬ 
cause,  in  every  lK>dy  of  interest,  there 
is  a  limit  to  the  range  and  kind  of  sub¬ 
jects  that  can  be  discussed. 

But  the  national  advertiser  has,  dur¬ 
ing  the  past  year,  become  confronted 
with  many  new  and  perple.xing  prob¬ 
lems.  Principles  have  not  changed ;  the 
trouble  is  that,  in  a  year  of  extremes 
in  advertising — particularly  in  volume — 
principles  have  demonstrated  how  mer¬ 
ciless  they  are.  Whatever  arguments 
may  be  brought  forward  by  publishers 
to  show  that  a  “l)ook”  of  200  or  300 
pages  is  just  as  productive  for  the 
advertiser  as  one  of  100  or  150  pages, 
the  opinions  voiced  and  e.xperience  con¬ 
tributed  at  Bedford  Springs  (as  at  Lake- 
wood  in  Deceml>er  last)  bear  out  the 
experiments  made  by  the  .\ssociation 
eight  years  ago — these  experiments 
showing  that  there  is  a  constant  falling 
off  in  the  efficiency  of  any  one  adver¬ 
tisement  as  the  number  of  advertising 
pages  increases. 

So  apparent  has  this  been  in  actual 
practice  that  the  following  resolution 
was  unanimously  adopted : 

“Whebeas.  There  is  an  admittedly  acute 
shortage  of  practically  all  forms  of  paper;. 

“Be  It  RE.sm.vED.  By  the  Association  9 
National  Advertisers  in  convention  ahsem- 
bled  at  Bedford  Springs: 

“That  they  urge  all  their  members  as  well 
as  all  other  advertisers  to  refrain  from  in¬ 
creasing  the  sizes  of  their  individual  ad¬ 
vertisements  in  all  the  various  publications 
as  well  as  urging  that  extreme  care  be  used 
in  preparing  mailing  lists  for  direct-by-mail 
advertising  and  house  organs,  u.sing  the  .se¬ 
lective  method  rather  than  the  broadcast 
method  in  these  latter  forms; 

“Further  be  it  the  recommendation  of  this 
Association  that  they  urge  their  members,  as 
well  as  all  other  advertisers  to  consider  the 
fact  that  dominance  is  but  a  matter  of  rele¬ 
vance — or,  to  make  it  concrete,  if  each  dou¬ 
ble-page  advertiser  during  this  crisis  reduce 
to  a  page,  every  full-page  advertiser  reduce 
to  a  half-page,  and  so  on,  thousands  of  tons 
of  paper  will  l>e  saved." 

“Dominance  is  but  a  matter  of  rele¬ 
vance . ”  That  cannot  be  success¬ 

fully  disputed.  One  doesn’t  have  to 
ballyhoo  in  order  to  attract  attention. 
An  exquisitely-achieved  statuette  by  a 
master  may  dominate  a  room  more  than 
a  statue  of  gigantic  proportions  having 
no  other  claim  than  mere  size  for  at¬ 
tention. 

While  there  has  been  a  lessening  of 
reader-attention  and  response,  costs  of 
space  printing,  lithography,  service,  etc., 
have  been  mounting.  In  other  words, 
both  ends — increased  costs  and  de¬ 
creased  response — have  been  operating 
against  the  middle — the  advertiser. 

.■\nd  so  there  has  come  about  need 
for  the  examination  of  old  values,  the 
appraisal  of  old  values,  the  discovery 
of  hidden  values. 

Newspapers*  Case  Considered 

Perhaps  the  newsnaper  has  more  value 
than  exer  suspected  as  a  national  medi¬ 
um — not  merely  as  a  local  factor  for 
dealer  support,  but  as  a  real  national  me¬ 
dium  that  may  be  more  effective  and  eco¬ 
nomical  than  general  periodicals,  .^s  W. 
A.  Thomson,  of  the  Bureau  of  .Advertis¬ 
ing  of  the  A.  N.  P,  A.,  pointed  out,  the 
coml'i'  i'd  newspaper  circulation  fig^ures 
^^162  daily  English  language  papers 
with  27,000,000  circulation  and  SOO  Sun¬ 


day  papers  with  16,0(X),000  circulation — 
show  universality.  Their  appeal  is  of 
an  elastic  character;  if  there  is  waste  in 
volume,  there  may  be  said  to  be  no 
waste  in  locality.  Mr.  Thomson  also 
called  the  newspaper  a  means  of  quick 
distribution,  being  read  by  dealers ;  a 
piedium  of  quick  response,  possessing 
prestige  with  the  dealer,  and  cheap. 

.Among  the  subjects  which  received 
considerable  attention  were  “Direct  Ad¬ 
vertising — What  Can  Be  Done  with  It 
by  National  Advertisers?”  and  “House 
Organs — Internal,  Trade,  Salesmen’s, 
Consumer’s.”  In  connection  with  these 
subjects  there  were  many  exhibits, 
which  not  only  obtained  much  close 
attention  and  interest,  but  which  were 
described  in  point  of  purpose  and  re¬ 
sults  by  membership  representatives. 
From  the  trend  of  the  discussion,  it 
would  seem  possible  that  even  more  at¬ 
tention  than  in  the  past  may  be  given 
to  direct  advertising  and  to  the  use  of 
the  house  organ. 

That  a  new  time  needs  bigger  men 
was  appreciated  at  the  meeting,  and 
particular  attention  was  paid  to  the 
“Broader  Scope  of  the  Advertising 
Manager’s  Job.” 

The  business  paper  came  up  for  con¬ 
sideration  as  possibly  offering  more  op¬ 
portunity  than  hitherto  thought  for  ef¬ 
fectiveness  and  economy.  The  paper 
situation — both  newsprint  and  general — 
was  gone  over,  and  the  information 
brought  out  had  its  effect  to  an  extent 
in  th  adoption  of  the  resolution  given. 

One  of  the  speeches  of  the  meeting 
was  that  by  Richard  H.  Lee,  counsel  to 
the  National  Vigilance  Committee.  Mr. 
Lee  roused  the  men  to  enthusiasm  in 
tall«ing  of  his  work  and  its  importance 
to  the  advertiser  and  to  the  advertiser’s 
repre.sentative. 

Advertising  on  Buyers*  Market 

The  semi-annual  dinner  was  followed 
by  resumption  of  business  sessions,  the 
subject  of  “What  .Advertising  Policy 
Should  be  .Adopted  in  a  Period  of  Di¬ 
minishing  Commodity  Prices  and  Re- 
tricted  Credits?”  lieing  discussed  until 
midnight. 

This  meeting  of  the  .V.  N.  A.  was 
certainly  “different.”  and  the  matters 
discussed  and  the  decisions  re.ached 
may  have  a  far-reaching  effect  upon 
advertising  practice. 

Tjie  .A.  N.  A.  is  ten  years  old  this 
month.  It  started  with  sixteen  members 
and  the  membership  is  now  308.  From 
small  proportions  its  office  data  service 
to  members  has  grown  to  large  figures : 
in  the  first  six  months  of  the  fiscal 
year  1915-16,  the  number  of  individual 
data  services  was  176.  For  'he  six 
months  ending  May  31,  1920,  the  ntim- 
I)er  was  10,095. 

-And  not  only  is  the  -Association  re¬ 
sponsible  for  most  of  the  order  and  the 
standards  that  now  exist  and  which  did 
not  exist  in  1910;  the  <i  inployment  of 
advertising  in  business  promotion  is  not 
the  experimental  thing  it  was  ten  years 
ago;  the  A.  N.  A.  has  made  e.xperi- 
mentation,  to  a  very  great  extent,  un- 
nece.ssary.  And  when  it  is  said  that 
the  .Association  has  done  this,  it  means 
that  the  membership  representatives 
have  done  it,  because  the  -Association  is 
the  mentality  of  its  membership  repre¬ 
sentatives  working  collectively.  ' 

Many  men  are  what  they  are  today 


because  of  their  .A.  N.  .A.  affiliation,  and 
wherever  an  -A.  N.  A.  man  has  gone— 
into  the  publishing  held,  into  the  ad¬ 
vertising  agency,  Into  the  ranks  of 
others  who  serve  and  exist  for  the  na¬ 
tional  advertiser— ^tl.ey  have  carried  the 
spirit  and  ideals  of  the  .Association. 
The  .Association  has  had  many  ine  .nen 
who  are  no  longer  in  it.  hut  "ney  are 
even  today  of  the  .A.  N.  .A.,  because 
they  still  possess  its  spirit  and  prac¬ 
tice  what  it  has  worked  for.  it  is  safe 
to  assert,  without  fear  of  contradic¬ 
tion — once  an  .A.  N.  .A.  man,  always  an 
.A.  N.  .A.  man. 

In  the  development  of  marketing 
knowledge  and  ability  in  the  •  United 
States,  (and  not  only  .iie  United  States, 
but  other  countries)  the  .A.  .N.  .A.  has 
made  history  duri:ig  its  ‘eu  years  of 
life.  Rut  it  has  scarcely  inore  than  be¬ 
gun  to  realize  its  possibilities.  It  is 
acknowledged  to  be  the  leading  trade 
association  today,  and  it  is  said  to  be 
the  best  organized.  It  keeps  its  f’eet  on 
the  ground,  but  it  has  visions  of  the 
future  that  almost  startle  men  who 
know  it  best.  It  has  a  record  in  w’hich 
it  w'ould  be  difficult  to  find  mistakes  and 
fool  things.  Rut,  big  and  strong  and 
sound  and  active  as  it  is  today,  it  will, 
I  venture  to  prophesy,  look  very  small 
in  comparison  with  the  .Association  of 
ten  years  hence. 


JERSEYMEN  MEET  AT  POCONO 


Attemble  in  Special  Car — Newsprint 

and  Agency  Topics  Predominate 

.A  special  car  attached  to  a  Lacka¬ 
wanna  train  left  Hoboken  June  25, 
carrying  the  members  of  the  New  Jer¬ 
sey  Press  Association  to  its  sixty-fourth 
annual  meeting  at  Pocono  Manor  Inn, 
Pocono  Summit,  Pa.  The  sessions 
opened  this  morning  with  the  assign¬ 
ment  of  the  following  topics: 

“The  Outlook  for  Newsprint  for 
1921.”  W.  B.  Bryant,  Paterson  Press- 
Guardian. 

“Shall  We  Seek  Volume  or  a  Higher 
Rate  on  .Advertising?”  E.  .A.  Bristor, 
Passaic  Daily  Herald. 

“.Are  Publishing  Problems  Limited 
to  the  Daily?”  Edwin  H.  Carpenter, 
Woodbury  Democrat. 

“.Are  Publishers  Good  20th  Century 
Business  Men?  The  Advertising  .Agents 
Say  No.”  .Alfred  Cooper,  Cape  May 
Court  House  Grfzette. 

“The  High  Cost  of  Paper  When  It 
Was  2^2  cents  a  Pound,”  W.  L.  Tush- 
ingham,  Camden  Daily  Courier. 

“Has  the  Three-Cent  Daily  Come  to 
Stay?”  .Augustus  S.  Crane,  Elizabeth 
Daily  Journal. 

“Can  VV’e  Continue  the  Two  Dollar 
Weekly  or  Must  We  Go  Higher?”  Wm, 
H.  Van  Wart,  Caldwell  Progress. 

“The  Franklin  Price  List,”  by  Ed¬ 
ward  C.  Johnston,  Western  Newspaper 
Union. 

The  annual  banquet  will  be  held  this 
evening. 


I.  P.  Enlarge*  Niagara  Mill 

Buffalo. — A  large  addition  is  being 
built  to  the  Niagara  Falls  plant  of  the 
International  Paper  Company,  equipped 
with  a  new  process  deinking  machine. 
Old  magazines  will  be  used  in  the  man¬ 
ufacture  of  newsprint  paper  and  higher 
grade  paper.  When  the  International’s 
new  addition  is  completed  the  mill  will 
employ  more  than  800  hands  and  will 
have  a  daily  production  of  500  tons. 


Depew  Leader  Start* 

Buffalo. — The  Depew  (N.  Y.)  Leader 
has  succeeded  the  Depew  Herald,  which 
recently  suspended  publication.  'The 
Leader  appeared  with  a  four  page  paper, 
*dited‘  by  .Alexander  Griffin,  i  . 


CANADIAN  MAIL  RATES 
INCREASED 


Dailie**  Postage  Raised  from  .0025  to 
.0075  Per  Lb. — Weeklies  Under 
2,500  Circulation  Free  in  40-Mile 
Zone — M.  P.**  Retain  Franks 


(.Stecial  to  Editor  &  Publisher) 

Ottawa,  Out. — With  the  exception 
of  tw'o  comparatively  minor  changes 
in  favor  of  the  press,  the  drastic  in¬ 
crease  in  Canadian  postal  rates  out¬ 
lined  in  Editor  &  Publisher  last  week 
will  become  effective  on  January  1, 
1921.  .After  a  sitting  that  lasted  un¬ 
til  three  o’clock  on  F'riday  morning, 
the  House  of  Commons  adopted  the 
changes  proposed  in  the  Postal  .Act, 
which  will  have  the  effect  of  increas¬ 
ing  the  cost  of  distribution  of  papers 
by  many  thousands  of  dollars  an¬ 
nually. 

While  the  publishers  as  a  whole 
were  unanimous  in  their  protests 
against  such  a  sharp  upward  revision 
as  was  proposed,  the  only  concessions 
made  were: 

The  rate  on  daily  new'spapers  was 
increased  from  Fi  cent  per  pound  to 
cent,  instead  of  to  1  cent,  as  was 
first  proposed;  free  mailing  privileges 
were  allowed  weeklies  published  in 
places  of  less  than  10,000  population 
with  a  circulation  of  not  more  than 
2,500  copies,  this  privilege  to  apply 
within  a  forty-mile  radius  from  point 
of  puhlication. 

The  debate  was  a  bitter  one,  with 
attacks  upon  the  press  counter-bal¬ 
anced  by  tributes  from  members  who 
regarded  the  increase  as  too  great, 
and  who  argued  that  it  should  be  put 
into  effect  more  gradually.  Several 
of  the  debaters  contended  that  the 
legislation  would  work  great  hard¬ 
ships  and  force  some  publications  out 
of  business.  In  the  end,  how-ever,  the 
amendments  were  adopted  with  the 
changes  noted. 

While  the  House  of  Commons  had 
no  compunction  about  increasing  the 
burden  of  the  newspapers,  the  mem¬ 
bers  flatly  refused  to  accept  a  clause 
which  proposed  curtailment  of  their 
franking  privileges,  and  forced  the 
Government  to  consent  to  modifica¬ 
tions  that  had  the  effect  of  leaving 
the  law  in  this  respect  practically  un¬ 
changed. 


Taylor  Best  on  Mt.  Tom  Links 

Boston. — .A.  E.  Taylor  of  New  York, 
with  a  net  score  of  67,  was  the  winner 
of  the  annual  golf  tournament  of  the 
Century  Club  «f  Holyoke  held  recently, 
composed  of  advertising  men  of  New 
York  and  New  England.  The  match 
was  held  on  the  Mt.  Tom  Golf  Club 
links.  L.  E.  Kingman  of  Boston,  and 
Lee  Maxwell  of  New  York,  tied  for  the 
runner-up  place,  with  69  each.  H.  N.  D. 
Comfuld  of  New  York  finished  fourth, 
with  70.  More  than  150  members  were 
present  and  78  turned  in  cards  in  the 
tournament. 


G.  O.  P.  Daily  for  Oklahoma  City 

Oklahoma  City.— Plans  for  the  es¬ 
tablishment  of  a  new  Republican  morn¬ 
ing  newspaper  here,  to  be  known  as  the 
Oklahoma  State  Capitol,  are  rapidly  go¬ 
ing  forward.  The  new  paper  will  be 
owned  and  edited  by  James  D.  Flynn, 
owner  and  publisher  of  the  Sapulpa 
American. 


Madison  Pressman  Strike 

Madison,  Wis. — Pressmen  and  press 
feeders,  a  few  days  ago,  went  on  strike 
demanding  an  increase  of  $5  a  we$k 
and  ^unionizing  of  all  shops. 
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N.  E.  A.  HOPES  TO  SECURE  1921  PAPER 
AFTER  TALK  WITH  STEELE 

Canadian  Export  Manager  Asks  Definite  Data  on  Needs — 
Editors  Profit  by  Several  Days  in  Newsprint 
Manufacturing  Districts 

By  JOHN  F.  REDMOND 

(By  Telegraph  to  Editor  &  Publisher) 


Irouuois  Falls,  Qnt.,  June  23— The 
Canadian  tour  of  National  Editorial 
Association  this  week  reached  what 
most  members  consider  its  most  import¬ 
ant  stage.  They  have  forgotten  pleasure 
to  a  great  extent  since  coming  into  Que¬ 
bec  and  Ontario  in  order  to  make  a 
close-up  study  of  the  newsprint  situa¬ 
tion  in  Canada  and  prospects  of  getting 
a  supply  for  the  smaller  newspapers  of 
the  United  States  next  year.  Confer¬ 
ences  have  been  held  by  the  N.  E.  A. 
News  Print  Committee  and  by  represen¬ 
tatives  of  newly-formed  Publishers’  Buy¬ 
ing  Corporation  with  G.  Frank  Steele, 
General  Manager  Canadian  Export  Pa¬ 
per  Company,  Montreal,  and  with  offi¬ 
cials  of  the  Laurentide,  Belgo-Canadian 
and  Booth  Companies. 

While  no  definite  results  have  lieen 
announced,  all  parties  have  a  better  un¬ 
derstanding  of  each  other’s  situations 
and  in  all  cases  the  manufacturers  said 
they  appreciated  the  troubles  of  the 
smaller  publishers  and  would  do  their 
best  to  work  out  some  means  of  taking 
care  of  them  in  1921. 

The  conference  between  Mr.  Steele 
and  the  N.  E.  A.  Committee  was  parti¬ 
cipated  in  by  President  Wilke,  Chairman 
W.  E.  Carpenter,  Lyman  Black,  Elgin 
Daily  News,  and  John  F.  Redmond, 
managing  editor.  Editor  &  Publisher. 
The  latter  was  present  by  invitation. 
Both  sides  made  their  positions  clear, 
with  the  result  that  the  N.  E.  A.  repre¬ 
sentatives  were  advised  hy  Mr.  Steele 
to  get  together  as  soon  as  possible,  ad¬ 
ditional  data  and  figures  on  just  what 
needs  of  smaller  papers  are  and  then  he 
will  be  glad  to  go  further  into  the  mat¬ 
ter  with  them. 

Revised  facts  and  figures  pertain¬ 
ing  to  newsprint  production,  con¬ 
sumption  and  prospects  covering  the 
years  1919-1922,  were  presented  by 
Mr.  Steele  to  the  N.  E.  A.  committee, 
as  follows: 

“The  most  interesting  (|uestion  today  in  the 
field  of  paper  is  the  relation  between  pro¬ 
duction  and  consumnticn.  The  year  1919  saw 
a  world  demand  tor  newsprint  beyond  all 
expectations.  This  demand  has  not  yet 
ceased  and  the  inability  to  obtain  paper  has 
liromiht  untold  hardshins  to  many  publishers. 

"To  meet  this  shortace,  paiier  manufac¬ 
turers  have  been  making  evehy  effort  to 
increase  production.  This,  however,  has  not 
and,  owing  to  conditions,  could  not  he  ac¬ 
complished  as  quicklv  as  desired. 

“The  actual  production  of  newsprint  in 
Canada  and  the  United  States  in  the  year 
1919  was  2,290,319  tons. 

New  Production,  1920 

“During  this  year,  ,1920,  thirteen  new  ma¬ 
chines  are  being  in.stalled,  varying  in  capacity 
from  forty-five  to  eighty-five  tons  per  day. 
These  machines  will  begin  o|)eration  within 
the  leriod  between  Spring  and  the  end  of 
the  year. 

“If  these  machines  commence  operations 
according  to  schedule,  the  total  new  produc¬ 
tion  in  1920  will  be  approximately  64,000  tons. 
With  this  new  production,  and  including  the 
1919  production,  the  year  1920  should  see  a 


total  production  of  about  2,365,000  tons. 
This  represents  an  increase  of  less  than  3% 
over  the  1919  production;  an  increase,  which 
in  itself  is  insufficient  to  t.ake  care  of  the 
normal  annual  increase  of  5%  which  occurred 
previous  to  1919.  This  normal  increase,  of 
about  5%,  during  the  year  1919  suddenly 
jumped  to  14%,  and  would  have  been  still 
greater  had  there  been  pai>er  available  to 
meet  the  demand. 

“There  does  not  seem  to  be  any  indication 
that  events  will  tend  to  decrease  the  shortage 
this  year  or  that  it  will  be  less  acute,  owing 
to  new  machines  in  operation,  inasmuch  as 
the  new  installations  do  not  even  provide  for 
the  normal  5%  annual  increase  in  consump¬ 
tion. 

Production,  1921 

“In  1921,  the  following  machines  are 
scheduled  to  commence  oi>erations: 


1921  Machines  Capacity  In  Operation 

.\bitihi  . 1  1  January 

(  1  60  January 

I-aurentide  .  2  100  January 

International  ...  4  200  September 


l  Three  Rivers)  —  - 

8  445 

“The  (Ireat  Takes  Paper  Company  was 
scheduled  for  two  machines  producing  100 
tons  daily,  to  commence  operations  in  Sep¬ 
tember,  1921,  but  the  prospects  are  that  none 
of  this  tonnage  will  he  available  during  that 
year.  There  are  thus  only  eight  machines 
coming  in,  with  a  capacity  of  445  tons  daily 
and,  of  these  eight,  the  four  of  the  Interna- 
tiomal  will  not  be  in  ol>eration  until  .Septem¬ 
ber  at  the  earliest  and.  in  all  probability,  later. 

“If,  then,  the  production  is  kept  up  as  in 
1919.  and  the  machines  come  in  according  to 
schedule,  the  total  production  will  be  as  fol¬ 
lows: 

Increase  Per  Cent 
Tons  Over  I'revious  Year 

1919 .  2,290,319  — 

192C .  2,364,069  2.8 

1921 .  2,577,444  9.0 

“At  the  beginning  of  1922,  there  will  be 
available  twenty-one  additional  machines, 
with  a  daily  capacity  of  1,155  tons,  to  add  to 
the  production  of  the  1919  figure,  which  will 
give  for  the  year  1922  a  total  production  of 
about  2,636,000  tons. 

C0NSU.MPTION  Estimates 

“The  consumption  of  newsprint  in  1919  was 
grea'er  than  the  actual  production  by  about 
10,000  tons,  by  which  amount  stocks  were  re¬ 
duced.  On  this  basis,  and  allowing  an  annual 
increase  of  5%,  the  following  figures  are  ob¬ 
tained: 


Production 

Consumption 

1919 . 

.  2,290,319 

2,300.000 

1920 . 

.  2,364,069 

2,415,525 

1921 . 

2,536,291 

1922 . 

.  2,636,000 

2,663,105 

“These  figures  do  not  hold  out  much  pros¬ 
pect  of  any  relief  from  the  shortage  this  year. 
The  situation  looks  a  little  better  for  1921, 
but  it  must  be  borne  in  mind  that  the  consump¬ 
tion  e.stimates  only  allow  for  an  annual  in¬ 
crease  of  5%.  whereas  the  consumption  in  1919 
increased  14%  over  the  consumption  of  1918. 
Judging  by  the  present  volume  of  advertising 
rnd  the  demand  for  paper,  the  estimated  5% 
increase  will  be  quite  inadequate  for  192C 

“The  estimates  given  on  production  and 
consumption  are  the  most  favorable  as  seen 
at  present.  It  is  extremely  likely  that  the  pro¬ 
duction  will  fall  short  of  these  figures  and  the 
consumption  will  exceed  the  estimates. 

Actual  and  Potential  Consumption 

“Further,  in  estimating  consumption,  the 
actual  consumption  in  1919  has  been  taken  into 
consideration;  the  potential  consumption  has 
rot  bs  en  considered.  There  was  an  unfilled 
demand  for  about  200,000  tons  in  1919.  Pub¬ 
lishers  were  clamoring  for  more  paper  and  are 
clamoring  yet.  Ncws>ai>ers  are  turning  down 
advertising,  decreasing  the  number  of  pages 
and  rai.sing  pricts  The  shortage  in  print  paper 
is  almost  the  sole  topic  of  the  trade  i>ai>ers  and 
there  is  little  relief  in  sight. 

“This  condition  of  affairs  is  not  confined  to 
the  .\merican  Continent.  Reports  of  similar 
conditions  come  from  practically  all  over  the 
world.  Paper  is  scarce  in  England,  (lermany, 
France,  Italy,  Australia,  New  Zealand,  and 


South  America,  (lermany,  according  to  all  in- 
tormation,  can  be  counted  out  of  newsprint 
manufacture  for  the  next  three  years;  prob¬ 
ably  longer.  The  Scandinavian  mills  are  work¬ 
ing  to  capacity  but  are  not  increasing  their 
ra|>acity  to  any  extent. 

“.\s  far  as  present  customers  of  the  Ca¬ 
nadian  Export  Paper  Company,  outside  of 
Canada  and  the  United  States  are  concerned, 
there  need  be  no  apprehension,  as  tonnage  is 
available  to  meet  their  needs.  It  is,  however, 
self-evident,  that,  much  as  it  is  regretted  hy 
the  company,  rci|uircments  of  new  customers 
cannot  he  considered.” 

The  Publishers’  Buying  Corporation’s 
proposition  of  buying  paper  co-opera¬ 
tively  was  presented  to  Mr.  Steele  in  a 
separate  conference  by  George  Marble 
of  the  Fort  Scott  (Kan.)  Tribune-Mon¬ 
itor,  secretary  of  the  corporation. 

Mr.  Marble  told  Eeitor  &  Publisher 
that  he  had  been  received  by  Mr.  Steele 
with  the  utmost  consideration  and  that 
Mr.  Steele  approved  this  idea  of  buying 
newsprint  co-operatively.  Mr.  Marble 
said  he  was  advised  by  Mr.  Steele  to 
get  his  corporation’s  plan  into  definite 
shape  and  find  out  its  actual  require¬ 
ments  ;  then,  as  in  case  of  the  N.  E.  A., 
he  will  see  what  the  Canadian  Export 
Paper  Company  can  do  in  contracting 
for  supply  next  year. 

Britiih  Seek  Pulp  Wood 

Mr.  Steele  intends  sailing  for  Sweden 
and  Norway  on  July  10  for  the  special 
purpose  of  studying  the  pulp  and  paper 
situation  in  those  countries.  In  answer 
to  questions  by  the  representative  of 
Editor  &  Publisher,  Mr.  Steele  said 
that  he  did  not  expect  that  the  coming 
conference  of  the  Empire  Press  Union 
in  Canada  will  result  in  any  diversion 
of  Canadian  newsprint  from  the  United 
States  to  Great  Britain  or  to  British 
colonies. 

What  the  English  publishers  really 
want  in  coming  to  Canada,  he  said,  is 
pulpwood  to  supply  paper  mills  at  home. 
They  have  the  mills  but  nothing  to  run 
them  with.  If  they  get  anything  it  will 
in  all  likelihood  be  only  pulpwood. 

Saturday,  the  N,  E.  A.  members  were 
guests  of  the  Laurentide  Paper  Com¬ 
pany  at  Grand  Mere,  Shawinigaii  Power 
Company  and  Belgo-Canadian  Pulp  & 
Paper  Company,  the  latter  two  at  Shaw- 
inigan  Falls.  They  were  cordially  re¬ 
ceived  at  each  place  and  shown  through 
every  department  of  plants. 

A  big  part  of  the  newsprint  used  by 
the  New  York  Times  and  the  Ch'cago 
Daily  News  is  made  at  the  Laurentide 
and  Belgo  Mills.  The  Laurentide  plant 
expects  to  have  two  new  newspaper  ma¬ 
chines  installed  by  first  of  year.  Guy 
Toombes,  traffic  manager,  and  J.  W. 
Fitzgerald,  representing  the  Canadian 
Paper  Export  Company,  were  in  charge 
of  visitors  to  mills.  On  their  arrival 
at  Ottawa  on  Tuesday,  a  number  of 
publishers  visited  the  Booth  Company 
mill  and  the  plant  of  the  E.  B.  Eddy 
Company. 

The  visit  of  the  publishers  to  the  pa¬ 
per-making  district  has  given  them  a 
valuable  insight  into  actual  conditions 
and  resultant  personal  acquaintance 
with  paper  manufacturers  will  be  of 
value  to  all  concerned  in  future  business 
relations. 

Paper  manufacturers  complain  par¬ 
ticularly  of  the  lack  of  coal  from  the 
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States,  shortage  of  cars  -  in  which  to 
ship  pulp  and  paper  and  low  water  con¬ 
ditions  afifecting  power. 

The  Booth  Mill,  for  instance,  is  1,998 
tons  behind  production  at  present  and  it 
lays  conditions  to  all  of  these  causes. 
Unless,  it  says,  Canadian  cars  that  are 
now  being  held  in  United  States  are  re¬ 
turned  to  Canada,  newsprint  shipments 
are  bound  to  suffer  during  coming 
months.  V'arious  manufacturers  were 
as  one  in  urging  that  publishers  do  all 
in  their  power  to  impress  upon  .Ameri¬ 
can  roads  the  necessity  of  returning 
Canadian  cars  to  Canada  immediately. 

Guests  of  French 

Aside  from  their  interest  in  newsprint, 
the  editors  are  kept  on  the  jump  every 
place  they  go  by  the  hospitality  being 
heaped  on  them  by  Canadian  people. 

June  17  the  tourists  were  transplanted 
during  their  sleep  into  a  French  fairy¬ 
land.  They  were  entertained  for  short 
while  at  River  du  Loup  and  enjoyed 
their  first  reception  by  French-speaking 
citizens  of  Canada. 

•After  seeing  the  falls  and  water  power 
of  town,  beauty  spots  were  shown  visi¬ 
tors  by  Ottawa.  Quebec  was  reached 
Thursday  evening,  the  entrance  to  re¬ 
nowned  French  City  being  over  the  fa¬ 
mous  cantilver  bridge.  Saturday  and 
Sunday  were  spent  in  Quebec. 

Saturday,  the  party  was  token  to  Ste. 
.Anne  de  Beaupre  to  visit  the  sacred 
shrine  and  historic  churches.  The  visit 
closed  with  a  view  of  Paul  Philip- 
poteaux'  celebrated  cyclorama  of  Jeru¬ 
salem  on  the  day  of  crucifixion  of 
Christ. 

Marvel  at  Old  Shrine 

Regardless  of  religious  beliefs  the 
visit  to  Ste.  Anne  has  been  voted  by  all 
as  the  outstanding  feature  of  the  visit 
to  Canada  to  date.  On  the  way  back  to 
Quebec,  the  party  was  entertained  at  the 
Kent  House  by  the  city  of  Quebec, 
Mayor  Samson  presiding  at  the  lunch¬ 
eon.  In  an  automobile  tour  which  fol¬ 
lowed,  the  Mayor  was  assisted  by  the 
Quebec  Press  Association.  Represented 
by  Hon.  Frank  Carrel,  president  Quebec 
Telegraph ;  E.  G.  Smith,  manager  of  the 
Telegraph;  Sir  David  Watson,  president 
Quebec  Chronicle,  and  Harbor  Com- 
miss'oner ;  .Arthur  Penny,  editor-in- 
chief,  Quebec  Chronicle;  .Arthur  La¬ 
ment,  editor-in-chief,  Le  Soleil,  and  Mr. 
Pigan  of  the  Telegraph. 

The  special  train  left  Quebec  at  4 
.A.  M.,  for  the  visit  to  Grand  Mere  and 
Shawinigaii  Falls.  Sunday  morning 
found  the  editors  in  Montreal  and  it  is 
safe  to  say  that  every  point  of  interest 
in  sixth  largest  city  in  North  .America 
was  visited. 

Monday,  the  party  was  taken  through 
the  Lachine  Rapids  and  later  was  re¬ 
ceived  at  the  City  Hall  by  Mayor  Mar¬ 
tin,  after  wh’ch  the  city  was  host  at 
luncheon  on  top  of  Mount  Royal.  For¬ 
mal  greetings  were  given  on  behalf  of 
Mayor  Martin  by  .Alderman  Dixon. 
Luncheon  was  served  in  the  pavilion 
where  the  Prince  of  Wales  was  enter¬ 
tained  during  his  recent  visit.  President 
Wilke  responded  on  behalf  of  N.  E.  .A. 

.Although  it  ramed  during  Tuesday’s 
stay  in  Ottawa,  the  beautiful  Capital  of 
the  Dominion  won  the  admiration  of  all. 
The  city  tendered  luncheon  at  Chateau 
Laurier,  with  Mayor  Fisher  presiding 
and  speakers  including  President  John 
Bingham,  of  the  Board  of  Trade;  H.  R. 
Charlton,  of  the  Grand  Trunk  Railway 
(over  which  the  million-dollar  C.  N.  R. 
special  train  entered  United  States), 
who  is  on  his  wav  to  New  York  to  'ake 
up  his  official  duties,  and  President 
Wilke,  representing  theN.  E.  A 

Dr.  Hseih,  who  is  known  as  “Gompers 
of  China”  and  “Roosevelt  of  China,” 
made  an  address  closing  with  an  invita- 
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tion  to  X.  E.  A.  to  hold  its  convention 
in  China  in  the  near  future.  He  said 
since  China  t)ecame  a  Republic  eight 
years  ago,  living  and  business  conditions 
have  been  completely  revolutionized, 
with  the  exception  of  few  isolated  sec¬ 
tions,  and  that  the  Chinese  are  rapidly 
advancing  to  a  recognized  place  among 
the  leading  nations  of  the  world.  ^-He 
appealed  for  the  continued  help  of 
•America,  Great  Britain  and  Canada  for 
China  and  paid  particular  tribute  to  the 
part  played  by  women  in  the  progress 
China  is  making,  as  well  as  to  her  grow¬ 
ing  influence  in  every  other  civilized 
nation  in  the  world. 

Tuesday  afternoon  Manager  King  VV . 
Snell  of  the  Dominion  Theatre  was 
host  to  the  editors  at  a  motion  picture 
exhibit  of  themselves  taken  during  their 
tour  of  Western  Canada  last  year  and  of 
early  stages  of  present  Eastern  trip.  Mr. 
Snell  was  formerly  connected  with  the 
Malone  (X.  Y.)  Daily  Telegram. 

The  work  of  Charles  C.  Ross.  Govern¬ 
ment  motion  picture  photographer,  who 
covered  party  last  year  atul  on  this  trip, 
as  shown  in  exhibited  pictures  was 
warmly  commended. 

Wednesday  was  spent  in  the  mining 
region  of  Ontario,  the  day  being  passed 
in  Cobalt.  Today  the  party  reached  Tim¬ 
mins  and  Iroquois  Falls,  paying  visit  to 
the  plant  of  the  Abitibi  Pulp  &  Paper 
Company.  Tomorrow,  North  Bay,  Hunts¬ 
ville  and  “Bigwin  Inn”  will  be  points  of 
interest,  and  Saturday  will  find  editors 
in  Toronto.  They  will  reach  Xiagara 
Falls  Sunday  and,  after  spending  the 
there,  will  go  on  to  Hamilton  Monday 
and  to  Windsor  Tuesday,  where  farewell 
will  l)e  said  at  a  dinner  to  be  tendered 
in  the  evening  by  Border  Chaml)er  of 
Commerce. 

Willard  E.  Carpenter,  Lincoln  (111.) 
Courier-Herald.  Fred.  Allsopp.  Little 
Rock  (Ark.)  Gazette,  Mrs.  H.  C.  Hotal- 
ing,  St.  Paul,  and  Mrs.  Geo.  P.  F^kstein. 
Warren  (Mich.)  Watchman,  all  of 
whom  were  slightly  ill,  have  completely 
recovered.  Those  who  have  left  for 
home  or  have  remained  behind  to  visit 
points  enroute  include  Edward  .\lbright, 
Gallatin  (Tenn.)  Xews,  and  E.  S.  Bron¬ 
son,  El  Reno  (Okla. )  .\merican,  Mr. 
and  Mrs.  Henry  B.  Hale,  East  Hart¬ 
ford  (Conn.)  Gazette;  Mr.  and  Mrs. 
W.  R.  Hodges.  Sleepy  Eye  (Minn.) 
Herald;  Mr.  and  Mrs.  J.  K.  Klock, 
Kingston  (X.  Y. )  Freeman;  Mr.  and 
Mrs.  Paul  E.  Stillman  and  daughter. 
Jefferson  (la.)  Bee;  Henry  B.  Sykes. 
Clinton  (X.  Y. ))  Courier. 

Mr.  and  Mrs.J.  R.  Landy,  and  daughter 
have  gone  ahead  to  visit  relatives  iti  To¬ 
ronto  and  will  return  early  Saturday. 

R.  W.  Burkee,  Clinton  (X.  Y.)  Cour¬ 
ier,  has  taken  the  place  of  Bill  Sykes, 
of  the  same  paper  in  car  4. 

l>an.  Keen,  Mount  Carmel  (111.)  Re¬ 
publican-Register,  purchased  two  largest 
watermelons  in  Ottawa  and  is  inviting 
his  friends  to  party  in  car  4  in  very  near 
future.  At  the  little  station  of  Julette, 
Que..  Saturday  evening  presentations 
were  made  to  President  Wilke,  Retiring 
President  Edward  .Mbright,  secretary 
George  Schlosser,  and  Charlie  Howard, 
who  is  in  charge  of  the  train  in  appreci¬ 
ation  of  work  for  the  X.  E.  .X.,  on  be¬ 
half  of  all  meml)ers.  Past  President  P. 
F.  Junkin  presented  Mr.  .Mbright  with 
a  gold  watch  chaiti  and  knife.  J.  R. 
I^ndy  presented  Mr.  Wilke  with  a  dia¬ 
mond  stick-pin.  Frank  O.  Edgecomlie 
presented  Mr.  Schlosser  with  a  travel¬ 
ing  toilet  case  and  Mr.  Howard  received 
an  umbrella  through  Mrs.  W.  L.  Black. 
On  arrival  in  Montreal  the  following 
morning,  everyone  was  delighted  to 
hear  of  Mr.  Howard’s  promotion  to 
tourist  agent  for  entire  C.  N.  R.  system. 

Welcome  additions  to  the  editorial 
party’s  train  are  James  Morrison, 


sistant  general  passenger  agent  of  the 
C.  X.  R.  and  W.  S.  Thompson,  chief  of 
the  press  bureau.  Grand  Trunk  system. 

Charles  D.  Simeral,  Steubenville 
(Ohio)  Herald,  is  strutting  around  like 
a  peacock.  Senator  Harding  was  his 
choice  for  Republican  nomination  for 
Presidency.  Aside  from  being  a  very" 
successfifl  newspaper  Witor,  Mr.  Sim¬ 
eral  is  secretary  Republican  State  Com¬ 
mittee  in  Ohio;  he  is  also  quite  a  public 
si)eaker  if  yon  please.  .\sk  anyone  who 
beard  him  s|>eak  at  Kentville.  Pop  and 
Mommy  Redfield  of  the  Malone  (X.  Y.) 
Telegram,  celebrated  their’  34th  wed¬ 
ding  anniversary  on  the  train  other 
evening.  They  are  the  youngest  and 
most  popular  couple  aboard. 

HOWARD  ON  EMPIRE  TRAIN 

Guide  of  N.  E.  A.  Travelers  Promoted 
and  Gets  Press  Assignment 

-Montkk.m.. — The  special  Canadian 
National  Railways  train  wHich  w’ill 
carry  the  Imperial  Press  Conference 
delegates  dur¬ 
ing  their  coast 
to  coast  tour  of 
the  Dominion 
next  month, 
following  their 
business  ses¬ 
sions  in  Otta¬ 
wa,  will  be  in 
charge  of 
Charles  K. 
Howard,  one  of 
the  ablest  rail¬ 
way  executives 
on  the  conti¬ 
nent. 

Mr.  Howard’s 
assignment,  which  will  mean  accom¬ 
panying  the  British  editors  during  the 
entire  trip,  was  made  Sunday  on  his 
arrival  in  .Montreal  with  the  National 
Editorial  .Association’s  “Million  Dol¬ 
lar  Special  Train,”  of  which  he  has 
had  charge  since  the  .American  edi¬ 
tors  landed  in  Yarmouth,  X.  S.,  June 
7.  on  their  tour  of  the  Eastern  and 
Maritime  Provinces  of  Canada.  .At 
the  same  time  Mr.  Howard  was  in¬ 
formed  by  Vice-President  Hays  that 
he  had  been  promoted  to  the  position 
of  general  tourist  agent  for  the  en¬ 
tire  C.  X.  R.  system  of  22,C)(X)  miles, 
said  to  l>e  the  longest  individual  rail¬ 
way  in  the  world. 

Mr.  Howard  started  railroading  at 
the  age  of  14  years,  and  for  the  past 
two  years  he  has  been  general  agent 
for  the  C.  X.  R.  in  New  England,  with 
headquarters  in  Boston.  He  will  now 
move  his  headquarters  to  Toronto. 

Judging  by  the  way  Mr.  Howard 
has  handled  the  thousand  and  one  de¬ 
tails  connected  with  the  N.  E.  A. 
Canadian  tour  to  the  complete  satis¬ 
faction  of  each  individual  member  of 
the  150  in  the  party,  the  British  edi¬ 
tors’  tour,  as  far  as  the  C.  X.  R.  is 
concerned,  could  not  be  placed  in 
better  hands. 


Kuck  Buys  Pendleton  Tribune 

Pk.mu.kton,  Ore. — The  Tribune  has 
been  purchased  by  Harry  L.  Kuck,  an 
over.seas  veteran  who  has  had  consid¬ 
erable  exiK-rience  on  new.spapers  in  Ore¬ 
gon  and  California.  Leith  .Abbott,  a  re¬ 
cent  graduate  of  the  University  of 
Oregon  school  of  journalism,  will  be 
city  editor. 

Bayonne  Time*  Name*  Special* 

Payne,  Rums  &  Smith,  Inc.,  and  G. 
Logan  Payne  Co.,  have  been  appointed 


EUROPE  IS  RECOVERING 
HOUSTON  SAYS 


French  Newspaper*  Cut  to  Bone,  but 
British  and  Belgian  Pres*  1*  Be¬ 
ginning  to  Get  on  It* 

’  '  Feet 


Herbert  S.  Houston,  vice-president  of 
Doubleday,  Page  &  Co.,  has  Just  returned 
from  Ettrope.  While  abroad  he  ar¬ 
ranged  for  the  publication  of  the  per¬ 
sonal  memoirs  of  Count  W  itte,  the  fa¬ 
mous  Russian  statesman,  in  Spain, 
I'rance,  England,  Russia  and  Germany. 
In  Spain  Mr.  Houston  arranged  for  the 
publication  of  an  edition  of  La  Revista 
del  Mundo  (the  Spanish  “World’s 
W’ork”)  in  Madrid.  'I  he  first  issue  will 
appear  in  October.  In  speaking  of  the 
general  European  situation  to  Editor  & 
Publisher,  Mr.  Houston  said : 

“Publishers  in  every  country  were 
complaining  of  paper  shortage,  just  as 
they  are  are  in  this  country.  Mr.  Lau- 
zanne,  editdr  of  Le  Matin,  Paris,  told 
me  that  the  situation  in  France  was  most 
serious  and  critical  and  the  newspapers 
certainly  show  it.  They  have  been  cut 
down  to  small  four-page  sheets  and  all 
news  had  to  be  greatly  abridged  and  ad¬ 
vertising  very  much  reduced.  But  the 
publishers  of  France,  just  as  the  people 
of  France,  are  alert  and  full  of  hope. 
Indeed,  I  never  saw  anything  comparable 
to  the  industry  and  courage  of  the 
I'rench  'people.  To  say  that  France  is 
not  at  work  is  to  speak  either  foolishly 
or  falsely.  Of  course,  the  1,300,000  of 
her  sons  who  are  sleeping  in  her  soil 
cannot  work  on  top  of  it,  but  everyone 
else  is  working. 

“I  travelled  400  miles  by  motor  car 
through  the  devastated  region  and  while 
it  was  a  scene  of  frightful  destruction  it 
was  also  the  scene  of  wonderful  activity. 
When  the  matter  of  the  reparation  is 
fixed,  and  when  it  can  be  made  available 
in  some  credit  form  for  the  use  of 
France,  she  will  certainly  go  forward  in 
steady  progress. 

“In  England  the  newspapers  were  car¬ 
rying  a  large  volume  of  advertising  and 
general  trade  conditions  were  good. 
That  was  also  true  of  Belgium.  While 
the  countries  that  were  in  the  war  are 
still  suffering  from  its  shock,  they  are 
certainly  showing  a  vast  amount  of  cour¬ 
age  and  hope,  ^nd  it  is  jilain  to  any  ob¬ 
server  that  they  are  beginning  to  get  on 
their  feet.” 

PREFER  WASHINGTON  TO  FRISCO 


Several  Correspondent*  Back  at  Capital 
— Marion  Assignment  a  Bug-Bear 

(St'ccial  to  Kditor  &  PeBiisnE* ) 
Wa.shingtox.— The  close  of  the  Chi¬ 
cago  convention  brought  a  few  of  the 
Washington  correspondents  who  thought 
the  trek  to  Frisco  too  long  back  to  the 
capital.  Their  reports  on  Chicago  were 
that  it  was  the  hottest,  hardest  day’s 
work  they  had  tackled  in  a  long  time 
and  that  they  felt  more  like  resting  up 
in  the  quiet  air  of  a  Washington  sum¬ 
mer  than  in  another  session  with  the 
Democrats.  .Among  those  who  are  back 
fin  the  job  in  Washington  are : 

James  L.  Wright,  of  the  Cleveland 
Plain  Dealer ;  Sevellon  Brown,  of  the 
Providence  Journal;  Judson  C.  Welliver, 
of  the  New  A’ork  Sun  and  Herald ;  E.  C. 
Easton,  of  the  Philadelphia  Enquirer; 
John  H  Marriman,  of  the  Boston  Herald 
Richard  W.  Simpson,  of  the  .Associated 
Press;  -A.  O.  Hayward,  of  the  Interna¬ 
tional  News  Service,  and  Raymond 
Clapper,  of  the  United  Press. 

.Many  Washington  newspapermen  are 
looking  forward  with  piingled  fyar  and 
anticipation  to  the_  Marion  assignment 
Yvlten  the  Republican  nominee  returns 


to  his  Ohio  home.  Men  who  have  visited 
-Marion  already  in  a  search  for  color 
stories  report  that  the  two  hotels  there 
arc  far  from  ultra  modern.  The  prom¬ 
ise  has  been  made  by  the  Harding  man¬ 
agers  that  a  special  building  with  wire 
and  prpss  facilities  will  be  erected  near 
the  Senator’s  home.  It  is  also  the  inten- 
tibn  of  the  Republicans  to  put  sleeping 
quarter*  and  a  dining  room  in  the  build¬ 
ing,  if  possible,  so  the  day  may  be  saved 
aftqr  all. 


HAYS  GOT  DATES  TWISTED 


Talked  Much,  Said  Little,  but  Story  Got 
Out  and  Caused  Worry 

iSfecial  to  Kditur  &  Pcblisiier) 
W’.xsHiNGTON. — Will  H.  Hays,  chair¬ 
man  of  the  National  Reitublican  Com¬ 
mittee,  was  selected  for  the  place  due 
to  his  ability  as  an  organizer,  but  he  has 
one  or  two  tricks  to  learn  in  the  han¬ 
dling  of  publicity  if  his  present  actions 
are  any  sign.  Monday  of  this  week  Mr. 
Hays  came  to  town '  for  his  much  her¬ 
alded  conference  with  Senator  Warren 
G.  Harding,  at  which  the  executive  com¬ 
mittee  was  to  be  chosen  and  notification 
dates  were  to  be  fixed.  Monday  after¬ 
noon  Mr.  Hays  met  the  newspapermen 
and  after  spending  a  good  tleal  of  time 
telling  them  very  little  said  positively 
that  neither  the  committee  nor  the  notifi¬ 
cation  dates  would  be  announced  until 
Tuesday.  With  that  assurance  a  score 
of  stories  were  sent  out  without  a  men¬ 
tion  of  either  decision  and  alKiut  eight 
o’clock  Monday  night  as  many  call¬ 
backs  were  received  to  the  effect  that 
July  22  and  27  were  to  be  the  notifica¬ 
tion  dates  for  Senator  Harding  and 
Governor  Calvin  Coolidge,  respectively, 
Frantic  inquiries  addressed  to  Mr. 
Hays  for  an  hour  and  a  half  met  with 
absolute  denials  that  any  date  had  Iteen 
fixed,  but  brought  about  no  change  in 
the  flat  statement  of  the  press  associa¬ 
tion  that  carried  the  dates.  Fitially  at 
10  o’clock,  when  Mr.  Hays  was  con¬ 
vinced  that  he  was  incurring  the  en¬ 
mity  of  a  great  many  newspapermen  he 
confirmed  the  dates.  His  explanation 
was  that  Governor  Coolidge  had  not 
accepted  his  date  and  that  the  matter 
was  being  held  for  afternoon  release 
Tuesday. 

NAME  FIVE  FOR  PRESS  CONGRESS 


Wi*con*in  New*paper  Men  Will  Repre¬ 
sent  State  at  Sydney  Meeting 

(Stfcial  to  Editor  &  Publisher) 

Wai'S.M’.  Wis. — President  J.  L.  Sturt- 
evant  of  the  Wisconsin  Daily  League 
has  apjKiitited  five  delegates  to  the  Press 
Congress  of  the  World  to  he  held  at 
Sydney  in  October,  as  follows ; 

J.  M.  Hibbard,  Stoughton  (Wis.) 
Courier-Hub;  John  T.  Murphy,  Supe¬ 
rior  (Wis.)  Telegram;  C.  E.  Broughton. 
Sheboygan  (W'is.)  Press;  P.  B.  Haln-r. 
Fond  du  Lac  (Wis.)  Commonwealth: 
Frank  E.  P.  Noyes,  Marinette  (W'is.) 
Eagle-Star. 

Mr.  Noyes  gtive  an  interesting  talk  at 
the  recent  meeting  of  the  league  in  -Mil¬ 
waukee  on  the  child  labor  laws  of  W  is¬ 
consin  as  they  affect  carrier  boys.  The 
annual  meeting  of  the  league  will  be 
held  at  Kenosha  in  September. 


Advertise  for  Harvest  Hand* 

Kan.s.as  City.  Mo. — .An  extensive  id- 
vxrtising  campaign,  consi-sting  of  posters 
and  newspaper  publicity,  is  being  used 
by  state  and  Federal  labor  bureaus  in 
the  Southwest  and  Middle  West,  to  se¬ 
cure  the  80,000  or  “more  “harvest  hand” 
army  which  will  be  necessary  to  harvest 
the  wheat  crop  in  Kansas.  Oklahoma. 
Nebraska,  Iowa  and  the  Dakotas. 


j  the  foreign  representatives  fof  the 'Ray¬ 
as-  Lonne  -CX—J.l—Times. 


K.  Howard 

Annouiicenient  of 
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THE  AMERICAN  JOURNALISTS’  FORUM 

A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS’  ASSOCIATION 

Editorial  Board— Richard  L.  Stokes,  507  Commercial  Building,  St.  Louis,  Mo.,  representing  the  America  Journalists’ 

Asaociation;  Paul  Y.  Anderson*  editorial  department,  the  Post'Dispatch,  St.  Louis,  Mo.,  representing  the  St.  J^uts 
•  Association  of  Journalists;  Arthur  R.  Friedman*  editorial  department,  the  Sup,  Pittsburgh,  Pa.,  representing  the  Pitts- 
'  burgh  Newswriters’  Association;  and  Walter  Williams,  dean  of  the  School  of  Journalism,  University  of  Missouri, 

Columbia,  Mo.,  representing  the  schools  of  journalism. 


CORRESPONDENCE  on-the-Rose  Burst,  doubtless  will  yet  whom  the  employers  owe  their  sus-  Im:  increased  everywhere.  Newspaper 

To  Kditor  &  PcBi.i.SHER ;  inflict  themselves  on  patient  newspaper  tained  power  and  prosperity.  If  news-  work  must  cease  being  the  kind  of  work 

Irving  Brant’s  article  on  the  press  readers,  at  a  high  rate  per  word,  while  paper  workers  and  owners,  with  all  their  in  which  the  financial  reward  is  less 

agent  and  other  articles  in  your  columns  the  regular  fellows  who  do  the  work  vast  experience  in,  and  information  than  in  bricklaying,  plumbing,  black- 

on  various  phases  of  the  current  phe-  will  continue  to  blush  unseen-— at  least  upon,  industrial  relations,  cannot  peace-  smithing  and  vault-cleaning — nor  have 

nomenon  of  inflated  “publicity”  have  be-  for  awhile.  ably  compose  their  differences — heaven  we  any  desire  to  see  the  wage  scales 

trayed  an  underlying  resentment  against  We  do  not  believe  this  sort  of  thing  help  the  remainder  of  the  commercial  of  those  trades  reduced.  Whether  the 
men  who  abandon  newspaper  work  for  will  last.  The  public  which  realizes  that,  world!  answer  to  the  salary  question  lies  in  in- 

more  remunerative  positions  in  the  just  because  Jack  Dempsey  can  hit  a  Most  disturbing  of  all  the  evils  against  creased  selling  prices,  higher  advertis- 
“piiblicity”  field.  May  I  draw  attention  harder  blow  with  his  fist  than  any  liv-  which  newspaper  workers  complain  is  ing  rates,  diminished  editions  or  other 

to  certain  implications  of  Mr.  Brant’s  ing  man,  he  is  not  necessarily  a  good  the  universal  and  chronic  underpayment  courses,  we  do  not  now  attempt  to  say. 

argument?  landscape  painter,  will  also  realize  that  which  has  been  the  curse  of  the  pro-  But  the  question  must  be  answered,  and 

Mr.  Brant  seems  to  base  his  reasoning  the  names  of  able  writers  of  shopgirl  fession.  It  is  so  commonly  known  as  the  best  time  is  now. 

on  the  assumption  that  employment  in  a  fiction  and  race  horse  romance  add  to  be  notorious  that  in  no  other  trade,  PAUL  Y.  .ANDERSON, 

newspaper’s  editorial  department  is  a  nothing  to  news  stories.  Then  the  news-  craft  or  profession  are  workers  re-  St.  Louis,  Mo. 

form  of  public  service,  or,  at  all  events,  paper  man  will  lie  recognized  in  his  own  quired  to  maintain  so  high  and  compre- 

a  means  of  self-expression,  which  yields  profession. — P.  Y.  A.  hetisive  a  standard  of  ability  and  knowl- 

satisfaction  to  the  worker  through  the - -  edge  at  so  low  a  level  of  compensation. 

opportunity  it  affords  him  to  write  hon-  THE  EVIL  AND  THE  REMEDY  The  trained  newspaper  man  or  woman 
estly  about  what  he  sees  and  thinks.  In  The  American  Association  of  Journal-  is  expected  to  have  a  general  knowledge  .... 
other  words,  Mr.  Brant  stresses  the  non-  ists  was  born  in  a  spirit  of  amity  toward  of  law.  civil  government,  military  or-  Indigestible  Advertisement  Pages — 

commercial  aspect  of  the  tasks,  and  as-  tho.se  who  employ  its  members.  ganization.  history,  literature,  religion.  Each  year,  in  the  springtime,  and  some- 

sumes  that  the  worker’s  reward  is  not  Nevertheless,  it  cannot  be  blinked  that  politics,  transportation  and  a  smattering  what  less  in  the  summer,  and  perhaps 
in  salary  alone.  the  main  motive  of  those  who  formed  of  everything  else  under  the  sun — all  in  a  little  less  in  the  autumn,  more  than  a 

This  is  a  true  picture.  But  it  is  no;  it  was  a  desire  to  escape,  and  aid  others  addition  to  a  thorough  technique  in  million  men  and  women  of  the  cities  of 
the  only  true  picture.  Where  a  news-  to  escape,  from  conditions  which  em-  their  own  profession.  In  other  words,  the  United  States  feel  a  stirring  desire 
paper  is  conducted  with  a  primarily  ployers  could,  in  great  part,  have  cured,  they  must  he  jacks-of-all-trades  and  mas-  t*  have  a  place  in  the  country,  and  live 
commercial  motive,  or  for  personal  or  Newspaper  publishers  suffer  from  the  ter  of  one.  there.  They  think  fantastically  (which 

partisan  advantage,  what  claim  has  it  to  common  human  weakness  of  permitting  some  imagine,  in  the  nature  of  gratui-  i.s  dreaming)  of  fields,  woods,  flowers, 
he  exempt  from  competition  with  out-  disagreeable  jobs  to  go  over  until  to-  some  imagine,  in  the  nature  of  gratuti-  birds,  cattle,  little  rivers,  cottages.  They 
side  industries  and  organizations  in  morrow,  until  their  attention  is  sharply  tons  effort,  but  is  so  essential  as  to  be  think  directly  (which  is  not  dreaming) 

bidding  for  die  class  of  intellectual  labor  arrested.  the  price  of  success.  of  ways  and  means.  They  get  the  Sun- 

that  its  ed’tcrial  tasks  require?  We  believe  that  employers  need  only  Compensation  must  be  increased — not  day  newspapers  and  study  the  Real  Es- 

1  am  not  defending  press  agents.  In  to  have  their  attention  called  to  injus-  by  sporadic  and  scattered  individual  in-  tate  .Advertisements;  they  read  avidly 

fact,  I  agree  with  Mr.  Brant  as  to  the  tices,  the  abolition  of  which  would  af-  creases — most  of  us  are  as  well  off  as  the  architectural  plans  of  bungalows; 

stultifying  effects  -if  press  agentry,  puf-  ford  a  fuller  and  better  life  to  those  to  most  others — but  the  very  standard  must  they  like  to  feel  that  delicious  hunger, 

which  is  hope,  when  looking  at  the  pic¬ 
tures  of  bungalows,  or  green  caressed 
farm  houses.  They  like  especially  the 
pictures.  Painters  and  poets  are  the  first 
and  best  country  real  estate  propagan¬ 
dists.  What  do  you  think  of  this  bit  of 
real  estate  advertising,  written  by 
Jonathan  Swift  about  the  year  1700? — 
“I’ve  often  wish’d  that  I  had  clear. 

For  life,  six  hundred  pounds  a  year; 

.A  handsome  house  to  lodge  a  friend ; 

.A  river  at  my  garden’s  end ; 

.A  terrace  walk,  and  half  a  rood 
Of  land  set  out  to  plant  a  wood.” 

It  was  not  much  that  Swift  wanted. 
“Half  a  rood”  I  take  to  mean  one-eighth 
of  an  acre.  The  whole  property,  prob¬ 
ably  not  more  than  an  acre  with  a 
“handsome”  house  on  it,  is  well  within 
the  calculating  hope  of  the  average  busi¬ 
ness  man  or  professional  man  of  the 
American  cities. 

But,  to  return  to  my  purpose,  the 
usual  page  or  pages  of  Sunday  news¬ 
paper  Real  Estate  Advertisements  do 
not  succeed  in  further  emoting  the  aver¬ 
age  reader.  Speaking  for  myself  and 
those  whom  I  questioned  with  a  desire 
to  find  out  something  more  of  the 
psychology  of  advertisement  reading,  I 
hold  that  the  writers  of  real  estate  copy, 
or  the  printers,  or  the  make-up  men, 
or  all  of  them  together,  fail  to  hold  that 
interest  which  begins  innately  in  the 
heart  or  mind  of  the  reader.  In  short, 
the  average  Real  Estate  .Advertisement 
page  is  to  me  an  indigestible  Flod^e- 
Podge. 

I  was  much  interested  in  a  recent  ar¬ 
ticle  by  Dr.  Chavigny  of  Paris,  in  which 
he  cites  several  cases  of  “mental  in¬ 
digestion”  which  were  cured  by  restrain¬ 
ing  the  mind  with  gymnastic  exercises 
(Continued  on  page-  29) 


lery  or  any  kind  o*  one-sided  advocacy 
not  alone  upon  the  nnblic,  but  -upon  the 
person  engaged  m  such  vocations.  But 
1  do  not  see  why  any  man  whose 
services  have  been  bought  in  a  commer¬ 
cial  spiri  by  newspaper  proprietors, 
shou'd  fee!  any  compunction  about  sell¬ 
ing  his  services  in  a  higher  market  or 
wherein  he  deserves  insult  for  so  doing. 

E.  N.  JENCKES,  JR. 
Springfield,  Mass.  June  16.  1920. 

CONVENTION  NEWS 

.\s  the  echoes  of  the  Chicago  conven¬ 
tion  subside,  a  long,  low  and  satisfied 
chuckle  may  l)e  heard  rippling  through¬ 
out  the  length  and  width  of  the  land 
wherever  newspaper  men  gather  and 
talk  shop.  They  are  discussing  the  way 
the.  special  writers  fell  down  on  the  job. 

If  a  frayed  simile  will  stand  another 
wearing — when  one  wants  one’s  watch 
repaired,  one  usually  resorts  to  the 
watchmaker.  Hence,  when  the  sagacious 
publisher  wants  a  jiolitical  convention 
covered,  he  sends,  news  reporters,  does 
he  not?  He  does  not.  Moved  by  his 
particular  brand  of  logic,  he  raids  the 
fiction  staffs  of  the  S.  E.  P.  and  other 
magazines  of  love  and  adventure,  and 
pays  those  big  names  fancy  prices  for 
their  “services.”  ’ 

The  result  was  to  be  expected.  Yet 
those  who  waded  through  those  dreary 
yards  of  padded  twaddle  may  not  con¬ 
sole  themselves  that  the  lesson  was 
profitable.  On  the  contrary,  it  is  highly 
probable  that  the  publisher  will  con¬ 
tinue  to  retain  a  hairdre.iSer  to  shoe  his 
horse  and  the  producers  of  hectic  fiction 
to  supjily  his  readers  with  accurate 
accounts  of  great  news  events. 

Autobiographical  descriptions  of  the 
gastronomic  accomplishments  and  am¬ 
bitions  of  Urban  .Avordupois  Clobb,  and 
“clever"  social  soiihism.s  by  Nanny  Dew- 


WHAT  DO  YOU  KNOW  ABOUT  IT? 

IJ  AVINU  juKt  returned  from  reporting  another  great  national  polilieal 
convention,  I  am  once  more  impressed  with  the  very  great  desirability 
of  reform  (on  the  part  of  journalists  themselves)  in  convention  press  arrange¬ 
ments,  This  is  not  intended  as  a  criticism  of  the  National  Committee  nor  the 
Committee  on  Convention  Arrangements-  both  of  whom  certainly  did  every¬ 
thing  within  their  power  to  make  the  correspondents’  task  as  easy  as  possible. 
Certainly  it  is  not  intended  as  a  criticism  upon  the  Capitol  journalists  who 
are  at  the  head  of  the  committee  which'  assigns  and  locates  correspondents' 
seats.  They  did  wonderfully  well  in  the  face  of  a  most  difficult  and  em¬ 
barrassing  situation.  But  it  is  a  criticism  of  newspaper  editors  themselves — • 
and  it  occurs  to  me  that  in  your  always  laudable  desire  to  be  constructively 
helpful  to  the  craft  you  might  well  discuss  this  subject  for  the  sake  of  future 
benefits. 

The  press  section  at  these  national  conventions  should  be  strictly  a  work¬ 
ing  section  and  not  a  grand-stand.  In  other  words,  newspapers  which  do  not 
expect  to  use  daily  files  by  special  correspondent  from  the  convention  hall 
should  not  ask  for  seats  in  the  press  section.  Such  newspaper  men  as  attend 
the  convention  merely  as  spectators  (or  essentially  as  spectators)  should  ask 
for  spectators’  tickets  and  sit  in  the  galleries  with  other  spectators.  The 
actual  press  box  itself  should  he  left  for  working  journalists  who  can  thus 
proceed  more  expeditiously  and  with  less  interruption  upon  their  appointed 
daily  tasks. 

I  venture  the  assertion  that  out  of  1,000  press  section  seats  assigned  to 
American  newspapers  at  the  Chicago  national  convention  fully  half  were 
occupieil  by  newspaper  men  as  spectators  rather  than  as  correspondents. 
This  was  particularly  demonstrated  in  innumerable  cases  by  the  fact  that  the 
occupant  of  a  given  seat  changed  from  day  to  day — showing  that  the  ticket 
was  passed  about  in  order  to  give  a  larger  number  of  spectators  a  chance  at 
attendance.  You  cannot  mix  oil  and  water.  Neither  can  you  mix  mere  con¬ 
vention  spectators  with  convention  workers  and  give  the  workers  a  chance  at 
maximum  efficiency.  I  am  positive  that  every  working  correspondent  at 
Chicago  will  say  “amen”  to  these  observations.  I  am  sure,  too,  that  Gus 
Karger  and  Jimmie  Preston— the  two  hard  working  and  efficient  press  section 
managers — will  similarly  say  “amen.”  ff  you  doubt  it,  ask  them.  The  result 
of  the  existing  arrangement  is  unnecessary  confusion,  serious  impairment  of 
efficiency  and  a  most  annoying  interruption  to  the  best  journalistic  work  by 
journalists  themsieves. 

In  future  national  conventions  there  should  be  two  kinds  of  press  tickets. 
The  actual  press  box  should  be  reduced  in  size  (and  thereby  brought  nearer 
to  the  rostrum  for  all  concerned)  and  confined  strictly  to  working  members 
of  tbe  craft  who  are  sending  day-to-day  files  from  the  convention  itself  by 
wire.  Other  newspapers  should  be  given  their  tickets  in  a  gallery  press  sec¬ 
tion  where,  as  spectators,  they  will  not  only  be  more  comfortable  and  better 
seated  themselves,  but  where  also  they  will  cease  to  interfere  with  others  of 
their  own  profession.  A.  H.  VANDENBERG, 

June  16,  1920  Editor,  Grand  Rapids  (Mich.)  Herald 
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COWPUNCHER  TO  A.A.C.W.  PRESIDENT 
career  of  CHARLES  A.  OTIS 

One-Time  Owner  of  Cleveland  News  and  Now  Leading  Invest¬ 
ment  Banker  of  That  City,  He  Is  “All-Round 
Good-Fellow” 


By  J.  H.  WEBB 


Clevei.axi»,  O.,  June  15. — “Charley"’ 
Otis,  investment  hanker,  capitalist,  club¬ 
man,  fancy  shorthorn  cattle-breeder,  in¬ 
dustrial  prorhoter,  newspaper  publisher, 
public-spirited  citizen,  charity  worker 
and  contributor,  farth-owner,  political 
heavy-weitiht  and  all  around  ''good  fel¬ 
low”  and  “mixer.” 

This  is  Charles  Otis,  the  new  presi- 
detit  of  the  .Associated  Advertising 
Chibs  of  the  World,  eTected  unanimously 
during  the  annual  Convention  of  the 
organization  in  Indianapolis.  ‘ 

“Charley,”  as  his  intimates  call  him 
in  the  Chamlier  of  Commerce,  of  which 
he  has  been  president  and  developer, 
and  in  various  brokerage  and  linancial 
institutions,  is  about .  the  best  known 
really  rich  Clevelander  who  goes  about 
his  varied  business  and  other  enterprises 
without  “friction.” 

He  is  essentially  likable  and  human. 
Never  demonstrative,  obstrusive  or  con¬ 
spicuous,  Otis  is  a  factor  in  almost 
everything  which  Cleveland  does  in  a 
financial,  social  or  charitable  way. 

He  comes  from  a  distinguished  fam¬ 
ily  bearing  the  name  of  Otis,  tracing  his 
ancestors  back  to  the  Revolutionary  days 
of  New  England.  His  father  was  mayor 
of  Cleveland  and  his  portrait  hangs  in 
the  gallery  of  the  Chamber  of  Com¬ 


merce  ;  one  of  the  uncles  of  the  ad 
clubs’  new  president  was  the  famous 
Harrison  Cray  Otis',  owner  of  the  Los 
.Angeles  Times,  and  a  brother-in-law  is 
(ien.  Clarence  Edwards. 

Ct’s  does  IK  t  look  like  a  lighter. 
However,  he’s  a  human  dynamo  in 
action.  In  stature  he  is  well-built ;  his 
hair  is  iron  gray;  his  keen  eyes  are 
kindly ;  his  voice  is  very  pleasing  to 
listen  to,  and  in  gn  ups  of  Cleveland's 
bigeest  men  he  is  always  a  leader,  a 
thinker  whose  opinions  are  sought  and 
win  .se  advice  is  considered  sound. 

“Charley,  what  do  you  say  ?” 

This  question  is  often  put  to  him  by 
men  like  Ccloncl  Myron  T.  Herrick, 
former  ambassador  to  France  and  ex¬ 
governor  of  Ohio ;  Secretary  of  War 
Newton  1).  Baker,  and  a  score  of  other 
less  itrominent  men  of  the  Sixth  City. 

.And  “Charley”  usually  says  what  he 
thinks  because  he  thinks  straight  and 
is  lu  t  afraid  to  differ  frt)m  his  asso¬ 
ciates  in  business  enterprises  or  in 
civic,  welfare  or  charitable  movements 
of  a  co-operative  nature. 

in  politics  he  is  Republican.  He 
dropped  a  good-sized  fortune  in  the 
Cleveland  News  a  few  years  before  he 
.sold  out  his  intere.sts  to  Dan  K.  Hanna, 
son  of  the  late  Marcus  .A.  Hanna,  presi¬ 


dent-maker  and  captain  of  industry. 

“I  had  a  lot  of  fun  with  the  News,’’ 
said 'Otis. 

Some  people  predict  Otis  will  yet  head 
a  group  of  “patriots”  and  give  Cleveland 
another  morning  daily  newspaper.  But 
this  is  purely  speculation. 

Just  now  his  financial  and  industrial 
enterprises  claim  most  of  his  working 
hours,  yet  he  is  the  owner  of  Cleveland’s 
only  financial  weekly,  “Finance  and  In¬ 
dustry,”  a  lively  youngster  which  has 
considerable  prestige  among  readers  and 
patrons  of  financial  journals.  The  paper 
is  waging  a  campaign  in  which  the 
“open  shop”  movement  is  given  much 
publicity. 

‘*l*'i:iance  and  Industry”  is  ou'.siioken, 
and,  while  Otis  apparently  lets  the  jour¬ 
nal’s  editor,  Ira  M.  Hoffman,  have  full 
swing  in  the  editorial  conduct  of  the 
publication,  there  is  an  uidercurrent  of 
belief  that  Otis’  viewpoint  is  often  re¬ 
flected  in  some  of  the  straightforward 
utterances  of  the  publication. 

Otis  was  born  in  1868.  He  attended 
school  in  Cleveland  and  Brooks  .Acad¬ 
emy  ;  went  to  .Andover  and  A’ale  Uni¬ 
versity,  graduating  in  1890  from  Shef¬ 
field  Scientific  School,  and  plunged  into 
cattle  raising  in  South  Dakota,  with  D. 
1).  Casement  of  Painesville,  O.,  being 
associated  with  this  gentleman  in  the 
I'naweep  Stock  Range ;  but  iti  1895  the 
call  of  finance  and  industry  led  Otis 
back  to  Cleveland,  and  he  formed  a 
partnership  with  .Addison  H.  Hough  & 
Co.,  under  the  firm  name  of  Otis,  Hough 
&  Co.,  engaging  in  the  steel  commission 
and  agency  business,  representing  for 
seme  years  Jones  &  Laitghlin  of  Pitts¬ 
burgh,  the  Pennsylvania  Tube  Company. 
Painter  &  Sons  and  other  finishing  mills. 


At  the  consolidation  of  the  steel  com¬ 
panies  and  the  establishment  of  their 
own  agencies,  a  move  was  made  for  sell¬ 
ing  securities  of  the  rapidly  developing 
ccnccrns,  and,  to  this  end,  Otis  pur¬ 
chased  the  first  seat  owned  by  a  Cleve¬ 
lander  in  the  New  A'ork  Stock  Ex¬ 
change.  In  1900  the  firm  of  Otis  & 
Hough,  bankers,  was  formed.  The  firm 
was  largely  instrumental  in  forming  the 
Cleveland  Stock  Exchange.  Otis  has 
been  president  of  the  Exchange.  In 
1912  he  organized  Otis  &  Co.,  which  he 
still  heads. 

When  President  Wilson  was  looking 
about  for  big  “dollar  a  day”  men  to  help 
manage  the  world  war  from  Washing¬ 
ton,  Otis  was  asked  to  join  the  group  of 
big  industrial  captains  wdio  comitosed 
the  War  Industries  Board.  Otis  sacri¬ 
ficed  all  his  own  time  for  the  board. 

Otis  once  said:  “It  is  one  thing  to 
direct  business  to  the  winning  of  the 
war,  as  war  was  new,  but  it  is  a  evry 
different  matter  to  endeavor  to  control 
industry  w'hen  it  is  going  to  do  the  work 
it  so  well  knows.  It  is  my  belief  that 
the  more  prompt  normal  conditions  are 
encouraged  the  more  promptly  business 
will  take  care  of  itself.” 

This  is  the  way  he  looks  at  things,  big 
things.  This  is  the  way  he  faces  the 
new  job  he  has  tackled — the  presidency 
of  the  .Associated  Advertising  Clubs  of 
the  World. 

He  has  not  announced  his  policies  for 
the  clubs,  but  Cleveland  members  of  the 
Cleveland  Advertising  Club,  whose  bet- 
ler  business  commission  again  captured 
the  Baltimore  silver  “Truth  Trophy,” 
know  about  what  Otis  will  do,  for  he  is 
constructive,  progressive  and  free  and 
(Continued  on  page  28) 
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PUTTING  UFE  INTO  A  NEWSPAPER  MORGUE 

Lettering  on  Envelopes  Should  Have  no  Slant — Cross  References  Should  Cover  All  Phases  of 

Subject,  Using  **Dunimy”  Envelopes  and  Slips 


Author’s  Xotr. — The  article  printed  last  week 
tiiiished  the  four  examples  of  complete  sections; 
earlier  articles  have  told  of  preparing  the  section 
guides  and  the  arrangement  of  subjects  in  the  sec¬ 
tions.  This  week’s  article  shows  how  to  letter  and 
typewrite  the  envelopes  and  make  cross  references.) 

Lettering  and  Typing  Envelope* 

.\s  suggested  in  the  paragraph  about  altering  the 
labels  on  the  section  guides,  care  should  he  taken  to 
have  all  the  lettering  without  a  slant.  It  must  be 
remembered  that  the  envelopes  are  placed  on  the* 
.shi  Ives  like  books  in  a  library,  except  that  they  are 
to  stand  on  their  long  edge,  and  the  end  with  the 
lettering  is. the  part  of  the  envelope  that  is  seen. 

When  searching  for  a  title  the  slanted  lettering 
like  .A  is  easily  enough  read  if  it  is  even  with  or 
slightly  below  the  level  of  the  eyes,  but  when  it  is 
two  or  more  shelves  higher  than  the  eyes,  it  becomes 
more  difficult  to  read.  If  all  the  envelopes  were 
lettered  with  the  slant  reading  they  would  add  much 
more  eye-strain  on  the  per.son  who  files.  The 
straight  lettering  like  B  is  more  easily  read  than 
the  slant  in  no  matter  what  position  the  envelope  is 
placed. 

To  type  an  envelope,  curl  the  end  so  that  it  will 
run  more  easily  around  the  rubber  cylinder ;  put  it 
in  the  machine  so  that  the  flap  is  at  the  left.  The 
fir.st  line,  the  Section,  write  as  near  as  possible  to  the 
upper  left  corner.  The  second  line,  the  title,  six 
notches  below.  For  example : 

.  Cros*  References 

“Dummy”  envelopes,  as  used  for  cross-references, 
as  in  Figures  6  and  7.  They  are  called  “sealed 
cross-i’eferences”  because  the  envelopes  are  sealed 
and  do  not  contain  any  clippings.  The  “SEET’  stamp 
is  used ;  never  typewrite  the  word  on  a  dummy 
envelope,  as  the  stamp  is  larger  and  attracts  more 
attention.  There  is  a  distinction  between  “SEE” 
and  “SEE  ALSO”  as  used  for  cross-references,  which 
should  be  kept  in  mind.  “SEE” ‘means  to  look  some¬ 
where  else,  as  shown  in  E'igtires  6  and  7.  “SEE 
ALSO”  is  a  hint  that  there  is  more  material,  in 
some  way  connected  with  the  subject,  filed  under 
another  head  as  in  Figures  4  and  5.  Examples  of 
dummy  envelopes  are  given  below' : 

.\s  an  envelope  is  liable  to  curl  up  or  Itend  when 
it  is  empty  and  sealed,  it  should  have  in  it  something 
fairly  stiff.  To  prevent  curling  up  use  the  old,  dis¬ 
carded  and  the  spoiled  envelopes — cut  down  to  fit 


Figure  6 


By  JAMES  W.  WELLS 

( ‘oi'vrig'it,  1930,  by  the  Editor  &  Publisher  Company 


snugly  in  the  dummy.  Enough  of, them  will  accumu¬ 
late  as  a  supply  for  this  purpose. 

Often  there  is  a  question  as  to  where  an  envelope 
ought  to  be  put ;  one  Section  seems  as  good  as  an¬ 
other.  If  there  are  several  clerks  in  the  department 


Figure  7 


it  is  likely  they  -yvill  differ  as  to  what  is  the  proper 
place.  A  will  say  the  envelope  ought  to  go  in  such 
a  Section,  while  B  will  say  he  would  put  it  in  some 
other  Section,  and  so  on.  If  the  chief  of  the  depart¬ 
ment  does  not  agree  with  either  A  or  B,  it  would 
be  good  policy  to  put  the  envelope  where  the  chief 
considers  it  ought  to  go.  Rut  be  sure  to  make  cross- 
references,  one  in  the  Section  suggested  by  A  and 
another  in  the  place  suggested  by  B.  This  should  be 
done  for  two  reasons:  the  two  cross-references  are 
really  necessary  because  both  A  and  B  would  not 
look  for  this  particular  subject  where  the  chief 
would,  but  in  the  places  where  they  thought  it  would 
go,  and  besides,  even  partial  action  on  their  sug¬ 
gestions  will  create  good  feeling  and  team  work, 
instead  of  having  A  and  B  piqued. 

There  is  another  kind  of  cross-reference,  which  is 
used  for  referring  to  a  series  of  articles,  to  a  single 
clipping  or  to  a  pamphlet.  It  is  called  a  “cross-ref¬ 
erence  slip,”  and  written  on  paper  instead  of  on  an 
envelope.  To  appreciate  the  value  of  a  cross-refer¬ 
ence  slip,  consider  that  a  single  copy  of  a  valuable 
pamjihlet — likely  to  be  called  for  under  three  or  more 
headings — can  be  filed  under  only  the  most  important 
head ;  cross-references  must  be  made  for  all  the  other 
heads.  Therefore,  every  cross-reference  made  is  quite 
as  valuable  as  an  extra  copy  of  the  pamphlet.  And 
so  with  the  large,  special  articles  where  but  one  or 
two  copies  can  be  had.  If  important  enough  a  dozen, 
pr  any  number,  o/„9;;oss-references  can,  be  made — all 
referring  to  the  article  filed  in  such  and  such  envel¬ 


ope.  In  Figures  8  and  9  are  two  examples  of  cross- 
reference  slips : 

There  is  a  tendency  to  slight  the  value  of  cross- 
reference  slips,  and  if  care  is  not  taken  they  are 
likely  to  be  mad?  out  in  a  way  that  lessens  their 
value.  They  shouid  la-  full  enough  to  explain  lehat 
they  refer  to;  they  should  be  specific,  not  general. 

I  ■'  I 


Figure  8 


Give  dates  whenever  possible,  so  that  if  the  clippmg 
(or  anything  else)  referred  *to  is  lost  there  is  a  clue 
to  hunting  it  up  or  getting  another  copy. 
xThe  title  on  bottom  line  to  be  printed  with  a  pen. 


Additional  illustrations  will  appear  in  connection 
with  thus  phase  of  filing  next  week. 
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ADVERTISER  WHO  CANNOT  SPEND  MUCH 
GIVES  CLASSIFIED  NEWS  VALUE 


Holding  the  Business  of  Those  with  Little  Things  to  Sell  or  Buy 
Must  Be  Considered  in  the  Readjustment  of  Rates 
for  Little  Ads. — Rates  Must  Go  Up 

By  Cj  L.  PERKINS 


Head  S){  the  f^M•kins  Service,  Speciali 

Artici.e 

^OXSIDEK  the  modern  department 
^  store  if  yon  would  Ret  a  clearer  view 
of  the  proper  functions  of  a  newspaper’s 
classified  advertising  department,  was 
the  thought  recently  expressed  by  a 
classified  manager. 

So  let’s  consider  the  department  store. 

'The  purpose  of  this  modern  institu¬ 
tion  is  to  sell  merchatidise. 

Its  success  depends  upon  the  rapidity 
of  its  “turn-over.”  To  sell  this  mer¬ 
chandise.  to  secure  this  turn-over,  news¬ 
paper  advertising  is  used.  This  adver¬ 
tising  creates  customers  for  the  store,  a 
channel  whereby  the  merchandise  is  sold. 
The  result  is  that  the  producer  endeav¬ 
ors  to  sell  his  merchandise  to  the  de¬ 
partment  store  because  he  knows  they 
can  dispose  of  it.  • 

W'hat  has  this  to  do  with  classified  ad¬ 
vertising?  Let’s  be  patient  and  further 
consider  the  operation  of  the  department 
store,  for  when  its  principles  of  opera¬ 
tion  are  understood,  they  will  point  the 
way  for  at  least  some  classified  man¬ 
agers  to  build  on  a  more  solid  founda- 
tioti. 

To  be  concrete — The  Jones  Depart¬ 
ment  Store  is  a  big  sttccessful  money- 
iraking  institution,  consistitig  of  over  a 
hundred  various  departments.  Generally 
speaking  the  organization  is  divided  into 
two  parts — buying  and  sellin'<.  Of  these, 
the  latter  is  most  important  because  buy¬ 
ing  is  necessary  only  when  the  sales  de¬ 
partment  secures  customers.  The  Jones 
Store  has  an  organization  of  perhaps 
thirty  or  forty  buyers.  What  is  their 
duty?  To  induce  manufacturers  to  sell 
to  them?  Xo — to  select  the  best,  most 
salable  merchandise  offered  for  their 
consideration. 

In  comparisoti  with  the  buying  depar'- 
metit.  the  sales  department  contains 
salesmanagers,  several  hundred  sales- 
jieople,  a  large  department  of  decorators 
to  make  the  show  windows  and  store 
interiors  attractive,  and  a  skilled  adver¬ 
tising  department,  spending  thousands  <  f 
dollars  per  year  for  newspaifer  space.. 
The  great  percentage  of  the  departmert 
store’s  energy  is  siRMit  in’  selling  mer¬ 
chandise.  .  , 

A  Community  Department  Store 

Xow  consider  our  own  department 
store — the  classified  section  of  a  daily 
newspaper.  It  contains  a  hundred  or 
more  departments  just  as  the  Jones  De¬ 
partment  Store.  The  Furniture  Classi¬ 
fication  is  the  furniture  department,  if 
you  please  There  is  a  section  devoted 
to  the  .selling  of  pianos  and  phonographs 
conducted  under  the  heading  “Musical 
Instruments.”  At  another  counter  you 
can  buy  any  kind  of  real  estate  that  you 
desire. 

If  you  merely  desire  to  rent  your 
home,  just  step  across  the  aisle  to  the 
rental  department  where  they  have  listed 
all  the  available  vacancies  in  the  city, 
efficiently  arranged  so  that  you  can 
quickly  make  your  selection.  Perhaps 
you  want  to  buy  an  automobile  or  some 
accessory  for  the  one  you  already 
possess.  Then  you  should  seek  the  au¬ 
tomobile  section.  It  contains  automo¬ 
biles  and  supplies  of  every  kind  and 
price.  Another  big  department  of  the 
Classified  Store  is  the  one  devoted  to 
employment.  The  employer  by  ccnsult- 


tinj!  in  I'liiildiiig  Classified  Advertising 

X-XXll. 

i  "g  the  “Situation  Wanted”  column  se¬ 
cures  a  wide  selection  of  available  labor 
of  every  kind,  while  the  man  or  woman 
seeking  a  position  can  easily  secure  one 
by  visiting  the  “Help-Wanted”  section. 
In  fact,  the  Classified  Department  Store 
offers,  on  any  given  day,  a  wider  range 
of  merchandise  than  any  department 
store  in  the  same  city.  Not  only  is  the 
range  of  offerings  greater,  but  the  value 
of  the  stock  is  larger  in  the  Want-ad 
sections  of  the  newspaper. 

The  department  store  and  the  classi¬ 
fied  columns  are  alike  in  nearly  every 
respect.  Only  in  three  ways  do  they 
differ.  Two  of  these  differences  will 
|)erhaps  be  eliminated  when  classified  is 
as  much  of  a  science  as  the  oi)eration  of 
a  department  store. 

The  one  difference  which  will  always 
exist  is  that  the  department  store  buys 
its  merchandise  outright  for  a  resale, 
while  a  classified  department  only  takes 
goods  on  consignment.  This,  however, 
does  not  create  any  fundamental  differ¬ 
ence  in  the  merchandising  problems. 

.^s  stated  above  the  important  task  in 
the  department  store  is  to  sell  merchan¬ 
dise — to  keep  the  stock  moving.  Why 
is  this  considered  of  secondary  consid¬ 
eration  in  nearly  every  classified  depart- 
T.cnt  ?  The  majority  of  Want-ad  man¬ 
agers  and  their  organizations  devote 
99  per  cent  to  100  per  tent  of  all  their' 
effort  to  selling  advertising  which,  in 
the  parallel  l)eing  drawn,  is  like  buying 
for  the  department  .store.  This  is  the 
sec'.nd  difference  and  one  that  should 
not  exist. 

To  Sell  Reading 

Let’s  suppose  that  a  classified  depart¬ 
ment  decided  to  put  90  per  cent  of  all 
ts  effort  into  the  selling  of  the  merchan¬ 
dise  offered  in  its  columns.  Then,  like 
the  department  store,  it  would  advertise 
■for  readers  or  buyers  of  the  commodi¬ 
ties  offered  for  sale  in  its  columns.  It 
would  have  an  adverti.sing  department 
which  would  l)e  an  important  part  of  the 
institution,  and  whose  duty  would  be  to 
employ  printer’s  ink  and  publicity  of 
every  legitimate  form  to  create  classi¬ 
fied  readers.  In  developing  this  reader 
habit,  a  staff  corresponding  to  the  sales 
staff  of  the  department  store  might  even 
call  on,  personally  or  by  telephone,  all 
possible  classified  readers.  This  staff, 
instead  of  following  the  present  plan  of 
selling  space,  would  merely  “sell”  the 
idea  of  reading  classified  advertising  and 
buying  the  commodities  offered  there. 

.•\t  the  present  time  many  classified 
departments  send  out  daily,  hundreds 
cf  circular  letters  asking  people  to  buy 
space.  Why  not  divide  this  effort  and 
in  the  most  of  the  direct-by-mail  mat¬ 
ter.  seek  readers  to  answer  Want-ads. 

newspaper  whose  classified  depart¬ 
ment  had  enough  courage  to  depart  so 
far  from  the  present  accepted  plans  of 
selling,  would  probably  find  its  Want- 
ads  three  or  four  times  as  productive  as 
those  of  a  paper  devoting  its  time  to 
space  selling.  .\s  it  approached  100  per 
cent  reader  interest,  when  every  sul>- 
scriber  purchased  when  possible  through 
a  Want-ad.  it  would  in  the  same  degree 
come  to  the  point  where  it  could  guar¬ 
antee  results  to  the  advertiser. 

.\t  t‘'e  present  time  a  portion  of  all 


Want-ads  printed  fail  to  produce  the 
desired  results,  for  any  one  of  several 
reasons.  Just  what  percentage  are  unsuc¬ 
cessful  is  unknown,  but  if  it  were  possi¬ 
ble  to  scientifically  and  accurately  de¬ 
termine,  we  would,  no  doubt,  be  sur¬ 
prised  to  learn  how  often  classified  fails. 

It  is  these  failures  that  create  the 
present  day  sales  problems.  With  the 
efficiency  of  the  Want-ad  ii^creased,  the 
knowledge  of  its  power  would  quickly 
spread  until  people  would  buy  space  on 
even.'  possible  occasion,  without  urging. 

Stock  Your  Columns 

The  sales  force  of  a  modern  Want-ad 
department  corresponds  to  the  buyers 
of  a  department  store.  It  is  its  duty  to 
see  that  the  classified  columns  are 
stocked  with  merchandise  with  which 
the  paper’s  readers  can  satisfy  their 
wants.  In  a  department  store,  however, 
the  buyer  does  not  go  and  beg  people 
to  let  him  have  their  commodities  to 
sell.  The  producers  come  to  him,  and 
as  a  good  buyer,  he  merely  selects  that 
which  will  sell  most  readily.  The  classi¬ 
fied  salesmen  who  endeavor  to  work 
along  these  lines  will  find  that  they  serve 
better  the  paper,  its  advertisers  and  its 
readers.  If  their  paper  does  produce 
results  they  should  not  have  to  beg  for 
business,  but  merely  aid  advertisers  in 
presenting  their  wares  in  an  attractive 
way. 

One  of  the  great  differences  between 
the  department  store  and  the  classfied 
section  of  the  newspaper  is  the  method 
of  securing  profits.  The  department 
store  in  its  furniture  department  when 
it  sells  a  $1,000  article  makes  a  profit 
of  say  $400,  and  when  it  sells  a  paper  of 
pins  for  10  cents  this  profit  is  only  2  or 
3  cents. 

In  the  newspaper  business,  however. 


“GIF”  OF  THE  STAR 


yr/’ allace  a.  GIFFEX,  Classified 
.Advertising  Manager  of  the  In¬ 
dianapolis  Star,  had  his  first  connection 
with  the  news¬ 
papers  at  Rock¬ 
ford,  Ill.,  in  1888, 
when  the  papers 
there  carried  a 
birth  notice  an¬ 
nouncing  that 
Wallace  was 
born  on  .April 
30th. 

As  a  boy  his 
ambition  was  to 
be  an  animal 
trainer,  but  as 
his  dog  did  not 
seem  to  learn  readily,  the  trainer 
changed  his  ambitions.  Later,  however, 
on  leaving  Illinois  University  he  man¬ 
aged  to  connect  with  the  John  Robinson 
shows  and  the  Sells-Floto  circus,  not  as 
an  animal  trainer  but  as  a  pen-pushing 
publicity  man. 

His  first  newspaper  work  was  on 
special  editions  with  H.  L.  Palmer  of 
Chicago.  After  a  year  with  Palmer  he 
spent  three  years  with  the  Chicago 
Herald  as  church  advertising  manager, 
later  handling  the  cash  men  in  classified. 
His  next  place  was  with  the  McCord 
Manufacturing  Co.  of  Detroit  as  assist¬ 
ant  promotion  manager.  The  war 
caused  him  to  leave  this  firm  and  for 
the  last  two  years  he  has  been  classified 
manager  with  the  Star  League,  com¬ 
posed  of  the  Indianapolis,  Terre  Haute 
and  Muncie  Stars. 

As  one  of  the  hosts  during  the  meet¬ 
ing  of  the  Classified  Advertising  Man¬ 
agers  in  Indianapolis,  “Gif”  did  much  to 
make  the  sessions  a  success. 


Wallace  A.  Giffen 


a  newspaper  makes  no  more  profit  wheq 
it  sell®  a  $1.(X10  automobile  by  means 
of  a  Want-ad  than  it  does  when  it  '^ells 
a  second-hand  camera  for  $1,00.  In 
either  erse  its  profit  on  a  four  line  ad¬ 
vertisement  is  the  same. 

‘  Rate*  Mutt  Go  Up 

The  writer  has  always  advocated  tht 
simplest  possible  classified  rate  card,  anfl 
realizing  the  advantages  of  the  flat  rate 
has  been  inclined  to  urge  its  adoption. 
Yet  the  fact  that  the  advertiser  cannot 
afford  to  spend  as  much  money  to  sell  a 
dollar  article  as  he  can  to  sell  a  thou¬ 
sand  dollar  article  is  worthy  of  consid¬ 
eration.  In  these  days  of  high  classified 
rates — rates  that  must  advance  still  more 
rapidly  in  the  future,  the  small  articles— 
the  notion  counter,  if  you  please — may 
be  eliminated  from  the  classified  depart¬ 
ment  store  unless  a  system  of  different 
rates  is  adopted. 

The  writer  recently  received  a  letter 
from  a  reader  of  Editor  &  Publisher 
who  said,  “A’our  articles  on  classified  ad¬ 
vertising  have  been  a  great  benefit  to  me, 
although  some  of  them  were  theoretical.” 
The  idea  has  always  been  to  make  them 
practical  rather  than  theoretical.  There¬ 
fore  that  no  one  may  consider  this  ar¬ 
ticle  theoretical,  the  moral  is — Study  de¬ 
partment  store  methods  and  apply  them 
where  possible  to  the  Want-ad  business. 
The  result  will  be  a  greater  effort  to 
secure  readers  which  will  produce  more 
results  for  your  advertisers,  and  thus 
make  your  sales  problems  easier. 


MARCH  EXPORTS  TOP  $100,000,000 


Canadian  Newsprint  Totaled  713,625 
Ton*,  Valued  at  $53,203,792 

ISfecial  to  Editor  and  Publisher] 
Mc.vtreal. — Dominicn  trade  returns 
for  the  fiscal  year  ending  March  31  give 
the  total  value  of  the  pulp  and  paper  ex¬ 
ports  for  the  year  as  $104,636,^1.  This 
is  the  first  time  they  have  reached  the 
hundred  million  mark.  In  1919  they 
were  valued  at  $82,568,771  and  in  1918, 
$63,344,143.  They  were  made  up  as  fol¬ 
lows  : 


P'per  and  manufactures  of .  $6.1,253,419 

'’hemical  pulp  .  33,000,063 

.Mechanical  pulp  .  8,383,419 

Total .  $104,636,901 


The  year’s  paper  exports  included  ap¬ 
proximately  713,625  tons  of  newsprint, 
valued  at  $53,203,792,  constituting  more 
than  50  per  cent  of  the  total. 

The  unmanufactured  pulpwood  ex¬ 
ported  during  the  year  amounted  to 
838,732  cords,  valued  at  $8,454,803,  com¬ 
pared  with  1,597,042  cords  valued  at  $15,- 
386,600  in  1919,  and  1.002,127  cords  val¬ 
ued  at  $8,339,278  in  1918. 

Exports  of  newsprint  for  the  month 
were  1,426,149  cwts.  (71,307  tons)  val¬ 
ued  at  $6,183,305. 

Unmanufactured  pulpwood  exported 
during  the  month  amounted  to  47.904 
cords  valued  at  $497,984,  a  drop  of  over 
100,000  cords  in  quantity  and  of  $910,159 
in  value,  compared  with  the  correspond* 
ing  month  of  1919. 


End  Piece  Work  in  Waco 

Waco,  Tex. — Piece  work  in  the  news¬ 
paper  offices  of  this  city,  which  has 
prevailed  for  many  years,  has  been 
abandoned  by  an  agreement  between 
the  typographical  union  and  the  pub¬ 
lishers  of  the  daily  papers.  Henceforth 
the  scale  will  be  95  cents  an  hour  for 
day  work  and  $1  an  hour  for  night 
work. 


Morning  Telegraph  Ten  Cant* 

The  daily  edition  of  the  New  York 
Morning  Telegraph  will  advance  to  10 
cents  a  copy,  beginning  July  5. 
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“REMARKABLE  SUCCESS” 


n  J  o«>  Iau  ^  .. 


BY  UNITED  PRESS- 


WRITES  ONE  OF  WISCONSIN’S  FOREMOST  PUBLISHERS 


»•  i  vKvo* 


•* 


ejfi) 


D.B.  WOkTBIKOTON.  Pumt. 


Feb.  13,  1930. 


Mr.  Karl  A.  Biokel,  Business  Mgr., 
United  Press  Associations, 

New  York  City. 


Dear  Mr.  Blcksl:- 

I  am  leaving  In  a  few  days  for  a  trip 
to  Honolulu,  points  In  China,  Japan,  the  Philip¬ 
pines  and  Siberia  and  before  leaving  I  wanted  to 
write  you  a  short  note  about  the  success  we  have 
had  with  the  Dally  News  In  the  last  year.  It  has 
been  remarkable  and  the  United  Press  played  Its 
Important  part  In  It. 

The  spirit  of  the  times  calls  for  con¬ 
solidation  of  papers,  building  and  equipment  both 
artistic  and  2ilghly  efficient,  and  a  real  "big 
city"  news  service  for  a  small  town.  We  secvired 
these  things.  Beloit  people  were  as  proud  of  the 
accomplishment  as  I  was.  They  evidenced  their 
satisfaction  by  discontinuing  Chicago  newspapers. 
They  said  "We  read  In  the  Dally  Nev/s  at  4  o’clock 
practically  the  same  nev/s  we  read  In  Chicago  papers 
the  follo7/lng  morning." 

Wo  have  made  money  —  by  spending  it. 

And  there  Is  a  very  great  satisfaction  In  that  — 
a  satisfaction  that  newspapermen  will  well  under¬ 
stand. 


DBW/NF 


Very  sincerely  yours, 


D.  B.  IVoTthington 
Publisher 

Beloit  Daily  News 


United  Press  Associations 

General  Offices: 

World  Building  New  York 
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TEXAS  EDITORS  MEET 
AT  HOUSTON 

John  £.  Cooke  Elected  President — 

Newsprint  Shortage  and  the  Keep¬ 
ing  Up  of  Professional  Stand¬ 
ards  Discussed 

(By  Tclegrat'h  to  Kditoi  &  I'i'Blisher) 

HorsTON,  Tex.,  June  23. — The  Texas 
Press  Association  at  the  closing  session 
of  its  three  days'  convention  in  Houston, 
a  few  day>  ago  elected  officers  as 
follows ;  John  E.  Cooke,  editor  Rock- 
<lale  Reporter,  president;  Judd  Morti¬ 
mer  Lewis.  Houston  Chronicle,  vice- 
president  ;  Sam  P.  Harben,  Richardson 
Echo,  secretary ;  C.  F.  Lehman,  San  An¬ 
tonio,  treasurer ;  Clarence  E.  Gilmore, 
Willspoint.  attorney;  Robin  J.  Hood, 
essayist;  R.  VV.  Barry,  orator;  Judd 
Mortimer  Lewis,  poet; . Col.  E.  T.  Merri- 
man,  historian,  and  W.  H.  Means,  flag" 
custodian. 

Three  cities  were  placed  in  nomination 
for  the  ne.xt  convention :  Galveston, 
Mineral  Wells  and  McAllens,  and,  after 
the  discussion,  the  selection  of  the  next 
place  of  meeting  was  placed  in  the  hands 
of  the  executive  committee. 

The  newsprint  paper  shortage  formed 
the  chief  topic  for  discussion  and  sev¬ 
eral  addresses  were  made,  and  there 
was  much  free  discussion  on  this  topic. 
Harry  Olmsted,  of  Dallas,  general  man¬ 
ager  of  the  Southwestern  Paper  Co., 
discussing  this  question  from  the  stand¬ 
point  of  a  dealer,  said  that  in  his  o(Mnion 
the  newsprint  shortage  felt  during  the 
early  months  of  1920  will  be  even  more 
acutely  felt  during  the  remainder  of  the 
year.  One  of  the  causes  of  the  scarcity 
of  the  commodity,  he  said,  is  that  the  in¬ 
come  tax  law  has  caused  many  big  firms 
to  increase  their  advertising  to  an  ex¬ 
tent  hitherto  unknown  in  the  history  oi 
the  country.  He  said,  further,  that  the 
big  publishers  are  taking  advantage  of 
the  situation  and  are  contracting  for 
large  amounts  of  paper,  despite  the  pres¬ 
ent  exorbitant  prices,  to  the  detriment 
of  the  little  fellow. 

The  first  optimistic  note  in  regard  to 


the  paper  shortage  was  struck  by  Mar- 
cellus  E.  Foster,  publisher  of  the  Hous¬ 
ton  Chronicle,  who  declared  that  the 
situation  could  be  greatly  relieved  by 
actual  conservation. 

.\  short  speech  on  the  necessity  of 
keeping  up  standards  of  the  newspaper 
profession  was  made  by  James  Bor¬ 
den,  secretary  of  the  United  Typothetse 
.\ssociation.  He  suggested  that  the 
members  of  the  association  band  them¬ 
selves  together  in  order  that  vicious 
price-cutters  and  irresponsible  printers 
might  be  made  to  feel  the  weight  of  or¬ 
ganized  competition. 

The  convention  was  opened  Thursday 
morning  by  Sam  Fore,  Jr.,  of  Flores- 
ville,  president,  who  in  his  annual  ad¬ 
dress  outlined  the  work  of  the  associa¬ 
tion  during  the  last  year  and  praised  the 
accomplishments  by  co-operative  effort. 

Committees  were  then  announced  as 
follows :  Finance,  D.  R.  Harris,  of 

Henderson,  chairman;  C.  W.  Wilson, 
Mineral  ^efls ;  Robert^  Baldridge,  Clif¬ 
ton  ;  M.  Molloy,  Timpson ;  L.  H.  Bridges, 
Luling.  Constitution  and  by-laws.  F.  C. 
Thompson,  chairman ;  Herbert  S.  Hil- 
brun,  Plainview ;  A.  W.  Sledge,  Ballin¬ 
ger;  Frank  Chancellor,  Iredell,  and  G. 
W.  Watford,  Lufkin.  Membership, 
Frank  Gates  Bartlett,  chairman ;  Mrs. 
Minnie  Tufts,  Lancaster;  Fred  I.  Mas- 
sengill,  Terrell ;  M.  E.  O’Neill,  Frisco, 
and  Harry  Koch,  Quanah.  Resolutions. 
Sherwood  Spotts,  Bonham,  chairman; 
S.  1).  Chestnut.  Kennedy;  R.  W.  Barry, 
Beeville ;  W.  H.  Hawkins,  Stephenville, 
and  Cyrus  Coleman,  Henrietta.  Memo¬ 
rial,  Fred  Robinson,  Waco,  and  C.  E. 
Gilmore,  Austin,  chairman,  to  replace 
Colonel  W.  Bowen,  who  is  ill,  and 
George  Boynton,  who  was  unable  to 
attend,  and  George  H.  .Atkins,  Beeville; 
J.  H.  Waggoner,  Whiteright,  and  .\.  H. 
Luke,  Grapeland.  Revision  of  roll,  J.  S. 
Hair,  Maypearl,  Buford  Brown,  chair¬ 
man,  J.  P.  Chambless,  E.  A.  Carlock 
and  S.  W.  Taylor.  Meet-on-time  com¬ 
mittee.  S.  D.  Chestnut,  George  New, 
Will  West.  Charles  E.  Davis.  Dudley 
Kennedy,  C.  W.  Connolly  and  W.  N. 
Beard. 

Entertainment  features  included  a 


"Amrrica't  Largest  and  Best  Newspaper  Industrial  Advertising  Agency."' 

Through  our  “Weekly  Business  Review"  Page,  Spe¬ 
cial  ^itions  and  other  permanent  Weekly  Pages 
among  non-regular  advertisers,  we  secure  for  jead- 
ing  dailies  more  than  double  the  combined  business 
of  our  competitors. 


C)ur  “Weekly  Business  Review”  'Page  is  now  ap¬ 
pearing  in  forty-three  leading  dailies. 

Our  permanent  “Weekly  Industrial  Review” 
page  will  develop  a  greater  esteem  for  your  news¬ 
paper  from  the  business  concerns  who  advertise 
on  that  page  and  who  you  were  heretofore,  un¬ 
able  to  reach. 

Write  today  for  miniature  copies  of  our  perma¬ 
nent  “Weekly  Industrial  Review”  Pages  now 
running  and  endorsed  by  the  leading  publishers 
throughout  the  country. 

John  B.  Gallagher  Company 

Ninth  Floor  Dexter  Building 
BOSTON 

BROOKLYN  CHICAGO  PHILADELPHIA 

BALTIMORE  DETROIT  CINCINNATI 

NEW  YORK 


bathing  party  at  Sylvan  Beach,  a  resort 
near  Houston,  a  trip  with  a  dinner  at 
Sugarland  as  guests  of  the  Sugarland 
Industries;  a  flying  circus  at  Ellington 
Field,  and  a  proffered  airplane  trip  to 
Galveston,  which  none  accepted,  and  a 
trip  to  Galveston. 

•Approximately  325  newspaper  men  and 
members  of  their  families  attended  the 
convention. 


Reporters  Win  Benefit  Game 

CHIC.^c.o. — Reporters  of  j>olice  news 
turned  in  this  week  to  help  a  worthy 
cause.  The  police  news  hounds  put 
on  a  benefit  game  of  baseball  with  the 
detective  sergeants  of  the  detectiVe  bu¬ 
reau,  to  raise  money  for  the  benefit  of 
the  widow  of  Policeman  Roberts,  who 
was  killed  while  attempting  to  arrest  a 
train  bandit.  The  newspaper  men  won 
the  game,  also  a  silver  loving  cup 
donated  by  &.  local  real  estate  firm. 


Sheridan  Paper  Gets  A.  P.  Report 

Cheyenne,  Wyo. — The  Sheridan  En¬ 
terprise  has  installed  additional  equip¬ 
ment,  having  begun  receiving  the  full 
Associated  Press  leased  wire  report,  in 
addition  to  its  United  Press  report,  and 
is  issuing  a  bulldog  edition  for  northern 
and  northeastern  Wyoming. 


G.  O.  P.  Eyes  on  K.  C.  Journal 

Kansas  City,  Mo. — The  possibility 
of  several  prominent  Kansas  City  Re¬ 
publican  leaders  purchasing  an  interest 
in  the  Kansas  City  Journal  and  making 
it  their  official  organ  in  western  Mis¬ 
souri,  was  the  subject  of  discussion  at 
several  conferences  held  in  Chicago  dur¬ 
ing  the  national  Republican  convention, 
according  to  reports  here.  The  purchase 
of  the  half  interest  of  Charles  (ilecd 
was  discussed,  it  was  said,  though  no 
option  was  taken.  Negotiations  are  be¬ 
ing  made  with  Hal  Gaylord,  one  of  the 
owners  of  the  paper. 


Randolph  Addresses  N.  Y.  Women 

.At  the  weekly  luncheon  on  Wednes¬ 
day  of  the  New  York  League  of  .Adver¬ 
tising  Women,  B.  W.  Randolph,  direc¬ 
tor  of  commercial  research  for  the 
Blackman  Company  of  New  York,  and 
lecturer  at  New  York  University,  was 
the  honor  guest.  He  gave  an  address 
on  “.Advertising — A  Social  Benefac¬ 
tion.” 


New  Paper  in  Palmyra 

Pai..myra,  Ill. — The  Tribune  made  its 
first  appearance  this  week.  The  editor 
is  R.  R.  Humphries,  who  was  previously 
connected  with  Peoria  and  other  Illinois 
newspapers. 
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I  Unlike  Any  Other  Community 

I  Joplin,  Missouri 

The  Market  200,000 

CLASS  OF  PEOPLE 

In  the  lead  and  zinc  mines  the  miners  are  at  least  95%  American- 
born  white.  They  are  a  substantial  class  of  people.  The  average 
miner  has  grown  up  in  the  Joplin  district.  He  owns  his  own  home. 
There  is  no  designated  miners’  section.  Their  homes  are  scattered 
wherever  they  wish  to  buy  them,  and  there  is  no  physical  difference 
in  their  average  homes  from  those  of  any  class  of  workers.  The 
point  we  wish  to  make  is  the  unusual  population  calibre,  far  different 
from  the  average  in  most  mining  sections. 

The  fine  farms  are  good  to  look  upon  and  reflect  the  now  well 
known  prosperity  of  the  American  farmer. 

I  Unlike  Any  Other  Newspaper 

Joplin  Globe 

(A.  B.  C.  Member) 

I 

Paid  Circulation  25,709 

Line  Rate  7c  Flat.  Mornings  Elxcept  Monday 


CALCULATING  THE  MARKET 

The  Joplin  market  should  not  be  gauged  merely  from  Joplin’s  City 
population.  Rather  it  must  be  understood  as  a  200,000  population 
unit  within  a  workable  forty-mile  radius.  Joplin  is  the  hub  of  this 
territory  and  dominates  it  in  manufacturing,  wholesaling  and  finan¬ 
cial  interests. 

There  is  the  sound  prosperity  of  the  City’s  industries,  and  in  the  out¬ 
lying  territory  there  is  the  natural  wealth  from  lead,  zinc  and 
agriculture. 

Although  Joplin  city  enjoys  a  normal  increase  in  commercial  impor¬ 
tance,  it  is  not  reflected  necessarily  in  population  increase  in  the 
City  proper.  The  territorial  population,  however,  increases,  which 
extends  the  importance  of  Joplin  without  the  usual  reflection  in  City 
population. 


EDITORIAL  STIMULATION 

Just  as  the  Globe  blankets  this  specific  market  of  200,000  people 
within  a  forty-mile  radius,  so  can  an  advertiser  under  similar  mer¬ 
chandising  practice. 

The  Joplin  Globe  is  merchandised  in  its  market.  It  is  sold  upon  a 
basis  of  merit — no  contests,  no  premiums — nothing  but  editorial 
stimulation. 

The  Globe  first,  of  course,  is  a  complete  metropolitan  daily,  but  it 
has  exceeded  the  service  open  to  the  average  newspaper  by  adapting 
itself  to  the  unusual  opportunities  of  its  complex  market. 

The  Globe  is  a  Mining  Trade  Paper  and  a  Farm  Paper;  each  depart¬ 
ment  under  separate  and  competent  editorship.  Many  are  the  evi¬ 
dences  of  reader  influence.  Considerable  class  advertising  has  been 
developed  and  finds  a  responsive  market  from  the  prosperous  mining 
and  agricultural  subscribers. 


DELIVERY  SERVICE 

The  Globe’s  delivery  service  in  the  suburban  towns  is  in  most  cases 
equal  to  the  service  maintained  in  Joplin  proper.  As  a  result  the 
Globe  is  the  home  paper,  not  only  in  the  City,  but  way  into  the 
country,  on  the  rural  routes,  and  in  the  towns  ranging  in  population 
from  200  to  12,000. 

The  country  is  webbed  with  good  roads  either  of  concrete  or  made 
of  crushed  stone  from  the  mines.  Where  street  cars  or  steam  trains 
do  not  leave  at  proper  hours  in  the  morning,  the  Globe  rushes  agency 
bundles  out  to  the  various  towns  by  its  own  rapid  automobile  truck 
service,  starting  at  3  A.  M. 

Most  of  the  Globe’s  25,000  circulation  is  delivered  in  the  homes  before 
early  breakfast. 

OPPORTUNITY 

Joplin  is  a  jobbing  center.  Distribution  over  the  whole  section  can 
be  secured  with  comparative  ease.  This  means  larger  net  profits. 
Here  is  a  large  and  prosperous  market  for  your  cultivation,  and 
served  economically,  effectively,  through  the  Globe. 


Representatiye* 

E.  Katz  Special  Advertising  Agency 

Established  1888 

IS  E.  2(th  St.  Harris  Trust  Bldf.  Waldheim  Bldg.  Cmidler  Annex  Monadnock  Bldf. 

NEW  YORK  CHICAGO  KANSAS  CITY  ATLANTA  SAN  FRANCISCO 
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‘GUFF’. CONFERENCE  POSTPONED 


Publishers  Won’t  Permit  Coercion  by 

Adrertisers  to  Force  Free  Publicity 

The  conference  between  representa¬ 
tives  of  the  national  automotive  ad\(er- 
tising  managers  and  officers  of  the  New 
York  Publishers’  Association,  which  was 
set  for  June  22,  in  an  e^ort  to  restike 
automotive  publicity  in  the  New  Y#k 
dailies,  was  postponed  because  several 
interested  parties  were  unable  to  be  in 
New  York  on  that  date. 

The  New  York  publishers  to  a  man 
say  they  will  ‘stand  pat”  on  their  reso¬ 
lution  to  omit  hereafter  all  automobile 
publicity  which  makes  mention  by  name 
of  any  automobile,  accessory,  manufac¬ 
turer  or  dealer. 

‘‘It  will  not  be  the  first  time  that 
powerful  influences  have  been  brought 
to  bear  upon  the  New  York  Publishers’ 
Association,”  said  Lincoln  B.  Palmer, 
manager  of  the  N.  P.  A.,  ‘‘nor  will 
it  be  the  first  time  they  have  failed.” 

It  has  been  indicated  that  the  automo¬ 
tive  interests,  in  event  of  failure  to  se¬ 
cure  satisfactory  terms  with  the  pub¬ 
lishers’  association,  will  exert  pressure 
upon  the  weaker  papers  by  withdrawal 
of  advertising.  A  leading  publisher, 
commenting  on  this,  said : 

“We  will  not  permit  any  penalizing  of 
this  sort.  Every  one  of  us,  I  am  sure, 
is  ready  to  enter  into  an  iron-clad  agree¬ 
ment  to  throw  out  of  every  paper  in 
New  York  whatever  advertisements  may 
be  withdrawn  from  weaker  papers  for 
this  reason.” 

If  measures  that  have  been  considered 
by  the  automotive  interests  are  put  into 
execution  the  large  part  of  the  press 
throughout  the  country  which  has  elim¬ 
inated  or  curtailed  automotive  publidty 


will  soon  begin  to  feel  a  systematic  pres¬ 
sure  for  the  restoration  of  this  free  ad¬ 
vertising  to  their  reading  columns.  In 
self-defense,  publishers  everywhere  may 
find  it  practicable  to  form  city  or  re¬ 
gional  agreements  among  themselves  for 
united  and  uniform  resistance. 


SPACE  THEIRS  BY 
INSIDE  MEN 

(Continued  From  Page  5) 


he  caresinothing  for  the  ethics  of  his 
profession,  if  prostitution  means  noth¬ 
ing  to  him  other  than  a  fattened  wallet, 
let  him  leave  the  profession,  or,  better, 
let  him  be  debarred  hy  organizations 
whose  purpose  it  is  to  make  for  high 
news  standards.  Besides  making  for  the 
elimination  of  paid  propaganda,  pub¬ 
licity,  and  prepared  statements  the  action 
will  result  in  better  reporters  and  bet¬ 
ter  desk  men.  Nothing  is  more  dis¬ 
heartening  to  a  conscientious  reporter 
than  to  see  a  good  story  trimmed  or 
thrown  out  entirely  and  then  read  a 
paper  cluttered  with  paid  propaganda, 
automobile  and  movie  trash  and  items 
of  no  news  value  which  are  printed  be¬ 
cause  of  “policy.” 

A  man  who  truly  loves  his  profession 
has  never  regretted  that  he  refused  to 
accept  publicity  situations.  His  salary 
may  be  ridiculously  inadequate,  a  thing 
that  is  all  too  common  in  news  work 
these  days,  but  he  has  a  high  degree  of 
personal  satisfaction  which  could  not 
be  bought  for  all  the  money  in  the  uni¬ 
verse. 

The  fight  is  on — carry  it  to  the  finish. 
.\nd  make  the  slogan :  “Print  the  news, 
all  the  news  and  nothing  but  the  news.” 


Memphis  Commercial  Appeal 
Said  ^Make  It  a  Double 
Truck” 


Business  has  been  good  with  the  Commercial  Appeal,  mighty 
good.  Print  paper  has  been  mighty  scarce,  too;  for  a  month  they 
omitted  everything  except  classified. 

Our  contracts  on  the  Commercial  Appeal’s  Weekly  Business 
Review  Page  (Mondays)  were  about  to  expire.  Mr.  Walker  Hays 
said  “make  it  a  double  truck  beginning  June  7th.” 

We  sold  the  space  for  thirty  weeks.  If  you’ll  look  up  the  ratings 
of  the  95  wholesale  and  manufacturing  firms  represented  you’ll 
find  them  leaders  in  their  lines.  And  if  you’ll  look  them  up  at  the 
Chamber  of  Commerce  you’ll  find  them  representative  civic  lead¬ 
ers.  With  one  or  two  exceptions  they  were  non-advertisers. 

But  the  important  point  is  this.  The  Commercial  Appeal  is  main¬ 
taining  its  news  schedule  on  Mondays  now  better  than  ever 
before  in  history — and  its  history  is  told  in  the  phrase  “The 
South’s  Greatest  Newspaper.” 

Are  you  interested  in  more  clean,  high  class,  local  lineage  for 
Mondays  or  Saturdays?  If  so,  write  us. 


Thomas  W.  Briggs  Co. 

Operating  in  United  States  and  Canada 
Home  Office,  Memphis,  Tenn. 

Successor  to  Jones-Briggs  Co. 


Rotogravure  Companies  Merge 

The  National  Gravure  Circuit,  Inc., 
has  purchased  the  capital  stock  of  the 
Graphic  Newspapers,  Inc.,  represent¬ 
ing  twenty-two  rotogravure  sections. 
Francis  Lawton,  Jr.,  formerly  presi¬ 
dent  of  the  Graphic  New’spapers,  Inc., 
has  baen  elected  second  vice-president 
of  tfie  National  Gravure  Circuit,  Inc. 
Following  are  the  officers  and  direc¬ 
tors  of  the  latter  body;  S.  Keith 
Evans,  president;  D.  A.  Reidy,  first 
vice-president;  Francis  Lawton,  Jr., 
second  vice-president;  E.  A.  Greene, 
secretary;  Benjamin  Wood,  treasurer. 
Lynn  S.  Abbott  has  been  appointed 
manager  of  motion  play  magazine, 
and  Joseph  V.  Sloan,  formerly  with 
the  Associated  Sunday  Magazines,  is 
traveling  field  representative  in 
charge  of  circulation.  The  capital 
stock  of  the  National  Gravure  Circuit, 
Inc.,  is  $250,000.  The  New  York  of¬ 
fice  is  at  171  Madison  Avenue. 


vertising  Club  at  the  annual  meeiing 
held  Thursday.  Other  officers  elected 
were  William  Pidgeon,  Jr.,  vice-presi¬ 
dent;  George  J.  Wagner,  treasurer; 
Trafton  McRandall  and  Clarence  C. 
Culver,  directors.  .Arthur  Paul  KeII>,  a 
Rochester  newspaper  man  recently  suc¬ 
ceeded  jifek  Knabb  as'  permanent  sccre-  i 
tar|,  William.  S.  Parker  of  Chicago  ad-:  | 
dressed  the  club.  ’  ^ 


Cupid  Busy  on  Boston  Post 

Boston. — Six  employees  of  the  Post 
during  the  past  week  deserted  to  the 
ranks  of  the  benedicts.  Edward  C.  Mc¬ 
Grath  of  the  night  desk.  Gordon  Scott 
of  the  city  staff,  S.  W.  Taber  of  the  ad¬ 
vertising  department,  and  James  J. 
Phillips  of  the  press  force  were  mar¬ 
ried  Wednesday,  while  Frank  Kinsella, 
waterfront  reporter,  went  on  Friday, 
and  Saturday  Edward  Fitzgerald  joined 
the  ranks. 


Rochester  Ad  Club  Elects  Officers 

tB.v  Telegrath  to  Kdito*  &  I’cbi.isheiO 

Rochester,  N.  Y. — Ernest  A.  Paviur, 
a  well  known  insurance  man  defeated 
Frank  E.  Gannett,  editor  and  part  owner 
of  the  Rochester  Times-Union,  for  the 
office  of  president  of  the  Rochester  Ad- 


Osark  Meeting  Postponed 

Springfield,  Mo. — The  summer  meet¬ 
ing  of  the  Ozark  Press  .Association  will 
be  held  here  july  16-17,  it  was  announced 
by  President  W.  .A.  Black.  The  original 
meeting  was  scheduled  for  June  10-11, 
hut  was  postponed. 


LUDLOWS 


Washington  Star 

uses  Ludlow  display  type  slug  lines  in  advertise¬ 
ments. 

That  is  one  reason  why  the  large  volume  of  ads 
appearing  every  day  in  the  Star  are  always  so  clean 
and  sharp  printed. 

San  Francisco  Chronicle  Uses  Ludlow 

Ludlow  Typograph  Co. 

606  World  Building 
New  York  City 


2032  Clybourn  Avenue 
Chicago,  Illinois 


.. . 


LOS  ANGELES 


IS  THE  BIGGEST  CITY  WEST  OF  ST.  LOUIS 


Its  Population  Is 


According  to  United  States  Census 


LOS  ANGELES  is  the  METROPOLIS  of  the  Pacific  Coast,  the  home  of 
PROSPEROUS  PEOPLE,  the  AUTO  CENTER  of  the  country,  THE 
FASTEST  GROWING  CITY  IN  THE  WORLD. 


LOS  ANGELES  COUNTY  is  the  RICHEST  AGRICULTURAL  COUNTY 
ill  the  United  States,  and  the  GREAT  INDUSTRIAL  CENTER  of  the 
Great  Southwest. 


IF  YOU  Wish  to  reach  the  WORTH-WHILE 
PEOPLE  OF  THIS  GREAT  MARKET  USE  THE 


the  BIGGEST  Morning  and  Sunday  Newspaper  of  this  favored  region. 
The  Los  Angeles  Examiner  EXCEEDS  its  weekday  competition  by  10,000 
copies  and  its  Sunday  competition  by  70,000  copies. 


N.  B. — ONE  PAGE  AD  in  the  Sunday  Los  Angeles  Examiner  increased  the  sale  of 
Fleischman’s  Yeast  in  the  market  80%.  Write  us  for  details  of  this  remarkable 
achievement,  and  many  other  similar  triumphs. 


WM.  H.  WILSON, 

909  Hearst  Building 
Chicago,  111. 


M.  D.  HUNTON 

1834  Broadway 
New  York,  N.  Y. 


M.  F.  IHMSEN, 
Publisher 
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RATE  INCREASES  BY  85  NEWSPAPERS 
TOTAL  .64  PER  AGATE  LINE 


Dailies  with  Total  Circulation  of  1,268,973  Raise  Advertising 
Charges  22.5^^ — Second  Increase  Since 
Oct.  1,  1919,  for  56  Papers 

rOK  the  week  ending  June  19,  Barbour's  Advertising  Rate  Sheets,  Inc.,  issued 
new  sheets  covering  rate  increases  and  other  information  of  85  daily  newspapers. 
Of  these,  66  were  changes  in  the  general  display  rates,  and  19  were  changes  in 
other  than  the  general  rates.  On  the  changes  in  the  general  rates  of  the  85  papers. 
The  new  minimum  agate  line  rate  is  $3.53 
The  old  minimum  agate  line  rate  was  2.89 


Net  increase  amounts  to  .64  per  agate  line  or 
22.5  per  cent  of  the  previous  minimum  rate. 

These  changes  affect  a  total  net  paid  week  day  circulation  of  1,268,973.  This  is 
the  second  change  since  October  1  on  56  of  these  papers. 


Net  Paid  New  Rate  Minimum 
City  and  Paper  Circulation  Effective  Ag.  Li.  R. 

Arizona — 


Biabee  Review  . 

California — 

Berkeley  Times  . 

Monterey,  Cypress  &  Ameri- 


Pomona  Bulletin  . 

Santa  Barbara  Press . 

Colorado — 

Colorado  Springs  Gazette... 

Sunday  Edition  . 

SterlinK  Advocate  . 

Connecticut — 

Bridgeport  Post  &  Telegram 

Sunday  Edition  . 

Bridgeport  Star  . 

Florida — 

Pensacola  Journal  . 

Sunday  Edition  . 

Georgia — 

.\ugusta  Herald  . 

Sunday  Edition  . 

Illinois — 

Bloomington  Bulletin  . 

Sunday  Edition  . 

Harrisburg  Register  . 

Marion  Post . (est) 

Monmouth  Atlas  . 

Paris  Gazette  . (est) 

Indiana — 

Columbus  Republican  . 

Hartford  Citv  News . 

Kep'lallviUe  Vews-Sun  .... 

Union  City  Times . 

Valpariso  Vidette  . 

Iowa — 

Cedar  Rapids  Republican  &• 

Times  . 

Sunday  Edition  . 

!><!  M'-ires  Capital . 

Sundav  Edition  . 

Sioux  City  Tribune . 

Kansas — 

Baxter  Sjirings  Citizen . 

Coffeyville  Tournal  . 

Fredonia  Herald  . 

f-awrence  Jrsirnal  W'orld .  . . 
Maine — 

Bath  Times  . 

Massachusetts — 

Beverley  Times  . 

Boston  Post  . 

Sunday  Edition  . 

Michigan  — 

Albion  Recorder  . 

Owosso  Argus-Press  . 

Port  Huron  Times-Herald .  . 
Missouri — 

Independence  Examiner  . . . 

Poplar  Bluff  .American . 

Montana- 

Butte  Miner  . 

Sunday  Edition  . 

Nebraska — 

Falls  City  Tournal . 

Neu  Hampshire— 

^  Concord  Patriot  . 

New  Jersey — 

-Atlantir  Citv  Gazette-Review 

Sunday  Edition  . 

Millville  Republican  . 

New  York — 


4,231 

1/1/21 

.035* 

43,169 

4/1  '20 

.0214286 

1 1,002 

5/1/20 

.0178572* 

5/1/20 

.0142858 

3,828 

6/15/20 

.025 

4,888 

6/1/20 

.035 

7,293 

6/1/20 

.035 

2,379 

6/1/20 

.0357143* 

45,110 

7/1/20 

.125 

16,488 

7/1/20 

.06 

11.872 

7/1/20 

.04* 

6,216 

6/1/20 

.03* 

6/1/20 

.04* 

13,535 

7/1/20 

.045* 

9,775 

7/1/20 

.045* 

6.637 

7/1 /20 

.035* 

8,351 

7/1/20 

.035* 

3,216 

5/1/20 

.02 

1.295 

7/1/20 

.015* 

3.225 

6/1/20 

.025* 

1,000 

6/9/20 

.0157143* 

3,335 

7/1/20 

.025* 

2,456 

6/1/20 

.02 

1,925 

6/20/20 

.015* 

1,620 

6/10/20 

.0142858* 

2,000 

6/1/20 

.0107143* 

15,249 

8/1/20 

.05* 

15,510 

8/1  /20 

.05* 

58.585 

7'l/20 

.14* 

.19.330 

7/1/20 

.14* 

46.739 

9/1/20 

.11* 

1.440 

6/1/20 

.0142858* 

4.570 

6/1/20 

.0214286 

1,440 

6/1/20 

.015* 

4,452 

7/1/20 

.025* 

3,413 

6/1/20 

.0128572 

4,897 

6/1/20 

.02 

398.252 

7/1/20 

.60* 

366,365 

7/1/20 

.55* 

2,400 

5/1/20 

.0178572 

5.819 

7/15/20 

.025 

11.592 

7/1/20 

.04* 

2.666 

6/1/20 

.02 

2.296 

6/10/20 

.0178572* 

13,623 

6/1/20 

.06* 

28,555 

6/1/20 

.08* 

2,120 

7/1/20 

.0192858* 

3.518 

7/1/20 

.02 

6,112 

8/1/20 

8/1/20 

6/15/20 

.03* 

.035* 

2,150 

.0142858 

T.ast  Rate  I.ast  Min.  Increase 
Effective  Ag.  Li.  R.  Per  Line 


9/1/19 

.03 

.005 

1/1/20 

.0178572 

.0035715 

1/1/20 

.0142858* 

.0035715 

3/20/20 

.0128572 

.0014286 

2/15/20 

.0228572 

.0021429 

8/4/19 

.03 

.005 

8/4/19 

.03 

.005 

1/1/20 

.0214286* 

.0142858 

1/1/20 

.11 

.015 

7/7/19 

.04 

.02 

1/1/20 

.03* 

.01 

See  footnote 

5/1/19 

.025* 

.005 

3/1/20 

.93* 

.01 

1/1/20 

.04 

.005 

1/1/20 

.04 

.005 

4/1/20 

.025 

.01 

4/1/20 

.025 

.01 

1/1/20 

.015 

.005 

12/1/19 

.0128572* 

.0021429 

1/1/20 

.02* 

.005 

4/10/19 

.0121429* 

.0035715 

1/1/20 

.02* 

.005 

11/1/19 

.015 

.005 

12/101/19 

.0128572* 

.0021428 

10/28/19 

.0107143* 

.0035715 

12/1/19 

.0085715* 

.0021429 

3/1/20 

.045* 

.005 

3/I1/2O 

.045* 

.005 

2/1/20 

.12* 

.02 

2/1/20 

.12* 

.02 

3  1/20 

.09* 

.02 

4/6/19 

.0107143 

.0035715 

12/1/19 

.0178572 

.0035715 

9/1/19 

.0107143* 

.0042858 

9/1/19 

.02* 

;0OS 

5/1/19 

.0107143 

.0021429 

9/1/19 

.015 

.005 

5/1/20 

.50* 

.10 

5/1/20 

.45* 

.10 

12/1/19 

.0142858 

.0035715 

2/1/20 

.02 

.005 

1 /I /20 

.035* 

.005 

12/1/19 

.015 

.005 

1/1/19 

.0142858 

.0035715 

8'1/19 

.05 

.01 

8/1/19 

07 

.01 

1  /1/20 

.0142858* 

.005 

10/1/19 

.015 

.005 

1/1/20 

.025* 

.005 

l/I/^O 

.025* 

.01 

9/I/I8 

.0107143 

.0035715 

1  one  I-iland  Citv  Star . 

14.643 

7/1/20 

.07 

1/1/20 

.05 

.02 

Neu  York  Globe  &-  Commer- 

cial  A<1%'ertiser  . 

179,192 

6/15/20 

.41 

1/1/20 

.34 

.07 

SatuHav  Edition  . 

6/15/20 

.36* 

1/1/20 

.30* 

.06 

New  York  .  Telegraph . 

52.890 

7/1/20 

.24 

1/1/20 

.1875 

.0525 

Sunday  Edition  . 

7/1/20 

.28 

1/1/20 

.2625 

.0175 

North  Dakota — 

New  Rockford  Transcript(est) 

1.500 

6/11/20 

.0214286* 

1/1/19 

.0085715 

.0128571 

This  paper  was  previously 

issued  as 

the  “New 

Rockford 

State  Center.” 

Ohio — 

Dover  Reporter  . 

7/1/20 

.0164286 

3/15/17 

.0107143 

.0057143 

Lancaster  Kafrle  . 

3,778 

6/1/20 

.0142858 

11/30/17 

.0121429 

.0021429 

Steulienvillc  Herald-Star... 

8.035 

10/1/30 

.03* 

7/1/20 

.025* 

.005 

Oklahoma — 

Ardmore  Ardmoreite  . 

4,500 

6/1/20 

.04* 

1/1/20 

.03* 

.01 

Norman  Transcript  . 

1,150 

6/1/20 

.0214286* 

4/1/20 

.0178572* 

.0035715 

Tulsa  World  . 

25.194 

7/1/20 

.07* 

1/1/20 

.06* 

.01 

Sunday  Edition  . 

25.038 

7/1/20 

.08* 

1  ''1/20 

.07* 

.01 

Oregrn— 

Portland.  C>re«on.  Journal.. 

63.531 

6/10/20 

.14* 

7/1/19 

.12* 

.02 

Sunday  hMition  . 

70.720 

6/10/20 

.16* 

7/1/19 

.12* 

.04 

Portland  Telecrram  . 

57.020 

8/1/20 

.14* 

2/1/20 

.12* 

.02 

Pennsylvania — 

Ashland  Teleitram  . 

1.194 

6/14/20 

.0142858* 

12/1/17 

.0035715 

.0107143 

Bethlehem  Times  . 

3,008 

6/1/20 

.0142858 

\/\l20 

.0107143 

.0035715 

Carlisle  Herald  &  Volunteer 

1.360 

S/1/20 

.0085715 

1/1/20 

.0057143 

.C028S72 

Charleroi  Mail  . fest) 

1,600 

3/1/20 

.01* 

5/18/20 

.0114286* 

.0014286 

less 

Creenshtirif  Tribune  . 

4,760 

6/1/20 

.03* 

5/15/20 

.0428572 

.0128572 

less 

.03 

Pittsburgh  Leader  . 

80.647 

5/1/20 

.15* 

1/1/20 

.12 

Towanda  Review  . 

5,009 

7/1/20 

.025* 

2/1/19 

.0178572 

.0071429 

South  Carolina — 

Columbia  Record  . 

12,906 

7/1/20 

.05 

10/1/19 

.04 

.01 

Texat — 

Brownsville  Herald  . 

2<trS9 

^  6/1/20 

-.0178572 

11/1/18 

.0142^ 

.0035715 

Creenyille  Herald  . 

4.731 

•/I/20 

.02  — 

-  11/1/19 

.015 

.005 

Net  Paid  New  Rate  Minimum  Last  Rate  Last  Min.  Increase 
City  and  Paper  Circulation  Effective  Ag.  Li.  R.  Effective  Ag.  Li.  R.  Per  Line 

Virginia — 

Clifton  Forge  Review .  1,058  7/1/20  .0128572*  10/1/19  .0107143*  .0021429 

Washington— 

Aberdeen  World  .  5,717  9/1/20  .03*  1/1/20  .025*  .005 

West  V’irginia-- 

Fairmont  Tim.es  .  6.216  7/1/20  .03  11/1/19  .0228572  .0071428 

Wellsburg  Herald  .  1,000  6/1/20  .0107143  5/1/20  .0085715  .0021428 


1,268,973  3.5300013  2.8903587  .6396440 


The  Bridgeport  (Conn.)  Star  was  previously  issued  as  the  Herald,  but  about  May  2^, 
the  title  of  the  paper  was  changed  to  the  Star  so  as  to  avoid  confusion  with  the  Bridgepoft 
Sunday  Herald. 

jThe  circulation  figures  given  above  cover  the  six  months  period  ending  March  31, 
1920.  except  the  ones  indicated  with  a  t,  which  are  for  the  six  months  period  ending  Sep¬ 
tember  30,  1919. 

■'Flat  rate.  (est) — Estimated  circulation. 


C.  F.  HIGHAM  IN  BOSTON 


Says  Prezz  Muzt  Rewive  Dying  Amer¬ 
ican  Spirit — Sailz  Thiz  Week 

(Specutl  to  Editoz  &  Publisher) 

Boston.  —  (Charles  Frederick  Higham, 
British  member  of  Parliament,  was  in 
Boston  this  week  to  address  the  Pilgrim 
Publicity  Association  and  other  organi¬ 
zations.  He  •will  sail  for  England  this 
week  from  Boston. 

“America  and  the  Americans  have  a 
greater  problem  than  the  World  War, 
in  their  midst  today,”  were  the  opening 
words  of  Mr.  Higham’s  address.  “Amer¬ 
ica  must  settle  her  unrest.  She  can  do 
it.  England  has  settled  the  Bolshevist. 
It  can  be  accomplished  by  publicity. 
Your  editors  and  your  American  papers 
can  settle  this  trouble.  When  the  war 
broke  out  think  how  the  American  men 
and  women  rose  up  to  fight  and  work 
to  overcome  the  enemy. 

“Show  through  j-our  newspapers  to¬ 
day  what  the  fellow  who  refuses  to 
work  more  than  four  to  six  hours  a  day, 
and  then  demands  the  highest  wages,  is 
doing  to  spread  the  gospel  of  unrest, 
and  you  will  win  this  other  fight.  Your 
columns  of  advertising  are  paying  you 


well;  you  could  easily  devote  a  column 
or  two  of  your  editorial  page  to  teaching 
the  gospel  of  true  Americanism,  of 
teaching  the  spirit  of  work,  the  spirit  of 
service. 

“The  old  American  spirit  is  dying  out 
today.  If  you  believe  in  it,  if  you  wish 
to  save  this  country,  the  country  your 
men  fought  for  and  your  women  worked 
for,  you  must  preach  the  gospel  of 
work.” 


Buyz  Two  Illinoiz  Paperz 

Springfield,  Ill. — Leslie  Pefferle, 
printer,  lawyer  and  editor,  formerly  con¬ 
nected  with  the  two  Springfield  papers, 
this  week  purchased  the  Pleasant  Plains 
Press  and  the  Menard  County  Times 
from  Lyman  Smith,  president  of  the 
Central  Illinois  Press  Association,  who 
was  forced  to  quit  active  work  because 
of  failing  health. 


Farm  Editor*  at  Capital 

Washington. — Fifty  editors  of  farm 
journals,  members  of  the  American 
Agricultural  Editors’  Association,  visited 
Washington  recently  to  investigate  the 
work  of  the  Department  of  .Agriculture 
and  to  confer  with  Secretary  Meredith 
of  the  Department  of  Agriculture. 


The  Two  Big  Papers 
in  Southern  California’s 
Two  Big  Cities 

IN 

LONG  BEACH 

THE  PRESS 

A.  B.  C. — Last  Audit — 7,545  Copies 

Present  Circulation  9,500 

PAS AD  E  NA 

THE  STAR-NEWS 

A.  B.  C. — Last  Audit  11,035 

Average  daily  circulation  for  month  of 
May  11,722 


The  PRESS  and  The  STAR-NEWS  have  the 


circulation  plus  prestige 

to  make  any  advertising 

campaign  a  success. 

Circulation  Figures 

THE 

PRESS 

A.  B.  C.  last  audit . 

Present  Circulation . 

Editor  Ss  Publisher  for  June  26,  1920 


THE  PEOPLE  OF 

SOUTHERN  CAUFORNIA 

ADVERTISE  AND  RESPOND  TO  ADVERTISING 


Advertising  supported  by  natural  resources  has  made  Southern  Cali¬ 
fornia  what  she  is  today — an  Empire  of  people  and  wealth. 

And  people  who  advertise  are  responsive  to  advertising. 

The  great  co-operative  organizations  which  market  California’s  fruit 
crop  throughout  the  world  spend  hundreds  of  thousands  of  dollars 
yearly  to  create  a  world  demand  for  the  state’s  products. 

The  farmer  knows  and  appreciates  advertising.  He  pays  his  share 
of  the  advertising  expense  of  marketing  his  crops,  and  is  as  keenly 
interested  in  advertising  as  the  department  store  owner  or  city 
merchant. 

He  has  been  “sold”  on  the 
value  of  advertising. 

The  advertiser  who  expects  to 
reach  ALL  of  Southern  Cali¬ 
fornia — a  territory  larger  than 
many  Eastern  states — by  using 
one  or  two  newspapers,  is 
overlooking  the  biggest  part 
of  this  prosperous  territory.  It 
may  only  be  fully  covered  by 
going  into  the  home  via  the 
daily  newspapers  of  the  vari¬ 
ous  communities. 


They  Co-operate  with 
the  National  Advertiser 


Circu-  Rate  per 
lation  5,000  lines 

Anaheim  Daily  Herald .  1,500  .0142 

Bakersfield  Echo . 5,284  .03 

Brawley  News . *1,775  .0178 

Calexico  Chronicle.. . , .  925  .0178 

Fullerton  Daily  Tribune .  *1,700  .0178 

Glendale  Evening  News . 1,400  .02 

Long  Beach  Daily  Telegram .  9,296  .04 

Monrovia  News .  1,000  .0178 

Ontario  Report .  1,775  .0178 

Orange  Daily  News .  1,624  .0142 

Ocean  Park  Evening  Bulletin .  1,517  .0142 

Redlands  Daily  Facts .  *2,313  .02 

Riverside  Enterprise .  4,000  .02 

Santa  Ana  Register. . . .  *6,166  .035 

San  Bernardino  Sun .  4,833  .035 

Santa  Monica  Evening  Outlook .  1,500  .0142 

San  Luis  Obispo  Telegram .  *1,453  .0142 

San  Pedro  Pilot . *2,136  .02 

Venice  Evening  Vanguard .  1,790  .0178 

Ventura  Free  Press.. .  896  .015 
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STARTED  STORY,  LOSES  SUIT 


Teacher  Took  Trouble*  to  Oregonian, 
and  Must  Let  Opponents  Talk 

Portland,  Ore.  —  When  a  person 
Jakes  to  a  newspaper  a  controversial 
article  about  himself  he  has  no  re- 
tourse  in  court  if  he  receives  severe 
criticism  when  the  other  side  of  the 
story  is  printed.  Such  was  the  ruling 
of  Circuit  Judge  H.  H.  Belt  in  instruct¬ 
ing  a  jury  to  return  a  verdict  in  favor 
of  the  Oregonian  and  against  Merrill 
F.  Hanville,  who  had  brought  a  $50,- 
000  libel  suit  against  that  newspaper. 

Hanville,  formerly  principal  of  an 
Astoria  public  school,  had  whipped  the 
superintendent  of  schools  at  .Astoria, 
following  Hanville’s  discharge  which 
arose  out  of  his  persistent  attentions  to 
a  young  girl  against  her  objections  and 
despite  the  fact  the  teacher  was  a  mar¬ 
ried  man.  Following  the  fight  he  took 
to  the  Oregonian  office  an  account  of  it, 
which  criticised  the  Astoria  school 
board  and  others.  The  next  day  the 
newspaper  printed  interviews  with  these 
people  criticising  Hanville’s  personal 
conduct,  his  school  work  and  his  record 
as  a  trouble  maker.  It  was  on  this  sec¬ 
ond  article  that  he  filed  a  lilx-1  suit. 

“.Any  man  who  projects  his  private 
aflFairs  before  the  public  and  gets  the 
worst  of  it  is  not  entitled  to  any  sym¬ 
pathy,”  ruled  Judge  Belt.  “I  l)elieve 
that  when  the  plaintiff  went  to  the  Ore¬ 
gonian  and  asked  it  to  publish  his  story 
— which.  I  must  say,  was  a  foolish  and 


absurd  flaunting  of  personal  troubles — 
he  made  the  Oregonian  his  agent  and 
was  bound  by  anything  which  would 
naturally  result  from  the  controversy 
which  he  began.” 

The  court  further  ruled  that  a  school 
teacher  holds  a  quasi-public  position 
and  that  the  criticism  was  privileged. 


Portland  Printers  Get  Rsuse 

Portland,  Ore. — Commercial  printers 
of  this  city  have  been  granted  a  flat 
rai.se  of  10  cents  an  hour,  after  several 
months  of  negotiations  with  employers. 
The  new  scale  is  not  retroactive,  but  is 
effective  to  May  1,  1921.  It  is  as  fol¬ 
lows:  hours,  day  work,  $49.60  per 

week ;  for  eight  hours,  day  work,  $52.80 
per  week;  for  1]^  hours  night  work, 
$54  per  week ;  for  8  hours,  night  work, 
$57.60  per  week. 


Plan  P.  M.  Paper  for  Norfolk 

Norfolk,  \’a..  June  22. — Peter  Hol¬ 
land  of  Norfolk,  who  purchased  the 
plant  of  the  Richmond  Virginian,  is  dis¬ 
mantling  it  and  will  remove  it  to  Nor¬ 
folk  where  he  will  start  an  afternoon 
paper  with  a  Sunday  morning  edition. 
He  is  said  to  be  associated  with  a  Nor¬ 
folk- real  estate  man. 


Paper  Car  Held  Up  10  Days 

Litti.e  Rock,  .Ark. — When  a  car  of 
print  paper  was  delayed  in  transit  for 
ten  days,  the  News  was  forced  to  go  to 
an  odd-sized  paper,  and  had  to  shorten 
its  columns  about  an  inch. 


In  the  Office  of  the  Executive 
You’ll  Find  a  Copy  of  the  Post 

Men  of  affairs  in  the  City  of  Chicago  find  in  The  Chicago 
Evening  Post  their  ideal  newspaper. 

In  addition  to  its  prestige  as  a  sane,  reliable  newspaper,  it 
is  particularly  efficient  in  those  departments  most  essential 
to  the  business  man,  such  tu  financial,  manufacturing  and 
general  business  news. 

In  the  matter  of  financial  news  The  Post  has  long  been 
considered  by  those  who  are  best  able  to  judge,  Chicago’s 
most  reliable  evening  newspaper. 

Those  who  have  to  do  with  financial  advertising  in  the  City 
of  Chicago  regularly  place  more  of  their  business  in  The 
Post  than  they  do  in  any  other  Chicago  evening  newspaper. 
In  1919  the  Post  led  idl  Chicago  evening  newspapers  in 
financial  advertising,  and  is  still  holding  first  position  for 
the  year  1920. 

All  advertisers  of  highdass  merchandise  who  are  selling 
the  Chicago  market,  and  the  success  of  whose  campaign 
depends  upon  reaching  a  class  of  people  who  are  capable  of 
appreciating  the  commodity  offered,  as  well  as  having  the 
financial  ability  to  purchase,  have  long  known  the  value  of 

The  Chicago  Evening  Post 

Eastern  Representative — Kelly-Smith  Co. 

Marbridfe  Building,  New  York 
Western  Representative— %Iohn  Glass 
Peoples  Gas  Building,  Chicago 

THE  SHAFFER  GROUP 

Chicago  Evening  .Post  Louisville  Herald 

Indianapolis  Star  Muncie  Star  Terre  Haute  Star 

Denver  TiaBS*  —  P^lry  News 


ILLINOIS 


Illinois,  as  a  distributing  center,  stands  sec¬ 
ond,  commercially,  in  the  United  States. 

Merchants  from  almost  the  entire  country  go 
to  Illinois  for  goods — and  goods  that  “go”  in 
Illinois  are  pretty  sure  to  go  elsewhere. 

Chicago  is  headquarters,  of  course.  Branch¬ 
ing  out  from  there  one  may  gradually  “cover” 
the  surrounding  cities  “localizing”  copy,  until  at 
a  comparatively  small  cost,  one  has  the  entire 
state  covered — and  the  influence  thus  obtained 
spreads  into  adjoining  territory  almost  auto¬ 
matically. 

Illinois  daily  newspapers  localize  national 
products — put  goods  into  homes,  and  do,  in  a 
comparative  short  time,  the  work  that  long  fire 
advertising  accomplishes  eventually. 

These  Illinois  daily  newspapers  are  banded 
together  in  a  joint  work  of  making  national  ad¬ 
vertising  pay — and  national  advertisers,  enlist¬ 
ing  the  cooperation  of  these  representative 
newspapers,  get  into  the  homes  of  Illinois  people. 

An  ideal  tryout  territory  with  ideal  tryout 
media.  The  rest  is  up  to  the  goods  and  the  copy. 

Between  cities  in  Illinois  are  great  stretches  of 
farm  fands  which  have  the  distinction  of  having 
the  highest  assessed  valuation  of  any  farm  land 
in  the  United  States — which  means  that  it  is  the 
best,  most  valuable,  most  productive  farm  land 
in  the  United  States. 
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Champaign  Daily  News-Gazette. .. (E) 
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Chicago  Herald-Examiner — 

. (M) 

327,176 
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.75 

.75 

Chicago  Daily  Journal ..... 
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tChicago  Daily  News . 
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398,405 
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Chicago  Evening  Post . 

. (E) 
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.12 

Danville  Press . 

. (M) 
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.035 
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Moline  Dispatch . 
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9,586 

.035 

.035 

Peoria  Journal-Transcript  — 
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32,758 

.10 

.09 

Peoria  Star  . 

. (E) 
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.03 
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AMERICAN  MEN 
AND  WOMEN  IN 

ADVERTISING 


I  wish  to  thank  you  all  for  the  great  courtesy 
you  showed  to  me  and  for  all  the  kind  things 
you  said  to  me  during  my  visit  to  New  York, 
Chicago,  Indianapolis  and  Boston. 

I  cannot  tell  you  how  much  I  appreciated  it 
and  I  only  hope  I  can  reciprocate  it  some  time. 

Au  revoir  until  Atlanta  next  year,  when,  God 
willing,  I  hope  to  see  you  all  again.  I  am. 

Sincerely  yours, 

Charles  Frederick  Higham 

LONDON,  ENGLAND 


J 
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ARTHUR  T.  ROBB,  JR.,  WEDS  - 


New*  Editor  of  “Editor  dk  Publisher” 
Marries  Brooklyn  Girl 

.\rthiir  T.  Robb,  Jr.,  news  editor  of 
Editor  &  Publisher,  and  Miss  Har¬ 
riet  S.  Maas  were  married  June  19  in 
the  t'hurch  of  Our  Lady  of  Lourdes,  in 
Brooklyn,  the  Rev.  Fr.  Maurice  P. 
McMahon  performing  the  ceremony. 
Mr.  kobb  is  a  graduate  of  Columbia 
University,  class  of  '15.  Former  mem¬ 
bers  of  Company  K,  308th  Infantry,  with 
which  he  served  as  sergeant  overseas, 
gave  a  dinner  for  Mr.  and  Mrs.  Robb, 
following  the  ceremony. 

.•\s  a  mark  of  the  high  esteem  in  which 
he  is  held,  his  fellow  workers  on  Edito* 
&  I’l  iiLisHKR  presented  Mr.  Robb  and 
his  bride  with  half  a  dozen  silver  bread 
and  butter  plates.  The  couple  will  re¬ 
side  in  Brooklyn,  X.  V. 


Canada  Considers  Export  Restrictions 

Ottaw  a,  Ont. — .A  committee  of  the 
House  of  Commons  now  has  under 
consideration  a  resolution  supplemen¬ 
tary  to  the  act  recently  introduced 
to  provide  Governmental  regulation 
of  the  exportation  of  any  commodi¬ 
ties  produced  or  manufactured  in 
Canada.  This  supplementary  resolu¬ 
tion  was  introduced  by  Sir  Robert 
Borden,  premier,  who  said  strong 
representations  had  been  made  that 
it  would  be  necessary  in  the  interest 
of  the  Canadian  public  to  restrict  ex¬ 
portation  of  such  articles  as  sugar, 
coal  and  newsprint  paper.  The 
premier  requested  that  discussion  be 
postponed  until  the  committee  had  an 
opportunity  to  make  such  revisions 
as  might  be  necessary. 


Special*  Beat  Seaman  Ball  Team 

New  York  special  representatives 
proved  themselves  better  baseball  play¬ 
ers  than  the  P'rank  Seaman  .\gency  team 
in  a  game  played  June  19  at  Westgate, 
L.  I.,  the  specials  winning  11  to  4.  A.  J. 
Ripple  of  Editor  &  Publisher’s  staff, 
pitcher  for  the  victors,  was  stingly  with 
base  hits  and  received  excellent  support, 
the  chief  stars  for  the  special  team  being 


Mathew  Thompson  and  Austin  O’Mal¬ 
ley  of  Cone  &  Woodman  and  “Bill”  De¬ 
laney  and  Charley  Mitchell  of  the  John 
M.  Branham  Company.  “Pete”  Sasius 
and  Harry  Blake,  space-buyers  of  the 
Seaman  .\gency,  starred  for  their  team. 


To  Tour  Columbia  Basin 

(St'crial  to  Kditor  &  Publishes) 
Seattle. — Newspaper  editors  of  the 
daily  pajK-rs  of  Washington,  Oregon, 
Idaho  and  Montana,  and  also  the  editors 
of  several  large  Eastern  dailies,  have 
l>een  invited  by  the  Chambers  of  Com¬ 
merce  of  Spokane,  Portland,  Seattle  and 
Tacoma  to  tour  the  Columbia  basin  irri¬ 
gation  project  on  j'uly  8,  9  and  10. 


Daily  Printed  on  Cox  Train 

The  Big  hour  Daily,  printed  on  Gov¬ 
ernor  James  J.  Cox’s  special  train  en 
route  from  Dayton,  Ohio,  to  San  Fran¬ 
cisco,  has  just  made  its  appearance  and 
is  a  clever  little  sheet,  h'our  hundred 
guests  on  this  train  of  the  Big  F'our  Rail¬ 
road  of  the  New  York  Central  Lines 
were  jirovided  with  the  latest  news  along 
the  line.  The,  train  carried  a  number 
of  newspaper  correspondents. 


Hartlage  Handling  Elrod 

Frank  F.  Hartlage,  who  for  seven 
years  was  with  the  Intertype  Corpora¬ 
tion,  is  now^  handling  the  Elrod  Lead, 
Slug  and  Rule  Caster  in  New  England. 
He  will  have  his  headquarters  and  of¬ 
fice  at  his  home,  485  Campbell  A\e., 
West  Haven,  Conn. 


Newspaper  Publishers 
and  Managers 
ATTENTION  ! 

We  are  looking  for  five  bright  young 
men  now  in  the  confidence  of  their 
employers.  We  desire  their  services 
over  a  period  of  four  months,  during 
which  time  they  will  acquire  a  new 
and  useful  experience  in  circulation 
development. 

Any  employer  who  has  capable  talent 
w'hom  he  wishes  to  give  an  opportu¬ 
nity  to  develop  would  do  well  to  com¬ 
municate  with  T.  F.  McPherson,  Busi¬ 
ness  Manager  of  the  Tulsa  Tribune, 
Tulsa,  Oklahoma. 


Tlie  Cleveland  Press  is  the  first 
newspaper  in  the  fifth  city. 

The  population  of  Cleveland,  according  to  the 
lt2S  cetiau*,  i*  7M,8M. 

Cleveland  ha*  paaaed  St.  Loui*  and  Boaton  and 
i*  now  the  fifth  city. 

The  Cleveland  Pre**  i*  the  firat  newapaper  in 
the  fifth  city — firat  in  daily  circulation,  firat  in 
local  diaplay  advertiaing,  firat  in  daily  claaaified 
advertising. 

A  newspaper  with  a  reader  following  so  extensive, 
comprises  in  it*  circulation  what  advertising  men 
call  “quality,”  just  as  it  does  the  great  “i^ddle 
class”  whoM  buying  power  today  is  equal  in 
many  respects  to  that  of  "quality”  of  a  few 
years  ago. 

The  Cleveland  Press 


NEW  YORK 
OFFICE 


Marbridgt  Bldg. 


CHICAGO 

OFFICE 

Firtt  National  Bank 
Bldg. 


Scripps  Newspapers 

Foreign  Advertising  Department 

Union  National  Bank  Building,  Cleveland.  Ohio 


YES 


YOU  CAN 
BE  A  BIG 
ADVERTISER 
FOR  A 

LITTLE  MONEY 
IN  THESE 
WEST  VIRGINIA 
DAILY  PAPERS: 
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BluaAeld 

tTalegraph . (M)  MW 

Chwleatoo 
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Fairmont 

tWsst  Virginian  ..(E)  4.TM 
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tSentinel  . (E)  2.Z7S 
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tHe^d-Diapatch  .(M)  M,423 

tHerald-DUpatcb  ..(S)  M.nS 


Rate 

for 

5,000 

line* 


JUS 

JS 

J14 

M 

AW 

.ns 


Rate 
I  far 

Circu-  5,000 
lation  lines 

Martinsburg 

■Journal  . (E)  S^OS  AlW 

Mounds  ville 

tEcho  . (E)  MU  AlW 

Parkersburg 

tNaw*  . (M)  S,S22  AC 

{News  . (S)  SAW  AC 

tSentinal  . (E)  SA4S  A17 

Wheeling 

tintelligencer  ..  ..(M)  12,Mt  A4 

(News  . (E)  ISAIS  AS 

INews  . (S)  ISAIS  A7 
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IGovernment  Statements,  Oct.  1,  1919 
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GATHERED  AT  RANDOM 


Because  a  guy  gives  you  a  cigarette 
don’t  think  he’d  rather  hear  you  talk 
than  have  you  smoke. 


No,  Stupid,  there  is  absolutely  no  satis¬ 
faction  to  be  had  from  the  fact  that  you 
are  serving  time  in  the  most  famous 
prison  in  America. — Duke,  No.  67,177,  in 
the  Sing  Sing  Bulletin. 

♦  ♦  * 

What  Chance  Has  Bill? 

Mkkidi.vn,  Kan. — W.  H.  “Bill”  Stan¬ 
ley,  editor  of  the  Meridian  Ledger,  is 
in  trouble — serious  trouble.  “Bill”  was 
arrested  on  a  warrant  sworn  out  by 
Earl  Payne,  the  garage  owner  of  Meri¬ 
dian,  who  declared  that  Bill  took  Mrs. 
Stanley — who,  by  the  way,  is  police 
judge — automobile  riding  and  that  the 
cutout  of  the  Stanley  “flivver”  was  “wide 


LONDON  HAS  MESSENGER 
BOYS  TO  SPARE  FOR 
FOREIGN  SERVICE 

Messenger  boys  are  more 
plentiful  in  London  than 
they  are  in  New  York.  Proof? 
That’s  easy.  When  the  Mongolia 
of  the  American  Line  docked  in 
New  York  recently,  one  of  the 
very  first  (?)  passengers  down 
the  gang  plank  was  a  London 
messenger  boy.  He  immediately 
made  his  way  to  the  office  of  the 
New  York  Sun  at  an  easy  walk¬ 
ing  gait  and  there  delivered  a 
letter  to  Frank  A.  Munsey,  own¬ 
er  of  a  large  number  of  .\merican 
publications,  from  Sir  .4rthur 
Pearson,  the  famous  British  pub¬ 
lisher.  S.  E.  Richardson,  aged 
12,  the  messenger  boy,  seemed  no 
more  concerned  over  the  job  in 
hand  than  if  it  was  a  trip  around 
the  corner  from  his  London  dis¬ 
trict  office  instead  of  to  a  city 
3,000  miles  away.  He  carried 
messages  to  several  other  .-Xmeri- 
cans. 


open.”  Now  “Bill’  is  wondering  whether 
he  should  ask  for  a  change  of  venue 
when  the  case  comes  up  before  the  police 
judge — Mrs.  Bill. 

♦  ♦  ♦ 

Now  They  Come 

Muskogee,  Okla. — How  Senator  War¬ 
ren  G.  Harding,  Republican  candi¬ 
date  for  President,  was  nominated 
lieutenant  governor  of  Ohio  as  a  “dark 
horse”  was  related  by  State  Senator  Eu¬ 
gene  Kerr,  former  Ohio  newspaperman 
here.  Mr.  Kerr  was  correspondent  for 
»  Columbus,  Ohio,  newspaper  in  Lima, 
Ohio,  when  the  state  convention  met. 
Mr.  Harding  was  then  a  member  of  the 
Ohio  senate. 

“It  is  strange  that  this  is  not  Mr. 
Harding's  first  experience  at  storming  a 
convention,”  Mr.  Kerr  said.  “He  did  it 
once  before,  when  he  ran  for  lieutenant 
governor  of  Ohio — and  he  succeeded  just 
as  he  did  at  Chicago. 

“There  were  a  numt)er  of  newspaper 
men  in  a  group  chatting  with  Mr.  Hard- 
mg.  It  was  three  days  before  the  con¬ 
vention.  They  had  their  slate  all  made 
over.  I  don’t  know  what  made  me  do  it, 
hut  I  suggested  to  Mr.  Harding  that  he 
nin  for  lieutenant  governor.  It  was  re¬ 
ceived  as  a  joke,  but  I  wrote  a  story  in 
the  paper  saying  that  Mr.  Harding  would 
run. 

"He  called  me  and  asked  me  what  I 
trying  to  do  tO  hhn.  .\fter  pleatft 


ing  with  him  for  a  long  time  I  induced 
him  not  to  deny  the  story,  for  a  while 
at  least,  and  all  of  the  morning  papers 
in  the  state  carried  it. 

“Harding  did  run,  and  was  nominated,, 
on  the  first  ballot.  He  did  not  have  a 
single  delegate  but  they  nominated  him 
practically  without  a  dissenting  vote.”  • 
♦  *  ♦ 

Cause  and  Effect 

ToniK.A,  Kan. — Malcolm  Gray,  secre¬ 
tary  of  the  state  board  of  administra¬ 
tion,  received  the  transcript  of  a  recent 
insanity  hearing  in  Kansas,  which  con¬ 
tained  the  following  explanation  for 
mental  disorders : 

In  examining  a  witness  the  attorney 
asked  the  following: 

“On  what  subject  and  in  what  way  is 
the  derangement  now  manifest?”’ 

“He  says  that  he  is  the  Great  Jeho¬ 
vah,”  said  the  witness,  “and  goes  by  the 
Bible  for  everything,  and  proves  it  by 
cards  and  the  Kansas  City  Star,  and  has 
an  item  in  the  Woman’s  Home  Com¬ 
panion  to  prove  it.” 

*  *  * 

High  Finance  in  Arkansai 

We  think  Oscar  Newman  had  better 
quit  farming  and  go  to  horse  swapping, 
as  he  has  just  swapped  a  $2.50  mule  for 
a  $50  hor.se. — Nubbin  Ridge  correspond¬ 
ent  of  the  Newport  Citizen. 


Keeping  Up  With 
The  Times 


A  FACT  A  WEEK 


“And  The  TIMES 
alone  brouj^ht  us  a  big¬ 
ger  volume  of  business 
than  we  had  anticipated 
from  the  two  papers  we 
intended  to  use.” 


It  often  happens 
that  wisdom  is 
forced  upon  us. 
This  advertiser  was 
worried  because  his 
ad  had  been  omitted 
from  another  paper. 
He  has  ceased  to 
worry. 


The  Washington  Times 

WASHINGTON,  D.  C. 


Read  This  Statement 

Twice! 

MORE  than 
THREE-FIFTHS  of  the 
Wisconsin  families  own 
their  own  homes! 

Now  just  THINK  about  that! 

What  have  you  got  to  sell  to 
a  family  that  owns  its  own 
home  ? 

Here  is  THE  home -owning  terri¬ 
tory,  Wisconsin. 

Your  advertisement  in  these  papers 
will  thus  carry  your  proposition  to 
the  largest  percentage  of  home¬ 
owning  families  in  these  United 
States;  and  if  you  have  not  put  the 
punch  into  it  that  brings  back  or¬ 
ders,  why  tell  it  differently.  The 
families  are  here,  and  the  homes, 
and  the  money,  and  the  news¬ 
papers.  So  it  is  UP  TO  YOUR 
ADVERTISING  MESSAGE. 


Circula¬ 

tion 

Appleton  Post-Crescent . (E)  7,912 

Beloit  News . (E)  7,633 

Eau  Claire  Leader-Telegram . (MEftS)  8,329 

*Fond  du  Lac  Commonwealth . (E)  6,320 

Green  Bay  Press-Gazette . (E)  10,005 

*Kenosha  News  . (E)  5,545 

La  Crosse  Tribune  &  Leader-Press  (E&S)  12,434 

*Madison  (Wis.)  State  Journal . (E)  13,719 

^Madison  (Wis.)  State  Journal.. . (S)  10,909 

♦Milwaukee  (Wis.)  News-- . (E)  67,300 

Milwaukee  Journal . (E)  104,659 

Milwaukee  Journal . . (S)  95,375 

Milwaukee  Sentinel.. . (M&E)  79,303 

Milwaukee  Sentinel . (S)  70,780 

Racine  Journal-News  . (E)  7,839 

♦Superior  Telegram  . (E)  18,526 

tWausau  Record-Herald.. . (E)  5,125 


Government  Statements,  April  1,  1920. 
tPublishers’  Statement. 

•A.  B.  C.  Report,  April  1st,  1920. 
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EDI 


POLITICAL  ADVERTISING 

Each  of  the  great  parties  is  said  to  be  pre¬ 
paring  for  a  heavy  advertising  campaign  in  the 
newspapers.  Paid  space  is  4he  modern  suc¬ 
cessor  to  the  old-time  campaign  stump.  It  carries 
a  more  effective  message  and  carries  it  further. 
Measured  in  publicity  achieved  it  is  cheaper  than 
the  old  methods.  Political  advertising  is  open¬ 
ing  in  -American  politics  an  era  of  frankness  and 
straightforwardness,  of  cleaner  politics  and  better 
government. 

What  will  be  the  attitude  of  newspaper  editors 
and  publishers  toward  this  political  advertising? 

Will  it  be  considered  ethical  for  party  papers 
to  accept  advertising  from  the  opposition? 

Will  it  be  deemed  fair  to  charge  for  political 
advertising  a  special  high  rate? 

Political  advertising  on  a  large  scale  is  so  re¬ 
cent  an  innovation  that  the  ethics  of  it  have  not 
yet  fully  found  adjustment.  It  has  been  a  com¬ 
mon  custom  for  party  papers  either  to  refuse  ad¬ 
vertising  from  the  opposition  or  to  charge  exces¬ 
sive  rates,  and  then  through  a  queer  sense  of 
fairness  charge  their  own  party  the  same  high 
rates.  .A  paper  with  a  contract  rate  of  25  cents 
and  transient  50.  but  which  feels  justified  in 
charging  $1  for  political  advertising,  is  typical  of 
many.  This  is  poor  politics  and  poorer  business. 

It  we  are  to  have  freedom  of  the  press  let  us 
have  it  in  all  that  the  term  implies.  The  spirit 
of  the  times  is  for  a  square  deal  in  political  news 
— why  not  in  advertising? 

Tliere  is  serious  question  of  the  ethical  right  of 
a  newspaper,  when  a  public  question  is  under  dis¬ 
cussion,  to  refuse  the  news  or  advertising  of  either 
side,  no  matter  how  passionately  it  upholds  one 
si<le  or  the  other. 

The  paper  that  excludes  or  overcharges  opposi¬ 
tion  advertising  puts  itself  in  the  same  class  with 
the  paper  which  excludes  or  distorts  news  of  the 
opposition,  and  is  of  a  past  age  of  narrow' 
partisanship. 

Today  the  hidebound  partisan  new'spaper,  like 
tile  ‘'stand-pat"  partisan  individual,  has  almost 
disappeared,  except  in  isolated  communities,  and 
it  is  well  that  this  is  so.  Today  the  successful 
newspaper  has  "mixed  audiences”  and  caters  to 
all  classes  of  voters  for  its  circulation.  The  real 
function  of  the  useful  newspaper  is  first,  last  and 
all  the  time  impartially  to  disseminate  informa¬ 
tion.  This  does  not  mean  only  the  information 
that  is  in  accord  with  the  ideas  of  the  man  or 
men  who  publish  a  particular  newspaper.  Intelli¬ 
gent  and  fair  discussion  of  public  questions  pre¬ 
sented  from  both  sides  need  not  interfere  in  the 
least  with  partisan  editorial  interpretation.  It 
would  be  a  poor  editorial  policy  that  could  be 
neutralized  or  nullified  by  advertising  of  the  oppo¬ 
sition. 

Partisanship  in  the  news  columns  has  long 
been  discredited.  Partisanship  in  the  advertising 
columns  never  did  have  standing. 

The  newspaper  that  excludes  opposition  adver¬ 
tising  is  in  the  attitude  of  the  silly  ostrich  that 
thinks  it  hides  itself  by  sticking  its  head  in  the 
sand.  Political  publicity  always  found  some 
channel  open  and  it  always  will.  The  newspapers 
have  opportunity  to  bring  into  their  advertising 
columns  perhaps  90  per  cent  of  the  vast  sums 
that  heretofore  have  gone  into  hand-bills,  folders, 
booklets  and  for  preparation  of  voluminous 
propaganda  that  the  press  has  been  carrying  free. 

It  has  been  demonstrated  that  newspaper  dis¬ 
play  advertising  is  immeasurably  more  eco¬ 
nomical  and  effective  than  the  old  styles  of  cam¬ 
paign  literature.  In  this  as  in  all  other  advertis¬ 
ing.  the  newness  and  freshness  of  the  newspaper 
page  and  the  delivery  of  the  message  w’hen  the 
reader’s  mind  is  receptive  and  searching  for  latest 
information,  give  the  newspaper  display  space 
decided  advantage  over  all  other  media.  Political 
managers  have  come  to  recognize  this.  What  an 
anomaly  that  some  publishers  themselves  fail  to 
recognize  it! 

Editorial  policy  should  not  be  restricted  by 
business  interests:  neither  should  the  business 
interests  be  restrltted^by  editorial  policy.  .Ad- 
vertising  space  should  be  for  sale  to  all  honest 
‘comers,  and  at  an  honest  rate  to*all.  ‘ 


R  I  L 


AN  IMPORTANT  WORK 

VIEWED  from  every  angle  there  is  probably  no 
department  of  a  daily  newspaper  of  greater  value 
than  a  well-developed  classified  department  and 
for  that  reason  it  is  the  more  surprising  that  so  little 
attention  has  been  given  to  establishing  standards  of 
practice.  In  many  newspaper  offices  classified  adver¬ 
tising  has  been  sadly  neglected — so  sadly,  in  fact, 
that  in  some  cases  at  least  the  customer  and  his  copy- 
have  received  but  slight  attention. 

Probably  no  single  department  that  brings  a  finan¬ 
cial  return  holds  greater  possibilities  for  the  news¬ 
paper  under  intelligent  development.  A  steady 
volume  of  little  ads  mean  financial  independence,  and 
IS  an  educator  of  the  public  in  the  values  of  news¬ 
paper  advertising.  There  is  no  question  of  the 
reader-interest  in  classified  pages — they  possess  a 
community  trade  news  interest  that  cannot  lie  over¬ 
estimated. 

Intelligent  development  of  classified  advertising 
must  start  with  the  establishment  of  a  standard  of 
practices  and  rates  that  will  be  easily  understood  by 
the  non-advertising  public;  next,  tbe  direct  contact 
with  the  public  must  be  made  as  pleasant  and  oblig¬ 
ing  as  is  humanly  possible.  In  other  words,  “Thank 
you,”  "Can  I  help  you,”  and  “Call  again,  please,” 
nil’s'  take  the  place  of  the  more  often  heard  “Write 
it  (.11  a  pad  at  the  desk”  of  the  classified  counter. 

\o  work  in  recent  years  has  done  more  to  advance 
ti  e  cause  of  the  classified  page  than  weekly  articles 
of  C.  L.  Perkins  in  Editor  &  Publishkr  .Mr. 
Pei  kins  is  a  recognized  authority  on  the  subject  of 
classified  advertising,  its  solicitation,  development 
and  treatment.  In  every  newspaper  office  a  new  in¬ 
terest  is  being  shown  in  the  slightly  scratched  field 
of  little  ads. 

Great  imiietus  has  been  given  to  this  class  of  ad¬ 
vertising  by  the  organization  of  the  Association  of 
Classified  .Advertising  .Managers  at  Indianapolis  two 
weeks  ago.  L.  J.  Houghner,  of  the  Chicago  Daily 
News,  has  been  elected  president  and  Mr.  Perkins 
is  e.xecutive  secretary.  With  the  other  officers 
elected,  all  of  whom  are  experienced  classified  men, 
ihev  are  now  formulating  plans  for  standardizing 
and  developing  in  a  national  way  that  branch  of  the 
newspaper  business. 

-A  newspaper  is  the  open  forum  where  the  com¬ 
munity  can  take  its  problems  for  discussion  and  at 
the  same  time  it  should  be  the  place  of  trade  and 
exchange  between  its  readers.  The  .Association  of 
Classified  Advertising  Managers  has  an  important 
work  ahead  of  it. 

66^ HE  froth  of  iiersonalities  in  advertising” — a 
-*■  phrase  brought  from  England — has  pat  appli¬ 
cation  here  to  average  hand-out  publicity.  Boosting 
the  Ihiss  is  the  favorite  line  of  the  paid  publicist. 
Indulgence  of  personal  vanity  is  sweet  when  it’s  free. 
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A  FALSE  NOTE 

OXLY  one  false  note  was  sounded  at  the  conven¬ 
tion  of  the  Associated  Advertising  Clubs  of  the 
World  at  Indianapolis.  That  was  when  an  ex¬ 
ecutive  of  one  of  the  largest  advertising  clubs  in 
America  in  speaking  of  the  work  of  his  own  organi¬ 
zation  said : 

“.And  so  (it)  employs  in  addition  paid  publicity 
experts  to  see  that  the  daily  papers  recognize  our 
efforts.” 

Only  one  inference  can  be  drawn  from  that  state¬ 
ment  and  it  is  out-of-step  with  the  progressive  move¬ 
ment  of  the  times.  That  method  of  doing  business 
was  popular  during  the  period  when  the  merchant 
tailor  threw  in  an  extra  pair  of  pants  with  a  suit  of 
clothes,  the  baker  counted  13  buns  to  the  dozen  and 
the  butcher  gave  each  customer  a  piece  of  bologna 
with  his  meat  purchase.  In  that  same  period  of 
carefree  extravagance  and  two-cent  white  paper  it 
was  also  the  regular  thing  for  daily  newspapers  to 
toss  in  a  free  write-up  with  every  $2  advertisement. 

Those  practices  all  belong  to  the  past.  They  were 
poor  business  even  while  they  lasted  and  no  person 
really  profited  from  them.  The  tailor  who  gave  an 
extra  pair  of  pants  with  each  new  suit  trimmed 
both  the  suit  and  the  customer  to  pay  for  the  extra 
pants :  the  baker  used  a  little  extra  yeast ;  the  butcher 
weighed  his  hand,  and  the  newspaper  charged  $2  on 
the  l>asis  of  a  circulation  that  it  did  not  have.  It 
was  a  merry  game  while  it  lasted,  but  eventually 
almost  all  parties  taking  part  in  it  came  to  realize 
that  they  were  cheaters  or  cheated.  Now  if  your 
tailor  does  not  give  you  an  extra  pair  of  pants  for 
nothing,  if  the  baker  gives  you  twelve  good  buns  in¬ 
stead  of  thirteen  light  ones  and  the  butcher  sells 
you  bologna  the  same  as  other  meat  and  weighs  both 
on  honest  scales,  you  would  not  consider  hiring  an 
expert  with  a  jimmy  or  a  modern  blackmailer  to  get 
any  of  those  things  for  nothing,  would  you? 

Then  if  a  newspaper  publisher  should  sell  you  a 
given  amount  of  space  on  an  honest  circulation  basis, 
why  should  you  for  a  minute  consider  hiring  an  ex- 
[>ert  on  stealing  space  to  prey  on  him? 

It  is  the  f)elief  of  Editor  &  Publisher  that  any  or¬ 
ganization  that  has  to  hire  publicity  experts  to  force 
newspapers  to  recognize  its  efforts  has  done  nothing 
worthy  of  mention.  That  such  a  statement  should 
come  from  the  official  of  an  organization  composed 
of  men  whose  business  it  is  to  know  and  sell  adver¬ 
tising  values  seems  unbelievable.  The  natural  con¬ 
clusion  would  naturally  be  that  it  had  no  knowledge 
of  advertising  space  value. 

LAST  WORD  FOR  SPACE  STEALING 

The  “art”  of  press  agentism  has  progres.sed  much 
farther  than  we  had  thought.  In  recent  months 
it-  has  been  a  pleasure  for  Editor  &  Pl'b- 
i-isHER  to  disclose  the  various  methods  being  used  to 
steal  valuable  space  from  newspaper  publishers.  It 
was  then  our  belief  that  prepared  statements  and 
prepaid  telegram  stories  were  the  most  advanced 
practices  of  press  agentry.  We  were  wrong. 

The  current  issue  of  the  Western  Retail  Lumber¬ 
man  under  a  page-width  head  that  reads  "Free 
Newspaper  Publicity  for  the  Building  Material  Mer¬ 
chant"  is  one  step  in  advance  of  all  other  practices 
on  which  Editor  &  Publisher  has  turned  the  spot¬ 
light.  Under  the  head  there  are  four  paragraphs  on 
the  value  of  publicity  and  especially  when  you  get 
it  free.  Following  is  the  last  paragraph  which  ex¬ 
plains  the  entire  scheme: 

“We  are  printing  herewith  a  sample  of  a  news¬ 
paper  story  which  is  good  advertising  for  the  retail 
business  and  which  should  appear  in  your  local 
press  about  once  a  week.  The  cost  of  doing  this 
is  measured  only  in  inclination  and  effort.  Read 
the  following  suggested  newspaper  article  and  insert 
your  own  name  in  place  of  Mr.  Good;  commit  the 
article  to  memory,  tell  it  to  the  local  newspaper 
editor  and  watch  the  resuhs.” 

The  purpose  of  the  propaganda  that  follows  is  to 
have  local  business  men  finance  home-building  opera¬ 
tions  until  enough  has  been  paid  back  by  the  home- 
owners,  in  monthly  installments  to  make  them  safe 
investments  for  hanks  and  loan  societies.  O.  R. 
Good  is  the  name  used  in  the  specimen  story— it  is- 
but  it  is  also  one  of  the  worst  attempts  at  wholesale 
space-stealing  that  has  been  brought  to  our  attention. 
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PERSONAL 


Eh.  MACKLIX,  general  manager  of 
•  the  Winnipeg  Free  Press,  was  re¬ 
cently  tendered  a  banquet  by  the  Free 
Press  staff  in  honor  of  the  completion  of 
bis  twelfth  year  as  manager  of  the  paper, 
and  his  fortieth  year  in  the  newspaper 
business. 

(iovernor  Henry 'J.  Allen,  editor  and 
owner  of  the  Wichita  (Kan.)  Beacon, 
is  to  write  a  book  dealing  with  the  in¬ 
dustrial  problems  and  the  need  of  both 
State  and  Federal  courts  or  commis¬ 
sions  to  cope  with  disputes  between 
employers  and  employes.  The  book  is 
to  be  published  by  Harper  &  Bros,  next 
fall. 

Carr  V.  Van  Anda,  managing  editor 
of  the  New  York  Times,  had  conferred 
upon  him  a  few  days  ago  the  honorary 
degree  of  doctor  of  laws  by  Ohio  Uni¬ 
versity.  Mr.  Van  .Anda  was  graduated 
from  the  university  in  the  eighties. 

P.dgar  Markham,  head  of  the  Wash¬ 
ington  bureau  of  the  St.  Paul  Dispatch-. 
Pioneer  Press,  and  David  Lawrence, 
the  syndicate  Writer  of  Washington, 
passed  several  days  in  St.  Paul  on  their 
way  to  the  San  P'rancisco  convention. 

William  Mullis,  managing  editor  of 
the  Hamilton  (Out.)  Spectator,  visited 
New  York  this  week. 

.\iidrew  Lawrence,  owner  of  the  Jour¬ 
nal  of  Commerce  of  San  Francisco,  was 
in  New  York  this  week  purchasing 
equipment. 

W'.  J.  Southam,  proprietor  of  the  Cal¬ 
gary  llerald,  Ottawa  Citizen  and  other 
Canadian  new’si)apers,  was  in  New  York 
this  week  on  a  business  trip. 

James  E.  Maguire,  editor  of  the  East 
Boston  Free  Press,  has  announced  his 
candidacy  for  the  Democratic  nomina¬ 
tion  for  Congress  in  the  10th  distrief. 
Mr.  Maguire  has  been  a  member  of  the 
bar  since  1899,  and  editor  of  the  East 
Boston  Free  Press  since  1908.  . 

W.  Frank  McClure,  of  the  Fort  Dear¬ 
born  bank,  Chicago,  was  re-elected 
chairman  of  the  National  Advertising 
Commission  at  the  meeting  held  in  In¬ 
dianapolis  simultaneously  with  the  con¬ 
vention  of  the  Associated  Advertising 
Clubs  of  the  World.  Homer  J.  Buckley, 
of  the  Buckley-Dcment  Company,  Chi¬ 
cago,  was  re-elected  vice-chairman. 

E.  H.  Griffin,  editor  and  owner  of  the 
Bainbridgc  (Ga.)  Post-Seachlight  and 
financially  interested  in  newspapers  in 
Donaldsville,  Colquit  and  Cairo,  has  an¬ 
nounced  his  candidacy  for  the  State 
Senate.  He  has  been  a  member  of  the 
House  of  .Representatives  from  Decatur 
County  for  six  years. 

P'mil  Friend,  nationally  known  under 
the  pen  name  “Boersianer”  as  a  financial 
writer,  has  retired  from  the  field.  Mr. 
Friend  sailed  this  week  for  a  two  years’ 
tour  of  Europe,  taking  a  leave  of  absence 
from  the  Chicago  Herald  and  Examiner, 
of  which  paper  he  has  been  financial 
editor  for  many  years. 

Charles  Henry  Wachtel,  editor  of  the 
Chicago  Polish  Daily  News,  has  re¬ 
ceived  the  degree  of  doctor  of  philoso¬ 
phy  by  Dc  Paw  University.  The  dis¬ 
tinction,  which,  according  to  announce¬ 
ment  by  the  university  faculty,  is  for 
merit  in  the  studies  and  in  the  theses 
which  Editor  Wachtel  had  completed, 
is  the  first  one  awarded  by  that  insti¬ 
tution  to  a  person  of  Polish  descent. 

1) wight  Thachcr  Harris,  former  To¬ 
peka  (Kan.)  newspaper  man.  lately  with 
an  Albuquerque  (N.  M.)  paper  is  now 
editor  of  the  Olathe  (Kan.)  Register. 

Herbert  Hoover,  part  owner  of  the 
Washington  (D.  C.)  Herald,  received 
the  degree  of  Doctor  of  Laws  at  Dart¬ 
mouth  College,  on  Jurfe  23. 

Rey.  Joseph  .A.  Farrell,  S.  J.,  one  time 
owner  of  the  -Albany-Tirnes  ,y,nion^  has 


been  app<iintcd  president  of  Brooklyn 
College,  N. 

IN  THE  EDITORIAL  ROOMS 

Harris  M.  Crist,  managing  editor  of 
the  Brooklyn  Eagle,  who  for  the  past 
twenty  years  has  been  covering  the 
Democr«ic  and  Republic^,  Nat^tial 
Conventions,  is  now  in  San  Francisco, 
making  this  a  joint  vacation  and  busi¬ 
ness  trip.  Following  the  Democratic 
Convention  he  will  spend  about  two 
weeks  with  his  brothers  In  San  Fran¬ 
cisco.  Mrs.  Crist  is  with  her  husband. 

C.  C.  Brainerd,  the  Eagle's  Washington 
correspondent,  is  also  in  San  Francisco. 

Vincent  S.  Sexton  has  switched  from 
the  Bridgeport  (Conn.)  Telegram,  morn¬ 
ing,  to  the  Post,  afternoon,  the  better  to 
enjoy  a  new  automobile  he  recently  pur¬ 
chased. 

Sanford  Jarrell,  staff  man  on  the 
R(  ck  Island  Magazine,  has  joined  the 
editorial  staff  of  the  Chicago  Herald- 
Fxaminer. 

Bertrand  Keane,  who  won  wounds, 
citations  and  a  Croix  de  Guerre  in  the 
World  War  as  dispatch  rider  with  the 
26th  Division,  returning  to  the  Bridge¬ 
port  (Conn.)  Telegram  upon  discharge 
froip  service,  is  back  in  Bridgeport  again 
after  brief  service  with  the  International 
Military  Police  in  Smirnow,  Russia,  on 
a  sick  leave  of  two  months  to  recover 
from  injuries. 

E.  F.  Henderson  who  has  been  in 
charge  of  the  Associated  Press  bureau 
in  Springfield,  Ill.,  since  Luther  Frame, 
former  manager,  w’as  sent  to  London, 
has  gone  to  the  Indianapolis  bureau.  He 
is  succeeded  in  Springfield  by  .Aubrey 
Cribb  who  has  been  with  the  .Associated 
Press,  in  Chicago  for  the  past  nine 
months. 

R.  E.  Woodmansee  of  Springfield, 
publisher  of  the  Illinois  Tradesman. 
Springfield,  Ill.,  w'as  re-elected  secretary- 
treasurer  of  the  International  Labor 
Press  at  its  meeting  which  just  closed 
in  Montreal. 

William  Russell  Jones,  editor  of  the 
Bergenfield  (N.  J.)  Saturday  Review, 
and  his  brother,  Milton  J.  Jones,  Jr., 
manager  of  the  same  paper,  will  wed  tw(« 
sisters.  Miss  Florence  Daisy  Augusta 
Wolfe  and  Miss  .Alice  Weir  Wolfe,  re¬ 
spectively,  on  July  3,  at  Ridgefield  Park, 
N.  J. 

Lloyd  L.  Felmly  has  been  appointed 
assistant  state  editor  of  the  Newark  (N. 
J.)  News,  succeeding  Robert  R.  Lane, 
who  has  been  promoted  to  editorial 
writer.  During  the  war,  Mr.  Felmly  was 
sent  to  a  camp  in  .Alabama  to  act  as 
staff  correspondent  and  later  served  in 
the  army.  James  H.  J.  Lynch,  for  the 
past  14  months  news  editor  of  the 
Washington  Star,  succeeds  Mr.  Felmly 
on  the  copy  desk. 

Herbert  F.  IHetcher,  associated  man¬ 
aging  editor  of  the  Boston  Transcript, 
received  the  degree  of  Master  of  .Arts 
last  week  at  Williams  College. 

L.  Taylor,  late  of  the  St.  Paul  Daily 
News,  has  taken  a  place  at  the  copy 
desk  of  the  Dispatch-Pioneer  Press. 

Miss  Florentine  Michaud,  society  edi¬ 
tor  of  the  St.  Paul  Daily  News,  has  re¬ 
turned  from  a  tour  of  Serbia,  Italy, 
France  and  the  battle  fields  of  Belgium. 

Miss  .Amy  McGuffin,  women’s  club  edi¬ 
tor  of  the  St.  Paul  Dispatch-Pioneer 
Press,  represented  her  ])apcrs  at  the 
Des  Moines  convention  of  the  General 
Federation  of  Women’s  Clubs. 

C.  D.  Johnson,  from  the  Mitchell  (S. 

D. )  Republican,  is  one  of  the  new  copy- 
readers  for  the  St.  Paul  Daily  News. 

John  L.  Kelly,  formerly  assistant  city 
editor  of  the  Buffalo  Times,  who  re¬ 
signed  to  become  associated  with  the 
publicity  department  of  Robert son-Cole 
motion  pictures,^  has  returned  to  the 
Times 'as  acting  city  editor. 


EARNEST  A  VICE-PRESIDENT  OF 
UNITED  PRESS 


T  C.  E.ARNIST,  for  the  past  twelve 
•  years  with  the  Lbiited  Press  .Associ- 


^ations  was  electtd  vic6-president  and 
Mews  manager 
at  annual 

meeting  of  the 
directors  i  n 
New  York  on 
June  24.  Roy 
W.  Howard 
was  re-elected 
president  and 
W.  W.  Haw¬ 
kins,  vice-presi¬ 
dent  and  gen¬ 
eral  manager. 
lOthcr  officers 
were  elected 
as  follows;  K. 

.A.  Hickcl,  vice-president  and  business 
manager ;  Ed.  L.  Keen,  vice-president 
and  E'uropean  manager,  C.  E'.  Mosher, 
treasurer;  and  Robert  H.  Fancher, 
secretary. 


L.  C.  Eailnist 


Mr.  Earnist  was  appointed  news  man¬ 
ager  about  a  year  ago  and  has  been  in 
charge  of  the  main  office  news  staff  in 
New  A'ork  since  that  time. 


Calvin  Speedy,  staff  correspondent  of 
the  Kansas  City  Po.st  at  Jefferson  City. 
-Mo.,  and  Miss  Susan  Wells,  of  Jefferson 
City,  were  recently  married. 

Sam  Heilman,  former  managing  editor 
of  the  St.  Louis  Republic,  and  now  staff 
correspondent  of  the  Globe-Democrat 
gets  a  free  trip  to  Japan  next  winter,  at 
the  expense  of  .A1  Kennedy,  St.  Louis 
cigar  manufacturer.  Kennedy  bet  a  trip 
to  Japan  next  winter,  returning  by  way 
of  London,  against  whatever  Heilman 
happened  to  have  in  his  pockets  at  the 
time  of  the  bet,  that  Governor  E'rederick 
I).  Gardner,  of  Missouri,  would  be  a 
candidate  for  U.  S.  Senator  in  the 
Democratic  primaries.  Heilman  had 
$9.75  in  his  pockets,  which  he  put  up. 
fiardner  did  not  file  as  a  candidate.  The 
estimated  cost  of  the  Japan  trip  will  be 
about  $3,000 — a  .300  to  1  shot. 

John  E'ay,  Chicago  correspondent  for 
the  New  A’ork  World,  has  been  elected 
an  honorary  life  member  of  the  Press 
Club  of  Chicago,  which  puts  him  in  the 
list  of  immortals  of  the  organization,  a 
much  coveted  honor.  Mr.  Fay  has  been 
a  member  of  the  club  since  1889. 


Hilding  Johnson,  veteran  criminal 
court  reporter  for  the  Chicago  Herald 
and  Examiner,  this  week  sustained  a 
compound  fracture  of  the  left  arm  and 
minor  injuries  while  covering  a  4-11  fire 
alarm.  Swinging  from  the  fire  engine, 
which  was  blocked  by  a  line  of  freight 
cars,  he  fell  over  the  coupling  bar  6f  a 
freight  car.  He  covered  the  fire  though 
and-  dictated  his  story  at  the  office  be¬ 
fore  having  the  arm  set. 

Howard  Shiebler,  military  editor  of 
the  Brooklyn  Daily  Eagle,  and  Miss 
Dorothy  J.  Marrat,  also  of  Brooklyn, 
have  announced  their  engagement. 

THE  BUSINESS  OFFICE 

1.  II.  Filler  has  become  business  man¬ 
ager  of  the  Cadillac  (Mich.  I  Evening 
News.  He  was  formerly  business  man¬ 
ager  of  the  Traverse  City  Record-Eagle. 
E'elix  M.  Church  continues  as  managing 
editor  of  the  Evening  News. 

Dermot  E'itzgibbon,  who  has  been  ad¬ 
vertising  manager  of  the  New  A’ork 
Evening  Telegram  and  formerly  on  the 
Sun  and  Evening  Sun.  has  resigned  and 
will  become  advertising  manager  of  the 
New  A’ork  .American.  July  1.  His  suc- 
ces.sor  on  the  Telegram  has  not  yet  been 
named. 

William  G.  Woodward,  for  the  past 
three  years  advertising  manager  of  the 
New  A’ork  American,  has  become  a 
member  of  the  display  advertising  staff 
of  the  New  A’ork  World.  Prior  to  his 
connection  with  the  American,  Mr. 
Woodward  was  for  three  years  adver¬ 
tising  manager  of  the  New  York 
Tribune. 

James  E.  Stafford  of  the  Chicago  Tri¬ 
bune  advertising  staff,  and  Miss  Ada 
Graf  were  married  in  Chicago  this 
wee’k. 

Richard  A.  Stiemert,  Chicago  Herald 
and  'Examiner  advertising  man,  and 
-Miss  Marie  Wetterer,  announced  their 
marriage  this  week. 

Hobson  G.  Savoie  has  been  made  ad¬ 
vertising  manager  of  the  Faribault 
(Minn.)  Daily  News.  Miss  Katherine 
Hanley  is  placed  in  charge  of  classi¬ 
fied  advertising  and  Mrs.  Hazel  Joachim 
becomes  superintendent  of  circulation. 

John  J.  Mead,  Jr.,  has  resigned  from 
the  E.  Katz  Special  .Advertising  .Agency 
to  become  an  executive  on  the  Erie 
(Pa.)  Times.  Before  associating  with 
the  Katz  Agency,  Mr.  Mead  was  a 
member  of  the  advertising  staff  of  the 
New  A’ork  Times.  He  is  the  .son  of  the 
imblishcr  of  the  Erie  Times. 


The  editor  always  feels 
comrortahle  ahout  prmtmtf 
the  Mashirv  Letter' 
because  he  Icxiows;  it 
is  reliable. 
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PROMOTION  IDEAS 


Sprin'Gfiei.d,  Ill. — Th€  Illinois  State 
Register  is  making  a  feature  of  the 
present  house  shortage  situation  by 
using  its  own  carrier  boys  to  maintain  a 
check  on  empty  houses  in  the  city.  The 
carriers  turn  in  reports  which  are  used 
in  news  stories. 

St.  Paul. — The  Sunday  Pioneer 
Press  offers  model  birdhouses  as  prizes 
in  a  contest  for  children  answering  cor¬ 
rectly  the  largest  number  of  certain 
questions  propounded  as  to  the  nature 
of  birds  and  construction  of  bird 
houses. 

Kansas  Citv. — The  annual  campaign 
of  the  Post  for  the  raising  of  a  “penny 
ice  fund”  for  the  Salvation  Army,  to 
buy  ice  for  the  poor  of  the  city,  is  now 
in  full  swing.  The  Post  is  devoting 
considerable  space  daily,  both  in  news 
stories,  and  in  bo*  advertisements  on 
the  front  page. 

W’.CHiTA,  Kan. — The  Beacon  has  ar¬ 
ranged  to  devote  one  page  exclusively 
each  day  to  'lews  from  its  Kansas  and 
Oklahoma  correspondents.  The  plan  is 
meeting  with  favor  from  the  readers. 

St.  Paul. — The  Sunday  Pioneer  Press 
has  opened  a  contest  for  brides  and 
brides-to-be  with  plans  to  reduce  the  H. 
C.  L.  P'or  the  best  essays  three  prizes 
are  offered  in  the  shape  of  aluminum 
ware. 

Ottawa,  Ont. — An  attractive  brochure 
entitled  “The  Market  Place,”  has  been 
issued  by  the  service  department  of  the 
Citizen.  Its  contents  include  a  compre¬ 
hensive  survey  of  the  entire  Ottawa  Val¬ 
ley  district. 

Buffalo. — The  Times  is  offering  an 
unfinished  limerick  each  week  for  com¬ 
pletion.  Cash  prizes  are  awarded  to 
those  supplying  the  l)est  missing  lines. 
Winners  are  announced  in  the  Sunday 
Times. 

Kansas  Citv,  Mo. — In  its  campaign 
against  the  high  cost  of  living,  the  Post 
recently  placed  on  sale  10,000  combs  of 
honey  at  30  cents  per  comb.  The  local 
retail  price  of  honey  was  45  to  60  cents. 

Elgin,  Ill.— The  Daily  Courier  has  in¬ 
stalled  a  bulletin  board  on  Fountain 
Square  in  the  heart  of  the  city  and  is 
posting  daily  the  major  league  baseball 
scores,  received  by  leased  wire. 

Milwaukef.. — The  Journal  sponsored 
a  recent  exhibition  of  products  manu¬ 
factured  in  Wisconsin.  The  Milwaukee 
Association  of  Commerce  has  decided  to 
give  a  similar  show  next  year. 

Ottawa,  Ont. — The  annual  automobile 
tour  of  the  Journal  will  be  held  on  July 
31,  when  a  reliability  run  will  be  con¬ 
ducted  between  the  Canadian  capital  and 
Albany,  N.  Y.,  via  Ogdensburg.  Prizes 
will  be  offered  by  the  Journal,  which 
will  have  the  cooperation  of  the  manu¬ 


facturers  of  automobile  supplies  and  ac¬ 
cessories. 

Des  Moines. — The  Register  and  Trib¬ 
une  sprang  a  surprise  on  the  Des  Moines 
.Advertising  (  lub  at  its  luncheon  last 
week  by  contributing  eleven  of  its  staff 
as  new  members  to  the  club.  Twenty- 
three  members  of  the  Register  and 
Tribune  force  are  now  members  of  the 
.Advertising  Club. 

Des  Moines. — Three  high  school  boys 
went  to  the  Indianapolis  convention  as 
guests  of  the  Advertising  Club  of  Des 
Moines.  They  represented  the  junior 
advertising  clubs  of  the  three  Des 
Moines  high  schools.  The  boys  won 
their  appointments  as  delegates,  with 
papers  on  specified  subjects.  Since  the 
formation  of  Junior  Advertising  clubs 
in  the  Des  Moines  high  schools,  a  club 
has  been  organized  among  the  students 
of  Drake  University. 


CIRCULATION  NOTES 


L.  V.  Vancleave,  formerly  circulation 
manager  of  Indiana  and  Illinois  news¬ 
papers,  has  become  circulation  manager 
of  the  Phoenix,  .Arizona,  Gazette,  suc¬ 
ceeding  Robert  Gordon,  resigned.  Mr. 
A'ancleave  has  been  with  the  Gazette 
since  last  Octolier  as  classified  advertis¬ 
ing  manager  and  previously  had  been 
circulation  manager  of  the  Rockford 
(Ill.)  Republic.  He  was  the  first  presi¬ 
dent  of  the  Illinois  Circulation  Man¬ 
agers’  .Association  and  is  a  member  of 
the  1.  C.  M.  A. 

C.  J.  Kutill,  for  six  years  superinten¬ 
dent  of  circulation  of  the  St.  Paul  Daily 
News,  has  resigned  to  enter  the  sand 
and  gravel  business  at  Randolph,  Minn. 
He  will  retain  his  residence  in  St.  Paul. 

Frank  Hewitt,  for  the  past  year  super¬ 
intendent  of  agencies  of  the  St.  Paul 
Dispatch- Pioneer  Press,  has  been  ap¬ 
pointed  circulation  manager  of  the 
Farmers’  Dispatch. 

M.  G.  Harsted,  superintendent  of 
agencies  of  the  St.  Paul  Dispatch-Pioneer 
Press,  was  called  to  Butte,  Mont.,  by  the 
serious  illness  of  his  mother. 

W.  C.  Hunter  for  the  past  four  years 
circulation  manager  of  the  Quincy  (Ill.) 
Journal,  has  been  appointed  circulation 
manager  of  the  consolidated  Quincy 
Whig- Journal. 

Finding  the  collection  of  city  sub¬ 
scriptions  by  carriers  unsatisfactory, 
the  Cherry  vale  (Kan.)  Republican 
has  appointed  a  collector.  The  new  sub¬ 
scription  rate  of  45  cents  per  month  is 
available  only  to  paid-in-advance  sub¬ 
scribers. 


V'ou  read  it  in  Editor  &  Publisher. 


Form  Ad  Club  in  Seattle 

Seattle. — The  new  Seattle  .Advertis¬ 
ing  Club  has  been  successfully  launched 
after  several  weeks  of  intensive  organi¬ 
zation  work.  R.  E.  Morgan,  advertising 
manager  of  Frederick  &  Nelson,  has 
lieen  chosen  president  and  F'.  M.  Rad¬ 
ford,  advertising  and  sales  manager  of 
The  Bon  Marche,  was  elected  first  vice- 
president.  Other  officers  chosen  were: 
H.  G.  Stibbs,  Carnation  Milk  Company, 
second  vice-president ;  E.  P.  Kohl,  the 
Carnation  Milk  Compan3’,  secretary;  W. 
E.  Crane,  of  the  Washington  Mutual 
Savings  Bank,  treasurer.  Seven  direc¬ 
tors  were  named  as  follows:  L.  S. 
-Moore,  of  the  Post-IntelFgencer ;  E.  F. 
Woodman,  of  the  Woodman  .Advertis¬ 
ing  -Agency ;  H.  C.  Sieck,  of  Botsford, 
Constantine  &  Tyler;  W.  -A.  Simons,  of 
the  Northwest  Motorist ;  -A.  J.  Izzard, 
of  the  Izzard  Company;  VV’.  T.  Prosser, 
of  Strang  &  Prosser,  and  J.  M.  Finley, 
of  the  Finley  -Advertising  .Agency. 


French  Newspapers  Raise  Prices 

Paris. — F'rcnch  newspapers,  which  re¬ 
cently  increased  their  prices  to  the 
equivalent  of  3  cents  are  now  contem¬ 
plating  a  further  rise  to  about  4  cents. 
The  Paris  edition  of  the  Chicago  Trib¬ 
une  increased  its  price  from  25  to  50 
centimes  on  June  1. 


Raise  Price  in  Waco 

Waco,  Tex. — The  Waco  News-Trib¬ 
une  has  raised  city  subscription  rates 
to  65  cents  per  munth  .^l:  .  ■< 

15  cents  per  month 


CX>WBOY  TO  A.  A.C.  W. 
HEAD 

(Continued  from  page  12) 


frank  in  pushing  whatever  he  under¬ 
takes. 

He  believes  in  co-operation;  team 
work  with  him  is  a  hobby,  particularly 
if  the  team  workers  are  well  harnessed. 

In  1916  he  was  made  president  of  the 
Cleveland  Chamber  of  Commerce.  He 
is  a  quiet,  easy,  convincing  speaker;  not 
an  orator,  but  a  good  toastmaster,  and 
frequently  acts  as  such  when  distin¬ 
guished  men  vi^it  Cleveland  and  speak 
during  dinners. 


NEW  haven;register 

NEW  HAVEN,  CONN. 

28,334  Average 
Paid  CircaiatioD  SUmMY 

Nearly  twice  as  much  as 
its  nearest  competitor. 

IT  COVERS  THE  FIELD! 


■•wly  wtry  la  RMmaS  rtaW  Tt* 

NEWS-LEADER 

The  NEWS-LEADER’S  cimilatioo  in  Rlcbamnd 
li  zmtcT  tban  tbat  of  all  Uk  other  Blcbmoad 
papers  coniMned. 

The  NEWS-LEADER’S  elrcaUtioo  In  Vlrflnls 
if  creater  tban  any  other  VlrdnU  nempaper. 

Ilie  sworn  statemnits  of  the  Blcbmoad  papeit 
show  THE  NEWS-LEADER  has  a  daUy  drenlt- 
tion  In  Richmond  which  is  more  tban  three  times 
(Tester  than  its  nearest  competitor. 


Foreicn  reoresentaUrts. 


Tbo  Kolly-Smitli  Ca.. 

MartridRs  RalMlaf, 
Rraadaaif  at  Mtt  SL 
Noti  Yart  CHy. 


Kslly-Smltli  Ca., 

Lytlaa  RalMlat, 

Cklcwa.  III. 


J.  R.  Ksaaak,  Caodlsr  RalMlai.  AHaata,  Ca. 


IN  ’TEXAS  rrs 

The  Houston  Chronicle 

Largest  City  Circulation  in  the  en¬ 
tire  State. 

Lead  all  papers  in  Texas  during  the 
year  1919  in  total  advertising  and 
lead  the  entire  South  in  national  ad¬ 
vertising. 

80%  Morw  NatioiuJ  Adwwrtistiic 

was  carried  by  The  Chronicle  during 
1919  than  the  second  Houston  paper. 
Raprosentativea  in: 

Naw  Yorii  Chicago 

St.  Louis  Atlanta 

Kansaa  Qtr 

JOHN  M.  BRANHAM  COMPANY 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiaer  witli  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Western  Bepreeeutative,  J.  ■.  Lata, 
first  Nat’l  Bank  Bldg.,  ChteogW  lU. 
■astern  Bepreeentatlve,  Den  A.  OiirroU, 
’mbnne  Bldg.,  Maw- York,  M.  T. 


He  was  a  member  of  the  Advisory 
War  Beard  appointed  by  Mayor  Harry 
L.  Davis  and  aided  in  spending  hundreds 
of  thousands  of  dollars  in  work  under¬ 
taken  by  this  organization  in  behalf  of 
half  a  hundred  subordinate  organiza¬ 
tions  during  the  war  period. 

I  said  he  is  human.  His  club  friends 
and  “chums”  relish  his  company  and  his 
rollicking  stories  and  reminiscences  of 
the  days  when  he  was  an  actual  “cow 
puncher”  in  the  West. 

“Charley”  got  into  the  cowboy  life  for 
all  it  brought.  He  carried  the  regulation 
“arsenal”  on  “his  hip ;”  he  tasted  of  the 
contents  of  the  “hip  flask’’  and  does  not 
deny  that  he  was  a  good  judge  of  the 
quality  of  “fire  w’ater.”  He  is  a  good 
story  teller  and  likes  to  talk  about  the 
“good  old  days”  hack  in  the  West  when 
he  was  free  and  lived  the  “simple  yet 
strenuous  outdoor  life  of  a  rancher.” 

But  this  same  man  is  a  Chesterfield  of 
grace  in  a  drawing-room  where  dress- 
suits  and  polite  manners  are  essential. 

Taken  all  in  all,  the  ad  clubs  have  a 
"real  fellow"  at  their  head. 


FIRST 

in  automobile  adveitising 

For  tiz  yean  The  Newt  hat  carried  a  larger 
volume  of  autcMnobile  advertising  than  any 
other  paper  six  da^  a  %Yeek,  morning  or 
evening.  In  1919  The  Ne%YS  carried  mor*^ 
than  any  other  Indiana  paper.  Results 
count. 

IffV 

[NDIANApoliS  News 

Frank  T.  Carroll,  Adrerttsing  Manager 
Dan  A.  Carroll,  hlew  York  RepTe$entaiirt 
J.  E,  Lutz,  Chicago  Represcntaiiyc 

Uae  Newapapera  on  a  5  Year  Baau 


$2,000,000  a  Day 

is  spent  in  Cleveland  stores  by  Qeve- 
land  consumers.  Are  you  getting  any 
of  this  good  business?  You  can  if 
you  go  after  it  through  the  leading 
newspaper  of  this  rich  market. 

The  Plain  Dealer 

Cleveland 


LANCASTER 
COUNTY,  PA. 


National  Banka  .  41 

Truat  Companfea  .  S 

Depoaita  and  Aaseta . $RR,tlZ,lR2J7 


Uquid  Wealth 

The  Intelligencer  and  the 
News  Journal 

Influaicca  This  Buying  Powor 


The 

Pittsburg 
Post 

has  the  second 
largest  morn¬ 
ing  and  Sunday  circulation 
in  Pittsburgh. 
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trees  are  DAY’S  NEED, 
SAYS  MEREDITH 

Unlei*  Reforestation  Starts  at  Once 
U.  S.  Must  Soon  Come  to  Lumber 

Status  of  Europe,*  Secretary  . 

Tells  Senator  Capper 

(Special  to  Editor  &  Publisher) 
Washington. — The  high  price  of 
newsprint  is  due  in  no  small  measure 
to  the  depletion  of  the  forest  areas  east 
of  the  Great  Plains,  according  to  the 
letter  of  E.  T.  Meredith,  Secretary  of 
Agriculture,  forwarded  to  the  Senate 
together  with  a  report  by  the  Forest 
Service  on  the  timber  situation  called 
for  by  Senator  Arthur  Capper. 

“Scarcity  of  timber  in  the  Eastern 
states  is  by  no  means  the  only  cause  of 
high  prices,”  said  Secretary  Meredith. 
“Forest  products  have  shared  in  the 
wave  of  inflated  prices.  But  the  fact 
remains  that  three-fifths  of  the  original 
timber  of  the  United  States  is  gone; 
that  we  are  using  timber  four  times  as 
fast  as  we  are  growing  it;  and  that 
nearly  two-thirds  of  the  timber  left  is 
west  of  the  Great  Plains,  where  its 
availability  to  the  average  user  is  greatly 
lessened.” 

Watte,  Not  Ute,  Killt  Forettt 

The  Forest  Service  estimates  that 
2,215,000,000  feet  of  timber  is  left  in 
the  United  States. 

“Timber  depletion  has  not  resulted 
from  the  use  of  our  forests,  but  from 
their  devastation,”  Mr.  Meredith  con¬ 
tinued.  “There  are  463,000,000  acres  of 
forest  land  of  all  classes  in  the  United 
States,  including  burned,  culled  and  cut¬ 
over.  Of  this  amount  81,000,000  acres 
is  unproductive  waste.  Upon  enormous 
additional  areas  the  growth  is  so  small 
in  amount  or  of  such  inferior  quality 
that  its  economic  value  is  negligible. 

“These  forest  lands  will  produce  the 
timber  required  by  the  country  if*  they 
are  kept  at  work  full  time  growing 
trees.  But  unless  timber  growth  takes 
the  place  of  devastation  from  forest 
fires  and  destructive  method  of  cutting, 
our  consumption  of  lumber  must  drop 
to  the  level  of  European  countries, 
where  wood  is  an  imported  luxury.” 

No  Trend  Toward  Monopoly 
The  Secretary  advised  the  Senate  that 
there  had  been  no  marked  change  in  the 
concentration  of  timber  ownership  dur¬ 
ing  the  last  ten  years.  About  250  large 
owners  control  half  the  private  timber 
in  the  United  States.  The  speculative 
holding  of  timber  has  been  checked  to 
some  extent,  some  of  the  principal  prop¬ 
erties  have  been  decreased,  and  the 
present  tendency  is  toward  manufac¬ 
turing  operations.  He  reported  that  no 
information  had  been  obtained  to  justify 
a  conclusion  that  a  lumber  monopoly  on 
any  great  scale  exists. 

Secretary  Meredith  indorsed  the  posi¬ 
tion  taken  by  the  Forest  Service  that 
the  fundamental  need  arising  from  this 
situation  is  to  grow  trees.  He  strongly 
urged  a  national  policy  of  reforestation. 
The  most  effective  attack  upon  both  ex- 
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cessive  prices  and  possible  monopolies 
of  newsprint  and  lumber,  he  said,  is 
the  production  of  timber  as  a  steady 
crop  on  non-agricultural  lands  in  all 
parts  of  the  country. 

The  immediate  steps  which  the  Secre¬ 
tary  recommended  to  Congress  are  an 
enlargement  of  the  national  forests  on  a 
wide  scale  which  will  enable  the  Forest 
Service  to  co-operate  effectively  with 
the  states  in  stopping  forest  fires  and 
growing  timber  on  state  and  private 
lands.  At  the  same  time,  said  Mr.  Mere¬ 
dith,  a  comprehensive  survey  of  the 
forest  resources  of  the  United  States 
should  be  made,  concerning  such  matters 
as  the  quantities  of  timber  available  for 
each  form  of  use,  the  classification  of 
land  as  between  the  production  of  timber 
and  farm  crops,  and  the  timber  grow¬ 
ing  resources  and  timber  needs  of  each 


EDWIN  G.  HEATH  DEAD 

Managing  Editor  of  The  Fourth  Estate 
Long  a  Newspaper  Man 

Edwin  G.  Heath,  managing  editor  of 
The  Fourth  Estate  and  for  many  years 
active  in  newspaper  work  in'  Boston, 
New  York  and  other  cities,  died  at  his 
home  in  Richmond  Hill,  N.  Y.,  on  June 
18,  after  a  long  illness.  Mr.  Heath  was 
born  56  years  ago  at  Jaffray,  N.  H., 
where  he  learned  the  printing  trade  and 
while  still  a  young  man  joined  the  staff 
of  the  Boston  Post,  which  he  served  for 
many  years  as  assistant  to  E.  A.  Grozier, 
publisher,  and  later  as  financial  editor. 
He  was  also  Boston  correspondent  for 
the  old  New  York  Sun  news  service  and 
for  a  time  was  engaged  in  financial  work 
in  New  York. 

In  recent  years  he  had  been  publisher 
of  the  Richmond  Hill  Record,  a  weekly 
newspaper,  night  editor  of  the  Newark 
(N.  J.)  Ledger,  and  just  before  joining 
The  Fourth  Estate  in  the  summer  of 
1918  was  on  the  staff  of  the  New  York 
Tribune.  He  is  survived  by  his  widow, 
Mrs.  Mary  Robertson  Heath,  and  a 
daughter,  Eleanor.  Interment  took 
place  Monday  at  Jaffray,  N.  H. 

#bituarg 

A.  C.  Cavagnaro.  who  for  several  years 
had  been  connected  with  the  sporting 
department  of  the  New  York  Tribune, 
died  June  14  in  New  York  City,  after 
two  operations  for  appendicitis.  Famil¬ 
iarly  known  as  “Tony,”  he  had  a  multi¬ 
tude  of  friends  on  the  world  of  sports 
and  made  a  specialty  of  track  and  field 
athletics. 

Thomas  Ferguson,  aged  74,  veteran 
printer,  died  suddenly  last  week  in  Rox- 
bury.  Mass.  Mr.  Ferguson  was  for  40 
years  in  the  Boston  Herald  composing 
room,  more  recently  in  the  Traveler’s 
proof  room. 


REGINA  DARK’S 

NEW  YORK  LETTER 

A  splendid 
once-a-w  e  e  k 
feature  for 
Saturday  or 
Sunday. 
S  p  r  i  g  h  tly, 
saucy,  an- 
th  o  r  i  t  ative 
by  a  widely 
known  satir- 
Radaa  Dark  ist  and  artist. 

Little  Feature  Syndicate 

1400 Roadway,  Now  York 


George  Bernard  Donun  died  this 
week  in  .Altadena,  Cal.  He  was  for¬ 
merly  active  in  Chicago  newspaper  and 
literary  circles.  For  many  years  Mr. 
Donlin  was  employed  on  the  Chicago 
CTironicle,  later  becoming  editor  of  the 
Dial. 

C.  T.  Kurtz,  aged  59,  formerly  editor 
of  the  Jerseyville  (Ill.)  Republican  and 
connected  with  other  papers  in  Central 
Illinois,  died  recently  in  St.  Louis. 

Weller  Roden  berger,  a  former  car¬ 
toonist  of  the  Philadelphia  Record,  was 
buried  at  Oswego,  Kan.  Mr.  Roden- 
l>erger,  who  was  60  years  old,  came  to 
'Kansas  as  a  small  boy  and  settled  in 
Hallowell.  Of  late,  however,  he  was 
with  the  circulation  department  of  the 
Record. 

Frank  Sheridan,  police  reporter  on 
the  San  Francisco  Bulletin  for  fifteen 
years  and  for  twenty-five  years  con¬ 
nected  with  papers  in  that  city,  died 
June  21  of  heart  disease.  The  police 
and  superior  courts  adjourned  out  of 
respect  to  his  memor\-. 

Mrs.  Mabel  Mansfield,  aged  30 
years,  wife  of  George  Mansfield,  assis¬ 
tant  circulation  manager  of  the  Kansas 
City  Star,  was  found  dead  in  her  home 
with  a  razor  near  her  body.  The  throat 
had  been  cut  from  ear  to  ear.  She  leaves 
a  two-wccks-old  baby  besides  her  hus¬ 
band.  She  had  been  ill  for  some  time, 
relatives  said,  and  was  despondent. 


EASY  TALK 

(Continued  from  Page  11) 

and  military  discipline.  He  was  writing 
about  physical  indigestion,  and  physical 
foods.  Instantly  his  phrase  “mental  in¬ 
digestion”  struck  me  as  exactly  describ¬ 
ing  what  takes  place  in  the  mind,  or 
brain,  when  we  take  within  us  a  mess 
of  words  or  pictures  that  are  intellec¬ 
tually  indigestible. 

I  know  a  country  newspaper  that 
prints  each  week  a  page  and  a  half  of 
.five  and  six  line  advertisements,  all  set 
in  6  point,  and  each  ad.  has  a  heading 


“ADELE” 

A  rugged  story  of  adventure 
on  the  high  seas 


BY  EUGENE  CAMPBELL 

Now  available  for  Sunday 
newspapers. 

International  Feature 
Service,  Inc. 

246  West  S9tb  St.,  New  York. 


The  True  News 
FIRST 

Always  -Accurately 

International  News  Service 
World  Bldg.  New  York 


in  caps  such  as  “Cavies  (Guinea  Pigs) 
for  Sale,”  "Gas  Stove  for  Sale,”  “Man 
Wanted,”  “Pocketbook  Lost,”  “House 
for  Sale.”  It  is  a  fine  weekly  newspaper 
— sixteen  pages — full  of  well  written  lo¬ 
cal  news.  But  the  unclassified  “classi¬ 
fied”  page  is  the  feature  of  the  paper. 
Everybody  (circulation  6,500)  reads  that 
page.  .\nd  now'  I  know  that  it  is 
digestible.  .\t  first  glance — page  glance 
— it  is  interesting. 

I  would  not  dare  to  say  what  makes 
a  page  of  advertising  indigestible.  It 
might  l>e  lack  of  seasoning  (cooking), 
or  over-seasoning  (spicing),  ‘  or  the 
dressing  (type),  or  the  serving  (plac¬ 
ing  in  position).  I  hold  that  newspaper 
otaters  are  the  ones  who  must  take  the 
credit  or  blame  for  the  degree  oi  diges- 
tihility  of  advertisement  pages,  and  other 
pages. 

Kelley  Weds  in  Fort  Worth 

George  E.  Kelley,  oil  editor  of  the 
Fort  Worth  (Tex.),  Star-Telegram, 
and  Miss  Anna  Mae  King,  of  Fort 
Worth,  were  recently  married  in  that 
city. 


n  NEWSSERVICE 

Serves  more  than  a  score  of  big 

newspapers  with  timely  and  interesting 

Evropeaiv 

PoUtica  -Features  -  Fashions 

K.  Walter,  Margaret  Walter,  Geo.  T.  Bye 
and  other  noted  writers.  Accurate, 
individual,  unbiased  foreign  news 
service  at  low  rates. 

Let  as  ttrv*  at  year  European  CorrttponJonl. 

W  'tsorwir. 

RECioROCAL  a  rws  service 
I  lostts  t.w.i  MW  tiiM  siastt  cnr.M. 

M  SssMi  taaa's  Stls  IlSW.ItaStl.  m  SsanHi  lUt- 


FOR  QUICK  RELEASE 

The  Marriage  of  Anne 

A  new  serial  by  one  of  the  most  pop¬ 
ular  and  highly  paid  women  writers 
of  newspaper  fiction 

MAY  CHRISTIE 

author  of  “Helene's  Married  Life,” 
“Love’s  Gamble,"  _  “The  Adventures 
of  Ellen  Adair  in  America,”  "At 
Cupid’s  Call,”  etc. 

Territories  are  closing  rapidly.  Wire 
for  samples  and  price. 

The  McClure  Newspaper 
SyniUcBte 

373  Fourth  Avenue  New  York 


Fifty  leading  newspaper  pub¬ 
lishers  in  the  United  States  and 
Canada  will  tell  you  that  their 
memibership  in  The  Associated 
Newspapers  was  worth  more  than 
it  cost  at  the  start  and  has  steadily 
increased  in  value  since. 

If  your  city  is  open,  you  may  join 
at  the  same  proportionate  rate,  and 
secure  the  greater  value  they  have 
already  built  up. 

Write  or  wire  for  rates. 

The  Associated  Newspapers 
17*  Broedway  Now  York 


Famous  Wits  of 
History 

A  short  magazine  page  feature 
twice  a  week. 

Beginning  June  29th. 

NEWSPAPER  FEATURE 
SERVICE 

241  W.  581b  ST.,  NEW  YORK 
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Editor  &  Publisher  for  June  2  6,  1920  ^  ‘ 


TIPS  FOR  ADVERTISING  MANAGERS 


Barton,  Durstine  &  Osborn,  25  W. 
45th  street.  New  York.  Reported 
handling  advertising  for  W.  H.  McEl- 
wain  company,  shoes,  Boston. 

Ge(«ce  Batten  Company,  Fourth  ave¬ 
nue  building.  New  York.  Reported  will 
make  up  lists  during  July  for  Ostermoor 
&  Co.,  mattresses,  116  Elizabeth  street, 
New'  York  . 

Burnet-Kl’hn  Advertising  Company, 
39  S.  Salle  street,  Chicago.  Placing 
orders  with  newspapers  in  large  cities 
for  the  Daily  News,  25  City  Hall  place. 
New  York. 

Cai.kins  &  Holden,  250  Fifth  avenue. 
New  York.  Placed  orders  with  news¬ 
papers  for  Eaton,  Crane  &  Pike  Com¬ 
pany,  “Crane’s  Business  Papers,’’  Pitts¬ 
field,  Mass. 

Colli  NS- Kirk,  410  S.  Michigan  avenue, 
Chicago.  Reported  will  make  up  lists 
during  July  for  Orangeine  Chemical  Co. 
“Orangeine”  powders  and  tablets,  224 
West  Huron  street,  Chicago. 

J.  H.  Cross  Co.,  214  S.  12th  street, 
Philadelphia.  Placing  orders  with  news¬ 
papers  for  “Black  Flag’’  insect  powder, 
Baltimore. 

•Arthur  M.  Crumrine  Company,  43 
W.  Ix)ng  street,  Columbus,  Ohio.  Re¬ 
ported  to  be  handling  advertising  for  1-ee 
Tire  &  Rubber  Company. 

Dippy  &  Aitken,  1328  Walnut  street, 
Philadelphia.  Placing  112-line,  d.c.,  1- 
time  orders  with  newspapers  for  U.  S. 
Marine  Corps. 

Peck  Advertising  Agency,  347  Fifth 
avenue.  New  York.  Placing  orders  with 
newspapers  in  selected  sections  for 
Champblanc  Company,  “Sparkling  Bur¬ 
gundy,’’  222  Pine  st.,  Jersey  City,  N.  J, 

Harrv  Porter  Company,  15  W.  44th 
street.  New  York.  Again  placing  copy 
with  newspapers  in  selected  sections  for 
John  Wildi  Evaporated  Milk  Company, 
“Every  Day  Evaporated  Milk,’’  130  Wil¬ 
liam  street.  New  York. 

Prckter  &  Collier  Co.mpanv,  Commer¬ 
cial  Tribune  building,  Cincinnati.  Re- 
jKirtcd  will  make  up  a  list  of  newspapers 
during  July  for  the  Early  &  Daniel  Com¬ 
pany,  horse  and  hog  feed,  301  Carew 
building,  Cincinnati. 

Irwin  L.  Rosenberg  Company,  140  N. 
Dearborn  street,  Chicago.  Will  place  ac¬ 
counts  for  Dennos  Products  Company, 
baby  food,  39  W.  Adams  street,  Chicago ; 
Burton  System  of  Construction.  Chicago; 
Manhattan  Tire  Company;  Prentiss 
Wallers  Stone  Company;  .Art  Metal  Rad¬ 
iator  Cover  Company. 

M.  SnvAK,  276  Fifth  avenue.  New 
York.  Placing  orders  with  newspapers 
that  have  rotogravure  sections  for 
Hemic  Distributing  Company. 

J.  Walter  Tho.mpson  Co.mpanv,  242 
Madison  avenue.  New  York.  Again  plac¬ 
ing  orders  with  newspapers  for  Jobbers 
( Iverall  Company,  “Blue  Buckle’’  over¬ 
alls,  Lynchburg,  Va. 


New  York 
American 

Largest  3c  Morning 
Circulation  in  America 

Greatest  10c  Sunday 
Circulation  in  the^Worid 


Vredenblrc-Kennedy  Company,  171 
Madison  avenue.  New  York.  Reported 
will  place  orders  with  newspapers  for 
Delpark,  Inc.,  “Delpark  Collars,”  New 
York. 

Wales  Advertising  Agency,  141  W. 
36th  street,  New  York.  Again  placing 
orders  with  newspapers  in  selected  sec¬ 
tions  for  Thomas  P.  Taylor  Company, 
“E-Z”  garters,  Bridgeport,  Conn. 

World-Wide  .Advertising  Corp.,  1  W. 
34th  street.  New  York.  Placed  orders 
with  some  New  York  City  newspapers 
for  the  National  Weekly  Corporation, 
the  Weekly  Review,  140  Nassau  street. 
New  York. 

Erwin  &  Wasev  Company,  58  E. 
Washington  street,  Chicago.  Reported 
will  make  up  list  of  newspapers  during 
July  for  Oliver  Tablet  Company,  “Dr. 
Edward’s  Oliver  Tablets,”  Columbus, 
Ohio. 

Ferrv-Hanly  .Advertising  Co.,  1120 
Walnut  street.  Kansas  City.  Reported 
will  make  up  list  during  the  next  thirty 
days  for  the  Blair  Company,  “Sambo” 
pancake  flour,  Atchison,  Kan. 

Gardiner  &  Wells  Company,  150 
Madison  avenue.  New  York.  Placing 
orders  with  newspapers  in  selected  sec¬ 
tions  for  Hearst  Magazine,  119  W.  40th 
street.  New  York. 

Hopper  Advertising  Agency,  145  W. 
45th  street.  New  York.  Placing  adver¬ 
tising  for  L.  W.  Mulford  Co.,  “Grant 
Six”  and  “Kenworthy”  automobiles,  61st 
street  and  Broadway,  New  York;  Fitz¬ 
gerald  Manufacturing  Company,  “Star 
X’ibrator”  and  “Star  Massage  Shower 
Spray,”  Torrington,  Conn. 

H.  E.  James  .Advertising  Agency, 
450  Fourth  avenue.  New  York.  Reported 
will  make  up  newspaper  lists  shortly 
for  Dr.  Earl  S.  Sloan,  Inc.,  liniment, 
113  W.  18th  street.  New  York. 

H.  E.  Lesan  .Advertising  .Agency,  440 
Fourth  avenue.  New  York.  Placing  ac¬ 
counts  for  the  Union  Pacific  Railroad 
and  the  Chicago  &  Northwestern  Rail¬ 
road. 

Lord  &  Thomas,  Mailers  Building, 
('hicago.  Placing  orders  with  newspap¬ 
ers  generally  for  Hewitt  Soap  Company, 
t  hicago. 

Martin  V.  Kelley  Company,  19  W. 
44th  street.  New  York.  Handling  ac¬ 
count  through  the  Mystic  Cream  Com¬ 
pany,  Middletown,  N.  Y.  “Mystic  Van¬ 
ishing  Cream.” 

James  .Advertising  Agency,  450 
I'ourth  avenue.  New  York.  Handling 
advertising  of  Albodon  Toothpaste,  New 
X'ork,  and  Waiter-William  Therapeutic 
Laboratories,  New  Rochelle,  N.  Y.,  and 
Hamilton-Wade,  Inc.,  New  York. 

Martin  V.  Keixey,  19  West  44th 
street.  New  York;  Toledo  and  Chicago. 
Handling  advertising  of  the  New  York. 
Chicago  &  St.  Louis  Railroad  through 
its  Chicago  office. 

OMiinatt  the  N«rtk  itmy  8N«r*  ky  iilni  tin 

Asbury  Park 
Press 

(Evening  and  Sunday) 

This  pspw  thoroly  coict*  the  ‘'Pliyjroand  of  Abict- 

Ica"—  a  section  now  enlo>in(  unprecedented  pros¬ 
perity.  Send  for  data  regardlna  this  pnsperoas  and 

respooslre  territory. 

Standard  Rata  Card  Member  A.  B.  C. 

F.  R.  Northnip,  Special  Reprasentativa 
^303  Fiftk  Avenao,  Nta  Ytrii  City.  j 

1.  tyh  J. 


Pall  Nemeyer  &  Co.,  823  Prospect 
avenue,  Cleveland.  Handling  advertis¬ 
ing  of  the  Qifton  Furniture  Company, 
Cleveland,  Ohio. 

Irwin  L.  Rosenberg  Company,  140  N. 
Dearborn  street,  Chicago.  Handling  ac¬ 
count  of  the  Lehigh  Tire  &  Rubber  Com¬ 
pany,  Newcastle,  Pa.  An  extensive 
magazine  and  newspaper  campaign  is 
be  ng  planned  along  institutional  lines. 
Handling  advertising  of  the  .Art  Metal 
Radiator  Cover  Company.  Newspapers, 
magazines  and  class  publications  will  be 
used. 

Picard  &  Co.,  50  E.  42d  street.  New 
York.  Reported  will  make  up  a  li%t  of 
newspapers  during  the  next  sixty  days 
for  Pathe  Exchange,  Inc.,  motion  pic¬ 
tures,  25  W.  45th  street.  New  York. 

I'RANK  Pkesbrey  Co.,  456  Fourth  ave¬ 
nue,  New  York.  Reported  to  be  han¬ 
dling  advertising  for  Rolls  Royce  Com¬ 
pany,  Springfield,  Mass. 

Frank  Seaman,  470  Fourth  avenue. 
New  York.  Usually  make  up  their  lists 
during  mid-summer  for  Colgate  &  Co., 
etc.,  199  Fulton  street.  New  York. 

Sherman  &  Bryan,  120  W.  32d 
street.  New  York.  Reported  to  be  han¬ 
dling  advertising  for  Glessner  Co., 
“Turpo,”  Findlay,  Ohio 

Snitzler-Warner  Company,  58  E. 
Washington  street,  Chicago.  Reported 
will  make  up  lists  of  newspapers  for 
Dearborn  Supply  Co.,  “Mercolized 
Wax,”  “Saxolite,”  “Phelactine,”  1  N. 
LaSalle  street,  Chicago. 

Campbell-Blood  &  Trump  .Agency, 
Penobscot  building,  Detroit.  Will  handle 
advertising  accounts  of  Vulcan  Axle 
Company,  Detroit,  and  the  Hardy  Manu¬ 
facturing  Company,  Hudson,  Mich. 


Schuetz  Heads  Engravers 

Cleveland. — Adolph  Schuetz,  of  New 
York,  again  heads  the  American  Photo 
Engravers’  .Association,  whose  annual 
three-day  convention  closed  in  Cleve¬ 
land  June  20.  Other  officers  elected 
during  the  closing  session  included ; 

First  vice-president,  Charles  A.  Stin¬ 
son,  Philadelphia ;  second  vice-presi¬ 
dent,  Henry  Petran,  Milwaukee;  secre¬ 
tary-treasurer,  J.  C.  Bragdon,  Pitts¬ 
burgh  ;  executive  committee,  E.  C. 
.Miller,  Chicago;  Fred  W.  Gage,  Battle 
Creek,  Mich. ;  F<  E.  .Andrews,  Portland, 
Ore.,  and  Oscar  Kwett,  Canton,  O. 


LEADS 

all  other  Boston  evening 
newspapers  in 

Department  Store 

ADVERTISING 

A  sufficient  recommendation  to 
ANY  space  buyer. 


LOS  ANGELES 


MEMBER  A.  B.  C. 
Government  Circulation  Statement 
April  1,  1>2(  ■ 

134,686 

Dotninalmr  Ih*  Metropolis  of  the  West 
ReprnMtatim  ‘ 

Niw  Yerk  ChiMs* 

.— Clirkt  .JL  l«fW*r«yiia^. 

604  Tinn  Blif.  432  MaiRMti*  BIBf. 


GOUIN  HRM  ON  PULP  WOOD 

Won’t  Permit  U.  S.  Exploitation  of 
Canadian  Resources,  He  Says 

(By  Telegraph  lo  Editor  &  Publish,  k.) 

Montreal. — It ’is  generally  expected 
that  Sir  Lomer  Gouin,  prime  minister  of 
Quebec  for  the  past  fifteen  years,  will  re¬ 
sign  this  summer  to  resume  the  practice 
of  law  here.  In  addressing  the  Young 
Liberal  Association  at  the  Reform  Club 
on  June  21,  he  referred  to  the  fact  that 
of  the  23,000,000  horsepower  chained  in 
the  rivers  of  Canada,  7,000,000  were  in 
Quebec  and  stated  that  as  a  result  of  de¬ 
velopment  of  water  powers  had  come  the 
development  of  the  pulp  and  paper  in¬ 
dustry  and  great  financial  investments 
in  that  line. 

Declaring  that  the  province  had  40,- 
000,000  acres  of  pulpwood  leased.  Sir 
Lomer  continued : 

“It  is  to  these  riches  of  the  province 
that  oUr  good  neighbors,  the  Americans, 
throw  their  envious  eyes.  They  have  used 
up  their  riches  and  look  at  our  lands, 
see  what  we  have  and  the  intelligent  way 
ill  which  we  use  them  and  the  intelligent 
way  we  conserve  them,  and  so  these  gtxid 
people  want  to  force  us  by  using  the  big 
slick  to  give  them  our  property.  Since 
1910  we  have  prohibited  the  export  of 
pulp  wood  and  we  have  had  results,  and, 
without  trying  to  provoke  our  powerful 
neighbor  in  any  way,  let  me  tell  them,  as 
I  have  said  before,  we  understand  that 
charity  begins  at  home.  What  we  have 
practiced  for  10  years  we  propose  to 
practice  in  the  future.” 

German,  Newspapers  Increase  Price 

Berlin — Practically  all  German  news¬ 
papers  will  increase  their  prices  by  half, 
it  was  announced  this  week. 


One  man  in  Montecito  owns 
twenty  automobiles.  Would  you 
like  to  have  some  of  his  busi¬ 
ness?  How  would  you  like  to 
replace  his  tires,  his  equipment 
— sell  him  new  cars? 

The  Morning  Press 

Santa  Barbara,  California 


The  Mount  Vomon,  N.  Y. 

DAILY  ARGUS 

esurios  more  display  advertising 
than  any  other  newspaper  in 
Westchester  County 

Tliis  is  an  acknowladgmant  of 
iU  power  that  the  advertiser 
should  heed,  if  desirous  of 
reeching  the  people  of  Mount 
Vernon 

GEO.  B.  DAVID  &  CO. 

Forsisa  RsprsssntatlTa 
171  Madison  Ava.  NEW  YORK 


W'herever  You  Are 

You  arc  anxious  to  keep  in  touch  with 
the  news  from  home.  That*s  why  von 
buy 

t^ftfaburg  Blafiatfh 

and  know  you  get  the  “Besti  Alway" 

Branch  Officsst 
•  .*  WallscS  G.  Brooke, 
Brunswick,  B^ing,  New  York 
Thle  roraPPariOhs  Co., 

*  Marquette  BuHdingj-^hitfTgO,  HI. 


Editor  &  Publisher  for  June  26,  1920 


“MEFO”  IS  HONORED  BY 
CHRONICLE  STAFF 

Hit  Contribution*  on  Houston  Life  Un¬ 
der  Title  of  “The  Town  Tattler” 
Presented  to  Him  in  Auto¬ 
graphed  Bound  Volume'^  ' 

I,  - — - 

■  prophets  <nay  be  wilhoht  honor  in 
thnr  own  country,  as  the  proverb  im¬ 
plies,  hut  MarcelluS  E.  Foster  never  in- 
ciudedi prophecy  in  the  gifts  which  have 
made  his  Houston  Chronicle  one  of  the 
great  newspapers  of  Texas.  Perhaps 
that  s  why  the  members  of  the  Chronicle 
slaft  decided  to  remodel  the  old  saw  to 
read  “A  prophet  is  not  without  honor 
even  in  his  own  shop”  and  used  that  line 
to  dedicate  to  Mefo,  ‘‘The  Town  Tat¬ 
tler.”  a  bound  volume  of  his  writings  that 
hat  e  appeared  in  the  Chronicle. 

A  copy  of  the  volume  which  has  just 
reached  the  editor  of  Editor  &  -Pub¬ 
lisher'  hears  on  a  fly-leaf  an  excellent 
photograph  of  ‘‘Mefo”  and  is  auto¬ 
graphed  as  follows : 

“To  Jim  Brown,  my  friend — the  news¬ 
paper  man’s  best  friend. — M.  E.  h'oster.” 

The  employes  of  the  Chronicle  to  the 
number  of  ld6  signed  the  dedication, 
which  concludes : 

“This  little  hook,  inspired  by  such  at- 
fection  as  all  who  know  the  author  must 
feel  for  him.  is  set  up,  printed,  bound 
and  presented  with  all  good  wishes  to 
that  author.” 

Mr.  Foster’s  “Mefo”  contributions 
cover  a  wide  range  of  topics,  the  com¬ 
mon  traits  of  which  are  their  human  in¬ 
terest  and  the  way  in  which  the  author 
has  brought  out  every  bit  of  that  interest. 
They  are  written  in  the  style  made  fa¬ 
mous  by  K.  C.  Beaton,  of  the  Hearst 
newspapers,  and,  besides  a  deep  knowl¬ 
edge  of  the  human  race,  be  it  in  Texas 
or  in  any  other  of  the  forty-seven  states 
of  the  Union  in  which  “Mefo”  has  gath¬ 
ered  his  material,  they  have  a  literary 
elegance  seldom  found  in  daily  •  news¬ 
paper  columns. 

EVENING  POST  ADDS  TO  STAFF 

Guy  Viskniskki.,  Is  Syndicate  Chief  and 
P.  F.  Renters  Asst.  Drama  Critic 

Guy  T.  Viskniskki  and  P.  F.  Reniers 
are  new  members  of  the  New  York 
Evening  Post  staff,  the  former  as  syn¬ 
dicate  manager  and  the  latter  as  assis¬ 
tant  dramatic  critic,  under  J.  Ranken 
Towse,  who  has  been  dramatic  critic 
of  the  Evening  Post  for  fifty  years. 

Mr.  Viskniskki  from  1902  to  1912  was 
editor  of  the  McClure  Newspaper  Syn¬ 
dicate  and  was  later  one  of  the  organ¬ 
izers  and  successively  vice-president  and 
president  of  the  Wheeler  Syndicate.  He 
was  commissioned  second  lieutenant  of 
infantry  in  1917  and  was  later  assigned 
to  the  intelligence  section  of  the  general 
staff,  .\merican  Expeditionary  Force, 
serving  as  field  censor  and  later  as  offi¬ 
cer  in  charge  of  the  Stars  and  Stripes, 
being  promoted  to  a  captaincy.  On  his 
return  to  the  United  States  he  was  mili¬ 
tary  adviser  to  the  New  York  publicity 
bureau  for  the  Victory  Loan  and  for  the 


■  CHINESE  DAILY  HEWS 

■  Skssfkal,  Cklss 

_  ^  The  oldest  and  most  in- 

duential  doily  in  China, 
the  largest  circulation, 
rodekimt  the  best  class 
of  readers. 

WORLD  WIDE 
ADVERTISING 
CORPORATION 

V  V  £1CL  MAVBIOK  80H0LZ 
AmsriosB  EsprstsstatlT* 

1  West  34th  St,  New  York 
Chicago:  25  E.  Jackson  Blvd.,  Room  711 
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past  year  has  been  business  manager 
of  the  Red  Cross  Magazine. 

Mr.  Reniers  has  been  for  three  years 
assistant  director  of  Professor  Baker’s 
experimental  theater  at  Harvard  and  was 
recently  a  stage  manager  for  the  Shubert 
interests.  He  will  devote  his  time  to 
serious  criticism  and  analysis  of  the 
better  motion  pictures.  , 

THE  NEWS,  ONE  YEAR  OLD 

Will  Occupy  Its  Own  Home  After 
January  1 

The  News,  New  York’s  picture  news¬ 
paper,  is  celebrating  its  first  anniversary 
today.  The  initial  number  appeared 
June  26,  1919,  and  the  idea  of  publish¬ 
ing  a  small-sized  illustrated  daily  news¬ 
paper  in  the  United  States,  came  into 
lieing  in  the  offices  of  the  Chicago 
Tribune.  The  idea  was  borrowed  from 
the  London  Daily  Mirror. 

Starting  at  the  bottom  of  the  list  of 
newspapers  printed  in  the  English  lan¬ 
guage  in  Greater  New  York,  The  News 
finds  itself  in  the  sixth  place  with  a 
circulation  of  240,000. 

For  the  past  year  The  News  has  been 
using  the  printing  machinery  and  equip¬ 
ment  of  the  Evening  Mail,  but  it  plans 
to  occupy  its  own  quarters  and  has 
now  leased  an  entire  building  at  23-25 
Park  place  for  a  term  of  twenty-one 
years,  and  will  move  into  its  new  home 
as  soon  as  building  alterations  can  be 
completed  and  printing  equipment  in¬ 
stalled. 

UNITE  ROTOGRAVURE  PAPERS 

Beckwith  Agency  Will  Educate  Agen¬ 
cies,  Advertisers  and  Newspapers 

Conceived  and  furthered  by  the  S.  C. 
Beckwith  Special  .Agency  of  New  York, 
‘here  is  now  being  organized  the  .Asso¬ 
ciated  Rotogravure  Publishers,  an  asso¬ 
ciation  for  pub¬ 
lishers  of  roto¬ 
gravure  sections 
throughout  the 
country.  A1  Seif- 
fer  of  the  Beck¬ 
with  Agency  has 
the  plan  in 
charge,  and  will 
leave  this  week 
for  a  trip  over 
the  country  to  in¬ 
terview  publish- 

Al  Se.fpek 

their  cooperation. 

.At  present  there  are  about  45  papers 
publishing  rotogravure  sections.  The 
Beckwith  Agency  .states  that  the  new 
body  will  be  non-partisan  and  that  every 
paper  will  receive  equal  benefit.  The 
purposes  of  the  organization  are  out¬ 
lined  as  follows : 

Furnish  advertising  a.gencies  each  month  with 
revised  lists  of  every  rotogravure  publi.shed 
in  the  United  States  with  circulation,  rates 
and  closing  dates  and  names  of  special  agen¬ 
cies  representing  the  paper. 

Educate  .agencies  as  to  preparation  on  good 
rotogravure  copy. 

Educate  agencies  how  to  use  rotogravures. 

Educate  agencies  to  the  use  of  rotogravure 
out-of-season  as  well  a.s-in-se.ason. 


The  New  Orleans  Item 


Statement  of  Circulation  for  the  period 
ending  April  1,  1920: 


Daily  . lUM 

Sunday  . M,71T 

Avaraga  . njtSt 

Circulation  counts!  We  know;  and  we 
have  it;  but  one  hundred  per  cent 
merchandising  and  distrihution  connec¬ 
tions  are  likewise  essential  to  advertis¬ 
ing  success.  Our  Trade  Extension 
Department  will  tell  yon  how  to  get 
them,  too. 


T'>  give  real  live  tips  to  special  agencies 
wherever  the  breaking  of  general  rotogravure 
c.am,>aign  is  heard  of.  so  that  these  special 
agencies  may  immediately  cover  for  their  par¬ 
ticular  papers. 

Clive  newspapers  suggestions  as  to  working 
up  local  copy — these  suggestions  to  be  arrived 
at  from  local  work  which  various  newspapers 
are  doing  in  their  own  city. 

Use  influence  on  newspapers  to  add  roto¬ 
gravures  in  such  cities  where  rotogravure 
sections  woul,d  help,:  feel  out  the  possibilities 
of  rotogravure  being  used  as  a  national  me¬ 
dium.  -f- 

Furnish  newspapers  with  suggestions  regard¬ 
ing  printing,  layout,  circulation  ideas  to  be 
run  in  rotogravure,  etc. 

Circularizing  advertisers  direct  and  agencies 
with  nttogravure  propaganda.  ’■ 

Fublisb  advertisements  in  advertising  trade 
journals  outlining  good  rotogravure  campaigns, 
giving  specific  circulation  and  rate  data,  etc. 

Write  editorial  articles  on  rotogravure  which 
the  advertising  trade  publications  would  pub¬ 
lish. 

(Iain  interviews  with  prominent  advertisers 
and  agents  with  whom  the  solicitor  of  an  in¬ 
dividual  paper  might  not  be  able  to  gain  en¬ 
trance. 

Clive  talks  on  rotogravure  at  conferences, 
conventions,  etc. 

Have  the  word  “rotogravure”  mentioned  and 
seen  in  the  advertising  world  as  often  and 
.iS  effectively  as  possible. 

Dinner  for  William  G.  Woodward 

William  G.  Woodward,  who  resigned 
as  advertising  manager  of  the  New 
York  .American  to  become  a  member 
of  the  display  advertising  staff  of  the 
New  York  World,  was  tendered  a  din¬ 
ner  on  June  17  at  the  Automobile  Club 
of  .America,  by  his  associates  on  the 
■American.  John  McMahon  presided  as 
toastmaster.  Mr.  Woodward  was  pre- 
.sented  with  a  gold  cigarette  case,  ap- 
liropriately  engraved. 

On  Trans-Pacific  Staff 

.Arthur  West,  formerly  of  the  New 
York  Sun,  has  arrived  in  Tokio  and 
assumed  his  duties  as  Shanghai  repre¬ 
sentative  of  the  Trans- Pacific.  Russell 
L.  Ray  and  L.  Kenneth  Bradley  arc 
two  former  memliers  of  the  New  York 
Times  Current  History  staff  who  have 
begun  active  work  on  the  Trans-Pacific 
staff,  the  former  as  advertising  mana¬ 
ger  and  the  later  as  an  advertising  soli¬ 
citor  at  the  Kol)e  office. 

Utica  Newspaper  Man  Honored 

.Amon  \V'.  b'oote,  city  editor  of  the 
Utica  Herald-Dispatch,  who  for  many 
years  has  been  secretary  of  the  Utica 
Lodge.  No.  33.  B.  P’.  O.  Elks,  has  been 
re-elected  secretary  of  the  State  organi¬ 
zation  of  Elks,  an  honor  which  has  lieen 
liestowed  on  Jiim  because  of  his  unsel¬ 
fish  service  on  behalf  of  the  order. 


The  Boss  says: 

More  and  more  national  adver¬ 
tisers  are  learning  that  Marion 
County,  W.  Va.,  is  an  important 
market,  and  they  run  their  copy  in 

TOwtTlirijInmn 


The  Evaninc  Newspaper 
Published  at  Fairaioot.  W.  Va. 


Population  25.000 — Member 
A.  B.  C. 


Represented  by  MacQuoid  Agency 
103  Park  Avenue,  New  York 


^includes  Every  Family 
in  the  Church’’ 

So  writes  our  subscription  agent  from 
a  church  in  upper  New  York  State. 
An  exceptional  case,  to  be  sure,  but 
significant  of  the  manner  in  which  our 
paper  is  read  weekly  by  the  earnest 
supporters  of  our  denomination. 

Ours  is  the  oldest  religious  paper  in 
the  country,  the  only  one  of  our  de¬ 
nomination. 

20  Cents  per  Agate  Line. 

The  Congregationalist 

14  Beacon  St.  Boston 


Degrees  for  Texas  Editors 

John  F.  Knott,  cartoonist  of  the 
Galveston-Dallas  News,  and  Joseph  1. 
Taylor,  editor  of  its  State  Press 
column,  were  awarded  the  honorary 
degree  of  Doctor  of  Literature  by 
Baylor  University,  Waco,  Tex.,  last 
week.  Judd  Mortimer  Lewis,  para- 
grapher  and  poet  on  the  staff  of  the 
Houston  Chronicle,  received  a  similar 
honor. 


Atwell  with  Chicago  Opera 

Ben  H.  .-Xtwell,  former  Chicago 
Daily  News,  Journal  and  Examiner 
man,  and  prominent  in  theatrical 
activities  in  New  York,  has  been  ap¬ 
pointed  Eastern  representative  of  the 
Chicago  Opera  .Association.  Mr.  .At¬ 
well  is  planning  a  vacation  trip  to 
Europe  and  will  assume  his  new  duties 
in  the  fall. 


Egan-Gavin  Wedding 

James  B.  Egan,  son  of  Stephen  M. 
Egan,  Jersey  City  correspondent  of 
the  New  York  World,  and  Miss  Mar¬ 
garet  G.  Gavin,  sister  of  John  H. 
Gavin,  city  editor  of  the  World,  were 
married  June  23  in  St.  .Aloysius’ 
Church,  in  Jersey  City. 

Toronto  Honors  Severance 

I'rank  Hayward  Severance,  of  Buf¬ 
falo,  N.  Y.,  a  former  newspaper  man, 
has  received  from  Toronto  University 
the  honorary  degree  of  doctor  of 
laws.  Mr.  Severance  was  the  first 
Sunday  editor  of  the  Buffalo  Express. 


The  Detroit  News 

publishes  62%  of  the  total  num¬ 
ber  of  Want  Ads  appearing 
daily  in  all  Detroit  papers,  and 
75%  more  Sundays  than  the 
only  other  Detroit  Sunday 
paper. 


The  Dominating  Force 

In  a  msnafaetnring  territory  famous 
for  its  hustle,  thrift  and  prosperity 
where  a  million  dollars  are  expended 
weekly  in  wages. 

The  Bridgeport  Pott 
and  Telegram 

Not  only  dominate  this  field,  bat  thsy 
offer  advertisers  the  lowest  rate  ob¬ 
tainable  in  New  England.  Keep  them 
on  your  list. 

FOREIGN  REPRESENTATIVKS 
I.  A.  Klein, 

Metropolitan  Bldg.,  New  York. 

John  Glass, 

Peoples*  Gas  Bldg.,  Chicago,  Ill. 


The 

Pittsburg  Press 

Daily  and  Snnday 

Has  the  Largest 

.  CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 

ParstgB  AdvastUng  Rsprssswtathraa 

Metropolitan  Towar,  Peoples’  Gas  Bldg. 
I.  A.  KLEIN  JOHN  GLASS, 

New  York.  ,  Chicago. 
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BEFORE  THE  FRISCO  CONVENTION 

Newspaper  Men  Occupy  Center  of 
Candidates*  Stage 

Newspaper  men  will  play  a  prominent 
part  in  the  Democratic  National  Conven¬ 
tion  next  week  at  San  Francisco.  Dr. 
llurris  A.  Jenkins,  editor  of  the  Kansas 
City  Post,  has  announced  that  he  will 
present  William.  G.  McAdoo’s  name  as  a 
candidate  for  the  Presidential  nomina¬ 
tion,  despite  Mr.  Mc.'\doo’s  public  and 
personal  declarations  that  his  hat  was  not 
in  the  ring. 

Four  other  publishers  are  considered 
as  possible  candidates,  including  Senator 
Gilbert  M.  Hitchcock,  owner  of  the 
Omaha  World-Herald ;  Secretary  of  Ag¬ 
riculture  Edwin  T.  Meredith,  owner  of 
Successful  h'arming;  James  M.  Cox, 
Governor  of  Ohio  and  owner  of  the 
Dayton  and  Springfield  New’S,  and  Sena¬ 
tor  Robert  L.  Owen,  of  Oklahoma,  for¬ 
mer  newspa|)cr  man.  Senator  Carter 
Glass,  publisher  of  the  Lynchburg  News 
and  .\dvance,  will  receive  Virginia’s 
votes,  with  others  possible,  and  William 
Jennings  Bryan  will,  of  course,  be  on 
hand  as  a  delegate,  news  service  corre¬ 
spondent  and  potential  Warwick. 


HARDING  CONFERS  WITH  EDITORS 


RealiEc*  Value  of  Advice  from  Fellow 
Member*  of  Newspaper  Craft 

(Stfcial  to  Ejmto*  &  Pubusheb) 

W.\SHiNGTON. — Senator  Warren  G. 
Harding,  publisher  of  the  Marion 
(Ohio)  Star  and  incidentally  Republi¬ 
can  nominee  for  the  presidency,  has  not 
Iteen  backward  in  consulting  newspaper¬ 
men  in  regard  to  plans  for  his  cam¬ 
paign. 

Saturday  was  the  first  and  biggest 
day  that  Senator  Harding  had  with  edi¬ 
tors.  Samuel  .\dams,  editor  of  the 
.American  Fruit  Grower;  Edwin  .A. 
Smith,  editor  of  the  Oregon  Farmer; 
and  J.  W.  Jarnagin.  editor  of  the  Towa 
Farmer,  were  luncheon  guests  of  the 
Senator  on  that  day.  Two  other  visit¬ 
ors  the  same  day  were  .X.  P.  Moore, 
publisher  of  the  Pittsburgh  leader,  and 
John  C.  Shaffer,  publisher  of  the  Shaf¬ 
fer  group.  Mr.  Moore  supported  Sen¬ 
ator  Hiram  W.  Johnson  in  the  pre-con¬ 
vention  campaign  and  Mr.  Shaffer  was 
a  backer  and  contributor  to  the  cam¬ 
paign  of  Gen.  Leonard  Wood. 


Buys  Paper  Where  He  Started 

Dover,  Ohio. — A.  A.  Hoopingarner, 
recently  managing  editor  of  the  Omaha 
Daily  News,  has  been  elected  president 
and  general  manager  of  the  Tuscarawas 
Publishing  Company,  capitalized  at  $90.- 
000.  which  has  purchased  the  Dover 
Daily  Reporter  and  the  New  Philadel¬ 
phia  Advocate-Tribune.  W.  A.  Korns, 
former  owner  of  the  .-Xdvocate-Tribune, 
has  an  interest  in  the  new  company  and 
will  be  associate  editor  of  the  Reporter. 
Henry  Hagloch  will  remain  as  manag¬ 
ing  editor  of  the  Reporter.  F.  L.  Bix- 
ler,  who  sold  the  Reporter,  will  take  an 
extended  vacation.  Mr.  Hoopingarner 
began  as  a  printer’s  devil  on  the  Re¬ 
porter  15  years  ago.  Since  leaving  Dover 
he  has  been  city  editor  of  The  Cleveland 
Press,  managing  ed'tor  of  the  Columbus 
Monitor  and  a  reporter  on  the  Chicago 
Tribune,  Toledo  Blade  and  other  news¬ 
papers. 


American  Expre**  Publishes  Magazine 

The  first  issue  of  W’orld  Service,  the 
monthly  magazine  of  the  .American  Ex¬ 
press  Company,  published  by  its  Euro¬ 
pean  organization  for  its  employees,  has 
just  appeared.  Roltert  Barton,  Euro¬ 


pean  .Advertising  Manager,  is  in  charge 
of  the  magazine.  Its  purpose  is  to  pro¬ 
mote  esprit  de  corps  among  the  em¬ 
ployees  of  the  company,  which  maintains 
thirty  offices  scattered  through  Eng¬ 
land,  France.  Belgium.  Spain,  Switzer¬ 
land,  Italy,  Holland.  Germany  and  the 
Scandinavian  countries.  Though  the 
staff  of  each  of  these  offices  is  chiefly 
native,  82  per  cent  of  the  company’s 
employees  have  a  reading  knowledge  of 
English. 


Poster  Advertisers  to  Meet 

St.  Louis,  Mo. — The  1920  convention 
of  the  Poster  Advertising  .Association 
will  be  held  here  the  week  of  July  12. 
The  association  has  1,200  members  rep- 
senting  every  part  of  the  country. 


Rideigh  Time*  Joins  A.  N.  P.  A. 

The  .American  Newspaper  Publishers’ 
•Association  has  elected  the  Raleigh  (N. 
C.)  Times  to  active  membership. 


Plant  Improvements 


Se.\tti-e. — The  Times  has  received  and 
installed  a  huge  new  superspeed  im¬ 
proved  octuple  press  built  to  order  by  R. 
Hoe  &  Co.  The  new  press  will  run  off  a 
40-page  edition  of  the  Times  at  the  rate 
of  40.000  copies  an  hour.  It  weighs  145 
tons,  and  five  freight  cars  were  required 
for  its  transportation  from  New  York. 
The  press  will  be  fed  from  a  subbase¬ 
ment  under  the  pressroom  and  the 
change  of  rolls  will  be  accomplished 
without  stopping  the  press. 

G.sdsden,  .Ala. — The  Gadsden  Evening 
Journal  Company  has  purchased  a  70  x 
90  foot  lot,  and  will  construct  a  modern 
newspaper  and  printing  plant. 

Monett.  Mo. — The  new  home  of  the 
Monett  Daily  and  Weekly  Times  has 
l)een  completed  and  the  paper  is  now 
lieing  published  frtim  Us  new  building. 

S.SN  Luis  Dbispo,  Cal. — The  Daily 
Telegram  has  purchased  a  Model  5 
Linotype  and  a  Goss  Comet  press. 

Bism.aruk,  N.  D. — The  Tribune  has 
started  construction  on  its  new  building, 
which  it  expects  to  have  ready  for  occu¬ 
pancy  about  November. 


Recent  Incorporations 


New  York. — U.  H.  Young  Publishing  Com¬ 
pany;  $500,000;  C.  Pomeroy,  U.  O.  and  C.  H. 
Young,  377  4th  avenue. 

Aero  Printing  Company,  $t0,000;  T.  P.  Tas- 
hoflf.  L.  Levine,  It.  Schwartz,  475  Past  145th 
street,  Bronx. 

.Mlied  .-Xuthors,  moving  pictures,  $10,000;  T. 
E.  McEntegart,  P.  Kaizer,  E.  P.  Howard,  52 
W'est  76th  street. 

H.  G.  Neu  &  Co.,  paper  manufacture.  $100,- 
000;  C.  W.  Cudlipji,  E.  Ennison,  H.  C,.  Neu, 
52  Broadway. 

.\merican  Jewish  Who’s  Who,  $20  000;  D. 
Flnkelstein,  Dr.  Mary  Goldfarb,  R.  Fink,  309 
Broadway. 

Newcomb  Publicity  Service.  Dissolved. 

Hooven  Letter  Service;  carry  on  business 
with  $360,000  and  3.000  shares  nreferred  stock, 
$100  each;  and  12,000  shares  common,  no  par 
value. 

St.  Louis. — Bergen  Advertising  Company, 
to  huy,  sell  and  operate  magazines,  news¬ 
papers,  etc.;  $15,000;  Howard  L.  Bergen, 
Howard  S.  Bergen  and  E.  L.  Bergen. 

Buffalo. — The  Dunkirk  Printing  Company; 
$40,000  to  $150,000. 

Dallas,  Tex. — The  Hargreaves  Printing 
Company  of  Dallas;  $15,000  to  $100,000. 

Fort  Worth,  Tex.— ^offman-Erwin  Com¬ 
pany,  printing  and  publishing;  $12,500;  J.  R. 
Coffman.  O.  D.  Mann  and  Albert  Erwin. 

San  .Xnoelo,  Tex. — San  .\ngelo  Standard; 
$75,000;  Houston  Harte,  M.  L.  Mertz  and 
W.  Wright. 

Dover.  Ohio. — Tuscarawas  Publishing  Com¬ 
pany,  $90.C00;  A.  A.  Hoopingarner,  R.  N. 
Wilkins,  W.  A.  Korns,  A.  J.  Krantz  and  E. 
Schoelles. 

Ottumwa,  la. — Ottumwa  Daily  News  Com¬ 
pany.  $100,000;  A.  J.  Stump,  .\ndrew  C.  Fed- 
derson. 

Lexington,  Ky. — Chase  Publishing  Company, 
$15,000:  S.  I-.  Woolridge,  J.  M.  Kimbrough, 
J.  M.  Branham. 


SUPPLIES  &  EQUIPMENT 


For  Newspaper  Making 


EQUIPMENT  FOR  SALE 

Advcrtiseinents  under  this  claesilicatioo  thirty 
cents  per  line.  Caeh  with  cH’der.  Count  eix 
words  to  the  line. 


EQUIPMENT  WANTED 

Advertisements  under  this  classification  thirty 
cents  per  line.  Cash  with  order.  Count  afai 
words  to  the  line. 


Printers*  Outfitters 

Printing  Plants  snd  Business  bought  and  sold, 
.'\merican  Typefounders’  products,  printers  and 
bookbinders  machinery  of  every  description. 
Conner,  Fendler  &  Co.,  96  Beckman  St.  New 
York  <:ity 


For  Sale 

Ncwsi»ai>er  and  job  office  for  sale — Two-story 
building  and  equipment;  plenty  work;  $3,500 
cash,  or  $2,000  and  $1,700  terms.  Advertiser, 
Port  Norris,  N.  J. 


For  Sale 

KveniriR  paper  in  city  of  15,000,  within  100 
miles  of  national  capital;  covers  trading  ter¬ 
ritory  of  35,000;  new  equipment,  including 
16-|>age  press;  will  earn  $20,000  this  yeai, 
which  can  be  increased  by  experienced  pub¬ 
lisher;  owner  wishes  to  give  all  time  to  other 
business.  Act  quickly.  Address  Ilox  B*877, 
care  of  Editor  &  Publisher. 


For  Sale 

For  sale.  Modern  printing  plant  with  valuable 
established,  profitable  patronage.  Progressive 
Southern  city  of  65,000.  Ideal  selling  condi¬ 
tions  and  trade  connections.  Famous  climate, 
flood  reasons  for  selling;  $8,800.  Address  Box 
B-870,  care  of  Editor  &  Publisher. 


For  Sale 

One  sincle  Junior  Autoplate  Machine  with 
No.  2  furnace,  20-inch  column  length;  this 
machine  in  first  class  condition.  Price  $8,000, 
f.  o.  b.  Los  Angeles,  California.  Los  Angeles 
Kvening  Express,  Los  Angeles,  California. 


For  Sale 

One  Hoe  Octuple  Press,  can  he  run  as  two 
quad  presses,  extra  color  deck  and  complete 
c<iuipment  and  controls,  also  complete  stereo¬ 
type  outfit.  Immediate  delivery.  For  full  in¬ 
formation  apply  to  H.  S.  Chalfant,  Room  1177, 
200  Fifth  Ave.,  New  York  City. 


EQUIPMENT 

FOR  SALE 

7  Col.  Flat  Casting  Box, 
Matrix  Tissue  Holder,  Steam 
Table  (2  aprons).  Potter  Matrix 
Rolling  Machine.  Imposing 
Stones.  Linotype  Matrices,  etc. 
Evening  News,  Perth  Amboy, 
N.  J.  . 


THE  CUSHMAN 


OFFSET  UNOTYPE  MOTOR 
Has  No  Equal 
•or 

EFFICIENCY  ^  SERVICE 
STURDY  CONSTRUCTION  ’ 

Wo  want  to  ghro  yoa  tho  booofit  of 
our  fourtoon  yoors’  osporloneo  ia 
manufacturing  Ifaiotypa  motors. 

Write  for  pricas.  Addraas:  ' 

CUSHMAN  ELECTRIC  CO,  . 
CONCORD.  N.  H. 


Equipment  Wanted 

Wanted,  Flat  Casting  Box,  7  columns  wide 
vith  thin  and  type  high  gauges.  John  A. 
Park,  Raleigh,  N.  C. 


BUSINESS  OPPORTUNITIES 

Advertisemonts  under  this  claasificatiea 
foi-ty  cents  per  line.  Cosh  with  order.  Count 
six  words  to  the  lino. 


Business  Opportunity 

An  investment  of  $16,000  will  secure  half  in¬ 
terest,  salary  and  entire  management  of  Pacific 
Coast  daily  doing  $60,000  annual  business. 
Address  ().  II.  F.,  Box  B-868,  care  of  Kditor 
S:  Publisher. 


Wanted  to  Buy 

$10,000  or  more  cash  for  initial  payment  to 
secure  controlling  interest  in  Republican  or 
independent  evening  paper  in  Penn.,  West  Va., 
or  Ohio.  Address  Box  B-876,  care  of  Editor 
&  Publisher. 


For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

"American  Type  the  Best  in  Any  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kansas  City 

New  York  Cleveland  Denver 
Philidelphia  Detroit  Los  Angeles 

Baltimore  Chicago  San  Francisco 
Richmond  Cincinnati  Portland 
Atlanta  St.  Louia  Si>okane 
Buffalo  MinneapdlU  Winnipeg 


FOR  SALE 

Goss  Straight  Line  Quadruple  Four- 
Deck  Two-Page  Wide  Press.  Prints 
4,  6,  8,  10,  12,  14  or  16  page  papers  at 
24,000  per  hour,  20,  24,  28  or  32  page 
papers  at  12,000  per  hour,  folded  to 
half  page  size.  Length  of  page  22^^“. 

This  Press  May  Suit  You. 

WALTER  SCOTT  A  COMPANY 
PLAINFIELD,  NEW  JERSEY 


Tsk*  It  To 

POWERS 

Open  24  hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  G>. 
154  Naswu  St.,  Tribano  Bl<lg. 
Now  York  City 


Classified  Advertisencients 
-  in  Editor  &  Publisher 
Produce  Results 


Editor  &  Publisher  for  June  26,  1920 


33 


EDITOR  &  PUBLISHER  CLASSIFIED  ADS  PAY 


SITUATIONS  WANTED 

Advertisements  under  this  classification,  ten 
emts  per  line,  each  insertion.  Count  six 
irords  to  the  line.  Cash  with  order.  For 
those  unemployed,  not  to  exceed  M  words, 
two  insertions  FREE. 


Ad  Copy  and  Layout  Man 

Ad  Copy  and  I.ayout  man  seeks  connection 
with  publication  where  in  addition  to  salary, 
commissions  may  be  earned  through  his  serv¬ 
ices  and  jiromotion  and  space  selling  work. 
Address  Box  B-869,  care  of  Editor  &  Pub¬ 
lisher. 


Advertising 

Everybody  must  start;  Columbia  copy  trained, 
27,  now  employed;  familiar  office  routine,  sales 
letter  that  work,  ideas,  copy  and  layouts.  Can 
I  grow  with  you?  Address  Box  B-871,  care 
of  Editor  &  Publisher. 


Advertising  Manager 

.A  hustling,  well  trained  advertising  manager 
with  15  years’  experience,  with  a  fine  record 
for  getting  and  holding  business,  would  like 
to  make  change.  Produces  live  copy,  and  a 
man  you  can  depend  upon.  lias  fine  reputation 
for  doing  clean  business.  Address  Box  B-881, 
care  of  Editor  &  Publisher. 


Classified  Advertising  Manager 

Classified  Advertising  Manager  who  has  ex¬ 
ceptional  record  and  will  apply  proven  method 
of  developing  newspaper  classified  advertising, 
is  open  for  position.  Five  years’  newspaper 
experience  (editorial,  soliciting,  assistant  ex¬ 
ecutive)  with  two  of  America's  foremost  daily 
publications.  At  present  classified  manager  of 
daily  in  middle  states  town  of  100,000  popu¬ 
lation  has  shown  75%  increase  in  ^aee,  90% 
in  advertising  increasing  rate  66%  through 
period  of  gain,  against  keen  competition,  sup¬ 
planting  volume  carrying  medium  in  decisive 
manner.  Age  28  years.  Married.  Salary  $50 
weekly  and  percentage  of  increase  shown.  De¬ 
sires  broader  field  and  greater  opportunity. 
Address  Box  B-855.  care  of  Editor  &  Publisher 

Business  Manager 

WTio  can  do  things  looking  for  bigger  field. 
I  am  not  out  of  a  job  but  have  an  interest  in 
and  am  publisher  of  the  best  little  city  paper 
in  the  country,  at  a  salary  very  satisfactory. 
But  I  do  want  to  make  a  change  to  a  bigger 
field  as  the  same  efforts  and  energy  will  ac¬ 
complish  more  on  a  larger  paper.  Nearly  every¬ 
one  can,  under  present  conditions,  show  an 
increase  in  earnings,  but  there  are  fiw  that 
can  do  this  along  with  decreased  expense. 
During  the  first  four  months  of  this  year  I 
increased  earnings  15%  with  a  decrea.sed  ex¬ 
pense  of  7%.  Only  something  real  will  in¬ 
terest.  If  you  have  it,  address  Box  B-882, 
rare  of  Editor  &  Publisher. 

Business  Manager 
Advertising  Manager 

Now  excellently  employed,  but  would  consider 
opening  on  live,  small  citj>  newspaper  with  pos¬ 
sibilities.  Desires  place  where  he  can  increase 
circulation  and  advertising  revenue.  Unusual 
profit  maker.  Knows  newspaper  and  advertis¬ 
ing  management  thoroughly.  Superior  refer¬ 
ences  furnished.  Can  start  at  once.  Address 
Box  H-853.  care  of  Editor  &  Publisher. 

Circulation  Manager 

Circulation  Manager  of  metropolitan  daily 
newspaper  wishes  to  make  a  change.  Has  com¬ 
plete  circulation  organization.  Results  guar¬ 
anteed.  Address  Rox  R-856.  care  of  Editor  & 
Publisher. 


Circulation  Manager 

Desires  to  locate  in  city  of  50,000  or  better. 
Eight  years*  experience  on  large^  daily.  30 
years  of  age,  married.  Can  furnish  best  of 
references  and  good  reason  for  making 
change.  Address  Box  B-848,  care  of  Editor 
&  Publisher. 


Editor  of  Technical  Journal 

A  young  man  of  39,  who  possess  a  thorough 
knowledge  of  editorial  work — mainly  in  the 
technical  field — wishes  an  opportunity  to  dem¬ 
onstrate  his  ability  in  the  editing  of  a  trade 
or  technical  Knowledge  of  printing, 

estimating  and  publicity.  Good  copy  writer. 
Understands  the  writing,  planning  and  layout 
of  ads,  .•\ddress  Rox  R-878,  care  of  Editor  & 
Publisher. 


Editorial  Writer 

\V,mls  position  as  parayranher,  editor  or 
writer  of  news  features.  Thirty-five,  married. 
Ten  years’  experience,  mostly  metropolitan. 
Address  Box  B-874,  care  of  Editor  &  Pub¬ 
lish.  r. 


Sport  Editor 

Pep-— Personality: — Originality.  These  make 
the  ingredients  of  a  successful  sporting  page. 
I  am  putting  them  into  my  w’ohk  as  assistant 
si>orts  editor  in  ;Eaatern  dty,  but  seek  a  bigger 
field.  Se^en  years*  experience  on  large  dziilies; 
credential  the  best,  .^dd^c5s  R-875,  care  of 
Editor  &•  Publisher. 


SITUATIONS  WANTED 


Newspaperman 

Yourtg,  experienced  newspaper  man,  at  present 
political  and  city  hall  rei>orter  in  city  of  100,- 
OOO,  seeks  European  connection  with  newspaper 
or  syndicate,  while  abroad.  Flxpects  to  leave 
for  France  in  September  to  visit  native  town 
after  absence  ol  10  years.  Has  excellent 
knowledge  of  French  and  German,  and  writes 
a  fluent,  snanpy  English.  .Address  Box  B-873, 
care  of  Editor  &  Publisher. 


Newspaperman 

Thoroughly  experienced  newspaper  man, 
capable  of  taking  charge  of  editorial  depart¬ 
ment,  wants  position  as  managing  editor  in 
city  of  from  60,000  to  150,000.  Now  em¬ 
ployed  permanently  on  Eastern  daily;  year  and 
a  half  in  Washington.  Familiar  with  national 
affairs  and  capable  of  absorbing  local  condi¬ 
tions  readily.  State  salary.  Address  Box 
B-862,  care  of  Editor  &  Publisher. 


N  e  wspaperman 

Young  man,  25  years  of  age,  married,  with 
ten  good  years’  of  newspaper  and  advertising 
agency  experience  to  his  credit,  desires  to 
locate  with  special  representative,  newspaper 
or  agency  as  solicitor  or  space-buyer.  Has 
been  on  both  sides  of  the  fence,  and  has  a 
thorough  knowledge  of  newspapers,  their  rates 
and  circulation,  etc.  Has  a  good  education, 
personality  and  plenty  of  Pep.  Will  go  any¬ 
where  for  a  real  opportunity.  Box  B-867, 
care  of  Editor  &  Publisher. 


Newspaper  Executive 

Newspaper  executive,  with  twelve  successful 
years^  exi>erience,  and  now  employed  as  assist¬ 
ant  general  manager  of  one  of  the  principal 
morning  newspapers  of  the  South  is  seeking 
a  change.  lias  wide  experience  in  business, 
advertising  and  news  departments  of  news¬ 
paper.  Married,  34  years  of  age.  Address 
Rox  R-883,  care  of  Editor  &  Publisher. 


Position  Wanted 

Middle  aged  married  man  invites  correspond¬ 
ence  from  newspaper  owner  in  medium  size 
city,  daily  paper,  who  would  consider  employ¬ 
ment  of  newspaper  man  thoroughly  competent 
and  experienced  as  editor  or  managing  editor 
of  such  paper.  Either  salary  or  percentafte  of 
profits  basis,  with  privilege  of  acquiring  inter¬ 
est  in  plant  should  connection  be  profitable 
and  satisfactory.  In  reply,  please  state  size 
of  paper,  circulation,  news  service,  etc.  Per¬ 
sonal  interview  will  follow.  .Address  K.,  Box 
B-872,  care  of  Editor  &  Publisher. 


Mr.  Publisher: 

Do  you  want  a  man  in  charge  of  your  news 
department  who  can  get  out  bright  snappy 
paper  and  at  the  same  time  economize  to  the 
limit  on  white  paper?  A  man  who  has  had 
fifteen  years’  experience  in  every  branch  of 
newspaper  work,  on  metropolitan  papers,  and 
always  made  good.  A  man  who  is  a  tireless 
worker,  loyal  to  the  interests  of  his  paper,  and 
who  insists  on  and  gets  the  same  qualities  in 
the  men  under  him?  If  that  kind  of  a  man, 
who  is  willing  to  prove  his  value,  is  worth 
$3,M0  per  year  to  you,  and  you  can  offer  op¬ 
portunities  for  advancement,  write  or  wire. 
Address  Box  B-831,  care  of  Editor  &  Pub¬ 
lisher. 


Reporter 

Reporter,  now  employed,  desires  permanent 
charge.  Experienced  in  marine,  political,  city 
hall,  courts,  police  and  other  assignments. 
Book  reviewer.  Box  B-866,  care  of  Editor  & 
Publisher. 


HELP  WANTED 

Advertisementa  under  this  classification 
twenty-five  cents  per  line.  Cash  with  order. 
Count  six  words  to  the  line. 


First  Class  Linotype  Operator 

For  an  afternoon  newspaper  operating  under 
open  shop  plan.  Steady  employment.  First- 
class  wages.  Telegraph  collect  for  details  if 
you  are  interested.  Arizona  Gazette,  Phoenix, 
Ariz. 


Classified  Solicitor  Wanted 

Young  man  as  classified  solicitor,  on  paper 
of  12,0(X)  circulation  in  Penn.  City.  Wonder¬ 
ful  opportunity  for  right  party,  as  no  promo¬ 
tion  work  has  ever  been  done  on  classified. 
Address  stating  age,  experience  and  salary 
expected.  Also  give  reference.  Address 
Box  B-842.  care  of  Editor  &  Publisher. 

Ad  Writer  Wanted 

Ad  writer  and  solicitor,  preferably  young 
man  with  some  experience.  Eastern  Penn. 
City  of  50,000.  Address  giving  age,  experi¬ 
ence.  salaiw  expected  and  references.  Ad- 
drss  Box  B-843,  care  of  Editor  &  Publisher. 

Advertising  Manager  Wanted 

Advertising  mana^r  tif  experience  at  once 
by  a  leading  Indiana  Newspaper.  Address 
Indiana  Newspaper,  Box  B-847,  care  Editor 
&  Publisher. 


HELP  WANTED 


Advertising  Manager 

An  established  trade  journal  of  highest  stand¬ 
ing  in  the  industrial  field  requires  the  services 
of  a  man  possessing  the  following  qualifica¬ 
tions:  Acquaintance  among  advertisers  of  ma¬ 
chinery  and  industrial  supplies  and  equipment. 
Ability  to  obtain  advertising  for  a  periodical 
offering  unexcelled  advantages  to  such  adver¬ 
tisers.  Good  address  and  pleasing  personality. 
Skill  in  preparing  convincing  copy  for  smaller 
advertisers  without  advertising  efepartments  of 
their  own.  In  other  words,  we  are  looking 
for  a  builder  of  business,  a  man  of  creative 
ideas  and  resourcefulness  and  a  combination 
of  good  executive  and  salesman.  I'o  such  a  man, 
able  to  show  a  proved  record  of  achievement, 
an  exceptional  opportunity  is  offered.  Address 
Box  B-865,  care  of  Editor  &  Publisher. 


Advertising  Managers  and 
Salesmen 


The  Tulsa  Tribune  needs  f(»ur  experienced 
advertising  salesmen.  We  would  prefer  to 
choose  men  from  among  applicants  now  hold¬ 
ing  positions  as  advertising  managers,  em¬ 
ployed  by  newspapers  in  cities  ranging  from 
25,000  to  40,000  tx)pulation,  and  we  will  pay 
salaries  accordingly. 

Tulsa  is  the  wealthiest  city  per  capita  in 
the  world,  and  is  said  to  be  the  most  re¬ 
sponsive  city  in  the  United  States  to  newspaper 
advertising. 

'Ihe  Tribune  is  developing  a  high-class  or¬ 
ganization  and  desires  to  hear  from  only  clean- 
cut  men,  who  seek  to  make  a  i>ermanent  loca¬ 
tion,  where  opportunity  is  much  broader  than 
:n  the  average  city  of  100.000.  and  with  employ¬ 
ers,  whose  custom  it  is  to  reward  faithful  and 
efficient  service,  by  a  large  measure  of  ap¬ 
preciation. 

The  Tribune  is  the  only  evening  daily  in 
Tulsa.  It  circulates  20,000  daily  and  the 
average  receipts  from  circulation  are  154  cents 
i»er  copy.  Applicants  will  address  T.  F. 
McPherson,  Rusiness  Manager  of  the  Tulsa 
Tribune,  Tulsa,  Oklahoma.  Include  in  appli¬ 
cation  history  of  your  business  experience  to 
date. 


Advertising  Man 

Advertising  man  in  best  Southern  city  of  fifty 
thousand.  Must  be  thoroughly  exi>erienced 
and  of  umiuestionable  character.  .\n  unusual 
opportunity  for  a  man  with  executive  ability. 
Give  complete  details  in  first  letter,  including 
salary.  Address  Southern,  Rox  R-879,  care  of 
Editor  &  Publisher. 

Wanted  Display  Advertising 
Salesman 

Display  advertising  salesman.  Must  write  good 
copy.  .Address  the  Journal,  Sioux  City,  Iowa. 

Editor  Wanted 

Ever  consider  rfrade  paper  field  work  highly 
interesting.  Offers  opportunitly  become  recog¬ 
nized  authority  and  leader  before  oi>en  on 
two  growing  San  Francisco  monthlies.  Pre¬ 
vious  trade  paper  experience  unnecessary. 
Half  the  work  consists  of  writing  news  fea¬ 
tures  an<l  i>ersonaIs.  News  sense  enable  you 
to  gather  material  for  technical  articles.  Ac¬ 
curacy  and  brevity  of  style  eiisential.  Address 
I'ublisher,  697  Goodrich,  St.  Paul,  Minn. 

Circulation  Man 

Circulation  Man,  familiar  with  methods,  etc., 
of  newspai)er  in  a  large  city.  Tactful,  ener¬ 
getic  young  man  of  25  to  30  years.  One  with 
“pep"  and  “go,"  yet  willing  to  learn.  Can 
make  this  a  stepping  stone  to  a  big  job.  Good 
salary  to  .start  with.  Application  in  your  own 
handwriting,  should  tell  what  you  have  done 
and  what  salary  earned,  etc.  Address  Rox 
R-880,  care  of  Editor  &  Publisher. 

Circulation  and  Advertising 
Managers  Wanted 

Young,  progressive  city  circulation  manager, 
who  knows  how  to  get  city  circulation  and  hoKl 
it.  Also  city  advertising  manager  who  can 
write  ads,  lay  out  copy  and  sell  same,  (iood 
.salaries,  permanent  positions.  City  15,000 
suburbs,  10,000  population.  Good  opportunity 
for  young  men  who  want  to  grow.  No  be¬ 
ginners  wanted.  Men  with  at  least  five  years* 
experience.  Address  J.  L.  Meeks,  Times-News 
Printing  Co.,  (tadsden,  Ala. _ 


Solicitors 

I’rocure  subscriptions  to  high  class  maKazincs 
of  Jewish  interest.  Salary  or  commi.ssion. 
Opportunity  bi^l  1’.  O.  Box  289,  Grand  Cen- 
tral  Station,  New  York  City,  N.  Y, 


W  anted — Editor 

Editor  of  leadinit  busine.ss  paper  in  the  (fas 
indvstiy.  .Must  have  newspaper  cxiierience 
and  knowledge  of  public  utilities.  I’referahly 
technical  and  merchandising  exiierience  in  gas 
coin;>anies.  Give  full  information  in  regard 
to  education,  experience  and  salary  desired. 
.\ddress  the  Gas  .\gc.  52  Vanderbilt  .\venue. 
New  York  City,  N.  Y. 


$70,000  or  less  for  invest¬ 
ment  in  one  or  more  news¬ 
paper  properties. 

Locations  in  southeastern 
section  of  the  United  States 
preferred.  Proposition  U. 
K. 

CHARLES  M.  PALMER 

N«wap«p«r  Prop«rtM« 

225  FIFTH  AVE.,  N.  Y. 


CONSOLIDATION 

Every  newipaper  consolidation  we 
have  effected  In  recent  yeara  haa 
worked  out  greater  strength  and  profit 
than  we  prraicted  for  it  in  advance. 

The  need  of  merger  and  combination 
in  the  publishing  field  is  more  urgent 
today  than  ever  before.  Such  negotia¬ 
tions  are  difficult  and  require  long 
years  of  training. 

HARWELL  Sc  CANNON 

Newspaper  and  Magazine  Properties 
TIMES  BUILDING  NEW  YORK 


MEN 

WANTED 

Kriwrters  and  Advertising  Solicitors  for 

positions  at  good  salaries  on  Southern 

dailies. 

Apply 

Southern  Publishers 
Exchange,  Inc. 

Newspaper  Properties 
Printing  Equipment 

P.  O.  Box  RICHMOND 

1S»7  VIRGINIA 


Circulators  Wanted 

Five  young  men,  whose  ex  lecience  has  been 
such  that  they  are  capable  of  assuming  the 
responsibilities  connected  with  the  position  of 
the  average  circulation  manager  of  newspapers 
located  in  cities  of  25.000  population,  can  find 
profitable  employment  over  a  period  of  four 
months  in  the  service  of  the  Tul.sa,  Okla¬ 
homa.  Tribune,  an  evening  ilaily  of  20,000 
circulation.  Each  successful  applicant  will 
be  assigned  to  a  district  (already  in  charge 
of  a  district  manager)  coinpri.sed  of  a  certain 
territory  made  up  of  about  twenty-five  towns, 
ranging  in  population  from  250  to  25,000. 

Our  circulation  is  of  the  highest  <|uality, 
bringing  a  net  income  of  1  cents  per  copy 
to  the  publisher. 

V\’e  are  about  to  launch  a  campaign  of  edu¬ 
cation  in  our  territory.  Five  young  men  who 
have  ambitions  to  qualify  as  circulation  man¬ 
agers  can  gain  a  most  valuable  experience  by 
assisting  oiir  circulation  de|>artment  in  this 

development  campaign. 

Young  men  from  twenty-one  to  thirty  years 
of  age.  with  permanent  positions,  would  do 

well  to  cl'p  this  advertisement  and  have  their 
employer  read  it.  I’nhiisliers  who  have  prom¬ 
ising  young  men  in  their  circulation  depart¬ 
ment,  who  would  like  to  have  them  benefit  by 
a  new  experience,  would  do  well  to  give  such 
men  leave  of  absence  for  four  months  to  en¬ 
gage  in  this  work. 

This  ilevclopment  campaign  will  he  directed 
along  sound,  constructive  lines.  The  young 
men  assisting  will  he  taught  the  proper  meth¬ 
ods  of  salcsmanshio  and  will  iirofit  by  an  op¬ 
portunity  to  observe  a  distribution  system  sec¬ 
ond  to  none  in  the  I'nited  States,  with  the 

pos.sihle  exception  of  the  Indiana|K>lis  News. 

.\ddress  applications  to  T.  F.  McPherson, 
Business  Manager  of  the  Tulsa  Tribune, 
Tulsa,  Oklahoma.  Include'  in  application  his¬ 
tory  of  your  business  experience  to  dale. 


J 
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I  WHAT  OUR  READERS  SAY 


Correspondence  Schools  in  Joumnlism 

603  K.  Kin*?  St.,  Chambersbl'rg,  Pa. 

Tn  KiHink  iw  i*iBL  SiiER:  pofi  rccoinmcn- 

i.f  the  manaj^er  cf  a  local 

i.cws  taper.  I  am  askiti);  that  voii  please  send 
me  a  li'*t  ul  >40  »(1,  reliable  correspondence 
school}*  which  have  courses  in  journalism  and 
newspaper  re|MirtinK 

CKOktiK  I..  KKKSS. 


Solid  Front  Against  Publicity 

Uakti.esville,  Okl.k..  June  18.  1920. 

Kditob  &  Publisher.  We  wish  to  write  a 
lew  words  of  comme^idation  upon  the  light 
I  that  you  are  making  on  press  agents  and 

others  who  make  getting  free  s.tace  in  news* 
palters  their  life  work.  In  a  way,  it’s  the 
fault  of  the  publications,  as  so  many  of  the 
publications  have  given  this  free  space.  No 
'f  publication  is  entirely  innocent. 

When  the  seekers  after  free  space  realize 
that  they  will  get  turned  down  by  most  of 
the  publishers,  they  will  have  to  seek  other 
hnes  of  endeavor.  Frankly,  we  are  inclined 
<0  believe  that  a  majority  of  them  are  hold* 
^  mg  their  jobs  to-day  because  their  employers 

tfre  unacejuainted  with  the  true  situation. 

,  When  a  story  is  printed  by  a  newspaper  or 

'  several  newspapers,  the  press  agent,  not  be¬ 

ing  cursed  with  a  modest  disjmsition.  does 
not  fail  to  let  his  employer  know  how  easily 
I  he  can  get  them  across.  However,  nothing 

is  said  of  the  hundreds  of  times  that  his 

stories  are  thrown  to  waste  baskets  unopened. 
L  The  inclosed  card  is  sent  to  every  press 

agent  that  puts  us  on  his  mailing  list.  If 
you  think  the  idea  worthy,  you  may  care  to 
pass  it  along. 

The  only  way  to  put  the  press  agent  out 
of  business  is  for  the  publications  to  unite  and 
form  a  solid  front  ot  opposition  to  all  news 
not  received  from  recognized  sources. 

J.  W.  WKIOHT. 

Dartlesville  Morning  Examiner. 

1  Editorial  .Vo/e.  The  card  referred  to  by 
Mr.  Wright  reads:] 

*‘Plcase  rcmoz'c  our  name  from  your  mail- 
inn  IPe  receive  more  news  matter  from 

k  the  Associated  Press  and  other  recognised 

sources  than  ue  can  possibly  use.  H*e  haz'e 
nrier  used  a  line  of  the  matter  you  have 
been  sending  us.  You  are  wasting  time,  f^ost- 
age  and  stationery  and  are  unnecessarily  bur¬ 
dening  the  mails  by  ket'f^ing  onr  name  on  your 
list. 


Dalla*  and  “Living  Journalism’’ 

Dallas,  Texas.  June  15,  1920. 

To  Kdiioe  &  PuBi  LSHEs:  By  printind 

fliarles  ('.rrint  Miller’s  series  of  articles  en¬ 
titled  “Living  Journalism  and  Poison  That 
Kills,’’  you  have  assumed  a  considerable  re¬ 
sponsibility  to  the  journalistic  profession, 
whose  integrity  is  therein  attacked.  I  hope 
that  your  -ense  of  fairness  will  impel  you  to 
print  a  few  comments  on  Mr.  Miller’s  arti¬ 
cles  written  from  another  point  of  view. 

On  page  seven  of  your  issue  of  May  8 
last,  Mr.  Miller  makes  this  statement: 

“If  anything  can  be  worse  than  the  dis¬ 
tortion  of  important  facts  through  prepared 
and  lying  statements,  it  is  the  complete  sup¬ 
pression  of  them.’’ 

This  sentence  may  well  he  taken  as  the  text 
of  a  comn.entary  on  Mr.  Miller’s  articles. 
Only  two  paragraphs  above  it,  Mr.  Miller 
says: 

“All  through  the  period  of  the  coal  strike 
every  newspaper  conspicuously  reiterated  the 
miners’  demand  for  a  five-day  week.  How- 
many  paners  printed — how  many  editors  even 
knew — the  fact  that  the  demand  was  for  a 
minimum  iff  five  days  of  work?” 

The  statement  of  several  labor  leaders  that 
the  demand  was  for  a  minimum  of  five  days 
of  six  hours  each,  was,  I  believe,  as  generally 
published  as  any  other  interpretation  of  the 
miners’  demand.  The  essential  fact  of  the 
controversy,  however,  was  that  the  miners 
wished  the  six-hour  day  and  five-day  week  to 
be  made  the  basis  of  full  pay,  which  was  to 
be  6(1  per  cent  more  than  the  previously  ex¬ 
isting  weekly  pay.  This  one  material  fact  is 
distorter^  or  totally  sup|>ressed  in  Mr.  Miller’s 
remark. 

Just  above  the  paragraph  last  quoted,  Mr. 
-Miller  has  written  the  following: 

“In  all  the  newspaper  pages  after  pages 
of  super-edited  stuff  that  we  have  printed  in 
.\mcrica  about  Bolshevism  in  Russia,  how 
many  newspapers  have  ever  carried  the  sir.i- 
ple  fact  that  the  literal  Russian  meaning  of 
the  Russian  word,  Bolshevism,  is  the  major¬ 
ity  f  How  many  American  editors  themselves 


have  iK-en  |>erniitted  to  know  this  illuminat¬ 
ing  fact?  .\ll  the  voluminous,  intricate  in¬ 
terpretations  of  the  Russian  situation,  cost¬ 
ing  heavily  in  cables  to  the  .\merican  press, 
have  only  rendered  that  situation  utterly  un¬ 
intelligible  to  us;  when  three  words,  ‘Bol¬ 
shevism  means  majority,'  would  instantly  have 
brought  clear  comprehension  to  the  mind  and 
happy  relief  to  the  heart  of  every  American.” 
'rile  literal  meaning  of  the  Russian  word 
“Bol.shevism”  has  been  scveial  times  printed 
in  the  newspaper  by  which  I  am  employed, 
and  I  have  no  doubt  by  other  American  news- 
p.'i|>ers.  But,  even  if  it  had  not  been,  what 
ought  we  to  think  of  the  quality  of  mind  which 
could  write  the  above  paragraph  ?  Kxcept 
for  purposes  of  arousing  sentimental  or  pre¬ 
judiced  feelings,  what  difference  does  it  make 
what  the  meaning  of  the  name  of  the  Russian 
government  is?  A  -ose  by  any  other  name 
would  smell  as  sweet,  and  the  same  principle 
apidies  to  other  things  whose  odors  are  less 
pleasing.  The  imfHirtant  thing  about  the  Bol- 
sheviki  is  not  what  they  call  themselves,  but 
what  they  do.  Kven  if  the  literal  meaning 
of  the  Russian  word  “Bolshevism”  were  “the 
second  coming  of  the  Messiali,”  that  would  not 
alter  the  fact  of  what  ISolshevism  is  and  what 
it  does  to  a  country,  and  yet,  Mr.  Miller 
would  dispense  with  “voluminous  cables” 
dealing  with  the  facts  of  the  situation  in  Rus¬ 
sia  and  bring  “clear  comprehension”  and 
"happy  relief’*^  to  every  .\merican  by  sim¬ 
ply  publishing  the  book  definition  of  the 
name  by  which  the  present  Russian  regime  calls 
itself.  If  Mr.  Miller  should  hear  of  an  oil 
company  organizing  under  the  name  of  the 
“.Sure  Thing  Company.”  he  would  doubtless 
tell  us  that  these  three  words  were  enough 
to  bring  “clear  comprehension”  and  “happy 
relief”  to  the  minds  and  hearts  of  all  in¬ 
vestors. 

These  two  examples  are  typical  of  the  re¬ 
liability  of  Mr.  Miller’s  statements  and  the 
soundness  of  his  reasoning,  as  is  also  the  very 
false  implication,  contained  in  another  col¬ 
umn  on  the  same  i>age,  that  all  the  popular 
indignation  which  has  existed  against  Mr.  La 
I'ollette  in  this  country  was  based  on  one 
sentence  in  one  speech  which  Mr.  Miller  al¬ 
leges  W.1S  wrongly  reported.  .\s  a  matter  of 
fact,  the  story  explaining  that  La  Follette 
had  not  said  “no  grievance”  was  widely  pub- 
'ished.  as  widely.  I  believe,  as  the  original 
report. 

In  another  part  of  Mr.  Miller’s  articles  he 
tries  to  ridicule  the  only  method  of  combat¬ 
ing  the  high  cost  of  living,  which  is  economi¬ 
cally  sound  and  can  possibly  be  permanently 
successful,  namely,  the  reduction  of  consump¬ 
tion  hy  economical  buying  until  supply  and 
demand  get  so  readjusted  that  manufacturers 
and  merchants  will  have  to  put  lower  prices  on 
their  goods  in  order  to  sell  them.  It  ought 
to  Ir-  fairlv  evident  that  prices  can  never  be 
low  while  demand  greatly  exceeds  supply  and 
that  economy,  with  or  without  the  aid  of  in¬ 
creased  production  is  the  only  non-illusory 
way  of  bringing  about  a  readjustment,  and 
that  those  who  profit  hy  selling  to  the  public 
must  know  that  decreased  demand  will  lower 
their  profit;  and  yet,  Mr.  Miller  tries  to  give 
the  impression  that  the  preaching  of  economy 
is  propaganda  of  the  “big  interests”  for  the 
puriiosc  of  making  the  people  contented  with 
unjust  conditions,  and  that  the  proper  solu¬ 
tion  is  to  reduce  prices  by  government  decree, 
which  would,  of  course,  merely  do  away  with 
the  available  supply  in  short  order  and  bring 
on  unmitigated  want. 

Mr.  Miller  expresses  his  opinion  that  the 
“yellow”  newspapers  are  the  most  ethical,  and 
this  opinion  is  quite  consistent  with  his  at¬ 
titude  on  the  cost  of  living  problem.  Cer¬ 
tainly  it  is  better  “yellow”  journalism  to  tell 
the  people  that  they  are  being  robbed  and 
that  the  government  ought  by  law,  to  com- 
l>el  merchants  to  supply  what  they  want  at  less 
exfiense,  than  it  is  to  point  out  a  way  in 
which  they  can  really  help  themselves,  but 
which  involves  a  certain  amount  of  care  and 
self-denial. 

Tlte  most  thoroughly  “yellow”  (tart  of  the 
articles,  however,  is  that  in  which  Mr.  Miller 
criticises  the  New  York  papers^  for  not  mak¬ 
ing  cony  of  the  details  of  Mr.  Shont’s  private 
life.  He  gives  a  full  account  of  these  things 
and  gloats  over  it  in  a  characteristic  “yellow” 
journalist’s  way.  and  then  actually  goes  on  to 
criticise  the  decent  newspapers  for  not  having 
done  the  same  thing. 

It  may  be  that  Mr.  Miller’s  warnings  against 
publicity  agents  are  timely  and  useful,  though 
it  should  be  remembered  that  many  of  these 
agents  have  been  brought  into  being  by  the 
absolute  need  of  busines.s  men  for  protection 
from  constant  intrusion.  .Aside  from  his  criti¬ 
cism  of  these  agents  and  their  methods.  Mr. 
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.Miller’s  articles  might  be  summarized  in  the 
statement  that  the  mission  of  journalism  is  to 
appeal  to  the  popular  emotions  of  envy,  dis¬ 
content  and  hatred,  by  means  of  distorted 
and  misleading  statements  and  irrelevant,  in- 
liecent  stories. 

(.  K.  LOMBARDI. 

Dallas  (Tex.)  News. 


Finty  Adda  a  Word 


,  Dallas,  Tex.,  June  15,  1920. 

To  Editor  &  Publisher;  It  has  seemed  to 
me  that  many  of  the  editors,  publishers  and 
writers  who  have  protested  against  publicity 
agents  and  publicity  matter,  overlooked  the 
very  important  fact  that  the  American  people 
just  naturally  like  to  write  for  the  press. 
Our  newspapers  receive  bales  of  communi¬ 
cations  from  citizens  who  are  not  in  the  pay 
of  any  person,  corporation  or  interest,  the 
volume  of  these  being  es;>ecially  large  im¬ 
mediately  following  a  period  of  inclement 
weather. 

Only  a  small  fraction  of  the  total  number 
of  such  communications  can  be  accommodated 
in  print,  hut  I  have  observed  that  the  writers 
almost  uniformly  seem  to  lie  satisfied  merely 
with  the  writing.  1  have  concluded  that  this 
may  be,  and  probably  is  the  case,  as  to  the 
matter  which  is  sent  in  by  paid  publicity 
agents.  Most  of  their  principals,  in  my  opin¬ 
ion,  are  satisfied  with  the  sending  out  of  the 
matter,  and  do  not  seem  to  care  whether  it 
is  published  or  not.  So  believing,  1  can  dump 
the  publicity  dope  in  the  wasteba.sket  with  the 
utmost  case. 


TOM  FINTY, 


Mr.  Miller  Replies 

There  must  have  been  a  recent  “period  of 
inclement  weather”  in  Dallas! 

Tom  E'inty’s  amiable  attitude  toward  publicity 
agents  seems  to  me  to  be  one  of  mistaken 
charity,  while  that  of  C,  E.  Lombardi  is  one  of 
inisplaczd  affection. 

Mr.  Lombardi  will  pardon  me,  I  am  sure, 
for  reminding  him  that  I  was  not  advocating 
merit  in  I,a  Follette,  the  Bolsheyiki,  or  the 
coal  miners’  cause,  and  distinctly  said  so.  I  was 
simply  |>lcading  for  publication  of  the  whole 
truth,  without  partisan  discrimination,  in  all 
matters  of  grave  public  importance.  Whatever 
the  merits  or  demerits  of  any  cause  may  be. 
there  is  no  more  honesty  in  a  newspaper  that 
will  maintain  its  own  side  of  that  cause  by  con¬ 
cealing  from  the  public  the  facts  of  the  other 
side  than  there  is  in  the  scoundrel  who  will  sell 
a  horse  to  a  Wind  man,  concealing  its  string- 
halt  and  spavin.  There  is  popular  expectation 
of  being  cheated  in  buying  a  horse,  hut  we  do 
not  want  to  cultivate  a  popular  expectation  of 
being  misled  in  depending  upon  the  newspapers 
for  impartial  presentation  of  facts. 

“Mr.  Miller  tries  to  give  the  impression  that 
the  preaching  of  economy  is  propaganda  of  the 
‘big  interest^  complains  M^r.  Lombardi,  with 
the  overalls  and  “tent-town”  stunts  on  his  mind. 
But  it  is  no  longer  upon  my  own  authority 
that  it  is  now  well  known  as  fact  that  both 
these  movements  originated  in  the  cotton  in¬ 
terests  and  that  the  widely-heralded  “economy 
and  tl^ift”  parade  in  overalls  on  Broadway  was 
organized  and  almost  exclusively  participated  in 
by  professional  press  agents.  But  don’t  whisper 
it  in  Texas. 

“Yellow,”  Mr.  Lombardi  calls  me  because  I 
wished  that  the  New  A’ork  newspapers  might 
have  rebuked  the  evil  life  of  Traction  Magnate 
Shouts  while  he  was  openly  living  it,  instead 
of  revelling  in  dirtiest  details  of  it  after  he  was 
dead  and  his  power  broken.  What  harsher 
term  must  Mr.  Lombardi  have  for  Jesus,  whose 
rebukes  were  for  the  living  and  powerful  and 
who  drove  the  Big  Interests  of  His  day  out  of 
the  temple. 

It  is  too  had  that  Mr.  Lombardi  did  not  write 
in  better  temper  and  that  his  concluding  para¬ 
graph  was  not  prompted  by  a  calmer  sense  of 
fairness. 

My  idea  is  that  it  is  the  mission  of  journalism 
to  publish  the  truth,  the  whole  truth  and  noth¬ 
ing  but  the  truth,  particularly  on  all  public 


AL  MUNRO  ELIAS  BASEBALL  BUREAU 

ta  West  137th  St., 

New  York  aty,  N.  Y. 

New  York  Times: — 

1  recovered  the  watch  fob  which  I  lost 
and  advertised  in  the  lost  and  found  col¬ 
umns  of  the  New  York  Times.  At  10 
o’clock  on  the  morning  the  ad  apiieared  in 
the  Times,  the  finder  telephoned  me  that 
he  had  picked  it  up  on  the  stairs  at  Man- 
hattnn  Street  Subway  station  within  half 
an  hour  after  T  lost  it.  The  fob  was  not 
only  of  intrinsic  value,  but  prized  because 
it  was  a  gift.  AL  MUNRO  ELIAS. 

THIS  IS  THE  ADVERTISEMENT: 

“Lost  Monogram  Watch  Fob.  initials 
-A.  M.  E.  Liberal  reward  for  return  to 
A1  Munro  Elias,  622  West  1 37th  St., 
I’hone  1770  .\udubon.” 
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questions  that  musf  go  to  the  people  for  solu¬ 
tion.  The  people,  the  voters,  are  the  ultimate 
jury,  and  it  is  a  manifestly  unfair  and  short¬ 
sighted  policy  that  seeks  to  force  their  derision 
with  only  one  side  presented.  No  issue  is  worth 
advocating  unless  if  can  withstand  the  full  truth 
from  both  sides.  The  partisan  policy  that  can¬ 
not  be  successfully  maintained  in  the  face  of  all 
the  facts  is  not  worth  maintaining. 

The  newspaper  that  endeavors  to  consider 
svery  angle  ana  furnish  its  readers  with  all  vital 
information  possible  on  public  questions,  .advo¬ 
cating  its  own  policy  and  opinion  in  view  of  all 
the  truth,  is  the  newspaper  that  has  come  or  Jt 
coming  to  the  forefront  of  influence  in  every 
community.  ' 

CHARLES  GRANT  MILLER. 


Tribute  to  Late  Charles  Schwarzer 

Louisviu-e,  Ky. — Employees  of  the 
Herald  have  made  up  a  purse  for  the 
purpose  of  placing  a  suitable  tablei  on 
the  grave  of  Charles  Schwarzer,  for  14 
years  connected  with  the  advertising  de¬ 
partment  of  the  Herald,  whose  death 
was  recently  noted  in  Editor  &  Pcb- 

LISHKR. 


Librarians  Aid  Paper  Saving 

The  American  Library  Association 
will  discontinue  partially  the  sending  of 
publicity  matter  from  its  national  of¬ 
fice,  it  is  announced  this  week. 
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Editor  &  Publisher  for  June  26,  1920 


The  South  Our  Problem 

SOUTHERN  Newspapers  are  doing  great  work  in  helping  Southern 
people  solve  the  many  difficult  problems  now  confronting  them. 


The  immutable  law  of  supply  and  demand  is  acute  down 
South  just  now — acute  two  ways. 

The  world  at  large  is  making  demands  upon  Southern 
producers  which  it  is  impossible  to  meet  under  present  con¬ 
ditions. 

The  South  is  making  equally  strong  demands  upon  the 
world  at  large  for  labor-saving,  time-saving  inventions  which 
will  help  the  South  meet  the  demands. 

The  South  needs  both  necessities  and  luxuries. 

There  is  a  shortage  of  everything  except  money  South  of 
the  Mason  and  Dixon  line. 

True,  there  are  more  acres  of  ground  under  cultivation 
than  ever  before — but  there  is  more  demand  for  the  products 
than  ever  before. 

True,  there  are  more  factories  in  the  South  than  have  ever 
been — but,  bless  you,  they  are  not  keeping  up  with  the  demand. 

True,  there  are  more  people  in  the  South  than  ever  before 
— but  not  nearly  enough  to  handle  the  business  that  rolls  in 
day  after  day. 

Southern  lethargy  is  a  thing  of  the  past.  Money,  and 
plenty  of  it — new  ideas,  and  new  aspirations  teem  in  the 
South,  and  they  want  anything  and  everything  that  money 
can  buy. 

The  planter,  who  formerly  drove  a  team  now  demands  a 
high-speed  eight-cylinder  car;  the  man  who  once  rode  a  mule 
now  craves  a  flivver. 

He  who  formerly  got  along  with  a  few  field  hands  now 
wants  a  tractor. 

Modern  conveniences  and  luxuries  are  in  great  demand. 

This  condition  is  not  a  spurt.  It  is  the  result  of  steady 
growth — and  is  to  keep  up — year  after  year. 

Southern  merchants  want  goods.  They  are  willing  and 
able  to  meet  every  commercial  condition,  and  will  gladly  co¬ 
operate  with  manufacturers  who  will  meet  them  half  way. 

Get  into  this  wonderful  market.  Take  your  product  to 
these  good  people.  Tell  them  in  their  home  newspapers  what 
you  have  for  them — and  tell  them  where  your  goods  are  on 
sale  in  their  town. 

These  daily  newspapers,  with  highly  developed  ideas  of 
cooperation,  and  with  a  thorough  knowledge  of  their  various 
territories,  can  do  wonderful  things  for  you,  in  popularizing 
your  trade  mark,  and  making  it  a  household  word  in  the 
greatest  market  in  the  world. 

You  do  not  have  to  create  a  market.  It  is  already  created, 
waiting  for  you  to  supply  the  demand. 

Go  after  these  people  the  best  way — through  Southern 
daily  newspapers. 


SOUTHERN  LIST, 


ALABAMA. 

Circulation 

2,500 

lines 

10,000 

lines 

Birmingham  Age-Herald  . . 

....(M) 

22,158 

.09 

.07 

Birmingham  Age-Herald 

. (S) 

25,427 

.105 

.08 

*Birmingham  News  . 

. (S) 

60. COO 

.15 

.15 

*Birmingham  News  . 

- (E) 

60.000 

.15 

.50 

*Mobile  News-Item  . 

. (E) 

10.200 

.03 

.03 

Mobile  Register  . 

....(M) 

23.135 

.06 

.06 

Mobile  Register  . 

. (S) 

33,810 

.075 

.075 

FLORIDA. 

-Jacksonville  Metropolis  . . 

. <E1 

20.740 

.05 

.05 

Florida  Times-Union,  Jacksonville 


(MAS) 

28,986 

,07  (8c  S) 

.07  (8c 

*Palatka  Morning  Post . . 

...(M) 

1,450 

.0122 

.0122 

♦Pensacola  Journal  . 

,..(M) 

6.216 

.025 

.025 

-Pensacola  Journal  . 

...(S) 

7.900 

.025 

.025 

Pensacola  News  . 

-..(E) 

5,652 

.03 

.03 

GEORGIA. 

Atlanta  Georgian  . 

...(E) 

39,433 

.10 

.10 

Atlanta  Sunday  American.. 

...(S) 

94,811 

.15 

.15 

Augusta  Chronicle  . 

-.(M)  ) 

Augusta  Chronicle  . 

...(S)  j 

.035 

,035 

Augusta  Herald  . 

...(E) 

13,535 

.04 

.04 

Augusta  Herald  . 

...(S) 

9,775 

.04 

.04 

♦Columbus  Ledger  . 

(E&S) 

7,908 

.03 

.03 

Macon  Telegraph  . 

...(M) 

19,009 

.06 

.06 

Macon  Telegraph  . 

...(S) 

19.009 

.06 

.06 

Savannah  News  . 

(M&S) 

20,979 

.055 

.05 

♦Savannah  Press  . 

. . .  (E) 

14,696 

.04 

.04 

KENTUCKY. 

♦Louisville  Herald  . 

...(M) 

48,716 

.09 

.09 

-Louisville  Herald  . 

...(S) 

53.508 

.09 

.09 

Paducah  News  Democrat..*. 

...(M) 

6,854 

.0358 

.02145 

LOUISIANA. 

New  Orleans  Times-Ficayune. . (M) 

76,171 

.15 

.15 

New  Orleans  Times-Picayune 

...(S) 

92,360 

.18 

.18 

New  Orleans  Daily  States.. 

...(E) 

41,275  ) 

New  Orleans  Daily  States... 

...(S) 

41,275  ) 

New  Orleans  Item  . 

...(E) 

68,530 

.12 

.12 

New  Orleans  Item . 

...(S) 

84,717 

.15 

.15 

NORTH  CAROLINA. 

Asheville  Citizen  . 

...(M) 

12,098 

.04 

.04 

Asheville  Citizen  . 

...(S) 

10,059 

.04 

.04 

Charlotte  News-Chronicle  . . . 

.(E&S) 

10,849 

.04 

.03 

Charlotte  Observer  . 

...(M) 

18,483 

.055 

.04 

Charlotte  Observer  . 

...(S) 

20,442 

.06 

.05 

Durham  Sun  . 

...(E) 

5,197 

.03 

.025 

Greensboro  Daily  News . 

...(M) 

16,289 

.06 

.08 

Greensboro  Daily  News . 

...(8) 

22,165 

.07 

.06 

♦Greensboro  Record  . 

...(E) 

6,116 

.025 

.025 

♦Ralengh  News  and  Observer 

.  ..(M) 

23,919 

.05 

.04 

♦Raleigh  News  and  Observer. ..  (S) 

25.831 

.05 

.04 

Wilmington  Dispatch  . 

...(E) 

4,145 

.03 

.03 

Wilmington  Dispatch  . 

,...(S) 

4,040 

.03 

.03 

♦Wirston-Salem  Journal  . . . . 

(M&S) 

5,960 

.025 

.02 

-Winston-Salem  Sentinel  . . . 

...(E) 

9,403 

.04 

.04 

SOlfTH  CAROLINA. 

Anderson  Mail  . 

...(E) 

4,225 

.02 

.02 

Charleston  American  . 

...(M) 

10.701  ) 

Charleston  American  . 

....(S) 

12.435  it 

.03 

Columbia  Record  . 

...(E) 

13,085  t 

Columbia  Record  . 

....(S) 

13,127 '( 

.03 

Columbia  State  . 

...(M) 

22,620  ) 

Columbia  State  . . 

.  ...(S) 

24,700  ) 

.06 

Greenville  News  . 

(M&S) 

9.525 

.045 

.04 

Greenwood  Index-Journal  . . . 

...(E) 

4,235 

.025 

.025 

Spartanburg  Journal  &  Carolina 

1 

Spartan  . 

...(E) 

2,958  t 

.04 

*  Spartanburg  Herald  . 

...(M) 

4.353 

-Spartanburg  Herald  . 

....(S) 

5.550  ! 

TENNESSEE, 

-Chattanooga  News  . 

...(E) 

17.260 

.05 

.05 

Chattanooga  Times . 

...(M) 

24,600  ) 

Chattanooga  Times  . . 

....(S) 

23,148  ( 

,v7 

.0/ 

Knoxville  Sentinel  . 

...(E) 

21,003 

.06 

.05 

-Knoxville  Journal-Tribune  . 

...(M)  1 

f  ... 

- 

♦Knoxvile  Journal-Tribune  . 

,  ...(S)  ( 

.be 

.OS 

Memphis  Commercial  Appeal 

...(M) 

81,185 

.16 

.15 

Memphis  Commercial  Appeal... (S) 

116,428 

.19 

.18 

♦Nashville  Banner  . 

...(E)  1 

1.,  o,. 

(.07 

.07 

♦Nashville  Banner . 

....(S) 

(  .08 

.08 

Nashville  Tennessean  . 

...(M) 

29,607  1 

Nashville  Tennessean  . 

...(E) 

15,442  f 

.08 

.08 

Nashville  Tennessean  . 

....(8) 

29,485  j 

VIRGINIA. 

^Bristol  Herald  Courier  . . . . 

.(M&S) 

15,318 

.04 

.04 

Danville  Register  and  Bee . . 

(M&E) 

9,787 

.04 

.04 

Newport  News  Times-Herald. . .  (L) 

8.722  ) 

Newport  News  Daily  Press., 

.(S&M) 

5,498  ( 

Norfolk  Ledger  Dispatch..., 

....(E) 

36.320 

.10 

.10 

Roanoke  Times  . 

(M&S) 

22,854  ) 

.05 

Roanoke  World-News  . 

....(E) 

10,849  { 
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Print 

Paper  Supply 


To  Newspaper  Publishers : 

ONE  hundred  daily  newspaper  publishers 
have  organized  and  incorporated  THE 
PUBLISHERS’  BUYING  CORPORATION 
for  the  purpose  of  buying  print  paper  supply 
or  mills  in  which  to  make  paper  for  members. 

A  circular  letter  has  gone  to  every  daily  news¬ 
paper  in  the  country  urging  those  without  contracts 
or  assurance  of  supply  at  fair  prices  to  become  inter¬ 
ested  in  the  big  co-operative  non-profit  making  en¬ 
terprise. 

The  Publishers’  Buying  Corporation  will  trade 
directly  with  paper  mills  or  through  responsible 
brokers  satisfied  with  reasonable  margin  of  profit. 


OFFICERS 


WM.  J.  PAPE,  President 

\>£iterbury  Republican 

JASON  ROGERS,  Treasurer 

New  York  Globe 


W.  W.  WEAVER,  Vice-President 

Durham  (N.  C.)  Sun 

W.  G.  MARBLE,  Secretary 

Fort  Scott  (Kan.)  Tribune-Monitor 


The  Publishers’  Buying  Corporation 

73  DEY  STREET,  NEW  YORK 
Address  JASON  ROGERS,  Chairman  Executive  Committee 


SPACE  CONTRIBUTED  BY  THE  NEW  YORK  GLOBE 


